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BBenenue

['maBHas 1e)Ib AJIEKTPOHHOTO y4ueOHO-MeToanueckoro komiuiekca (AYMK) mo
0011e00pa3oBaTeIbHON TUCIMILTHHE «HOCTpaHHBIN SA3bIK (QHTJIMHACKUN)» — OKa3a-
HUE METOJUYECCKON IMOMOIIHA MaruCTpaHTaM B OCBOCHHUU M CHCTEMATH3aIluU y4eOHO-
ro MaTepuaja B Mpoiecce 00ydYeHUs U MOATOTOBKH K aTTECTAIlMU 10 TaHHOW THCITN-
TUTHHE.

Coneprxanue pazaenoB DYMK mo o6mieodpazoBaTenpHol gucuuruinae «MHo-
CTPaHHBIN S3bIK (aHTIIMHCKUIT)» COOTBETCTBYET 00Opa30BAaTEIBHOMY CTaHIAPTYy BBIC-
mero oOpa30BaHUs JaHHOU CTICTIMAIBHOCTH 1 BKITFOUACT:

1. IpakTryeckuii pa3aes, coAaepKanuii TeMaTHIeCKUe MaTeprabl IS MpOBe-
JCHUS TPAKTUICCKUX 3aHATUN TTO0 TUCIMILTNHE B COOTBETCTBUU C YUCOHBIM IJIAHOM U
y4eOHOM MPOrpaMmoil.

2. Paznmen KOHTpOJS 3HAHWUW BKIIOYAET MPUMEPHBIC BAapPUAHTHI TEKCTOB IS
YTCHUSI ¥ TPAMMATHYECKUX TECTOB M MaTepHaibl IS TEKYIIeH aTTECTaIluH, MO3BO-
JISOIIUE OTPEACIIUTh COOTBETCTBUE YUCOHOU AESITEILHOCTH 00yJaronmxcsi TpeboBa-
HUSM 00pa30BaTEIHLHOTO CTaHIAPTa BBHICIIETO 0Opa30BaHMS U yIeOHO-TIPOTPAMMHOMN
JTOKYMEHTAIIHH.

3. BcmoMorarensHBIN pasfien BKIOYAET TPEOOBAHUS K BIIAJICHUIO WHOCTpPAH-
HBIM SI3BIKOM, TIPEIBSBISEMBIM Ha KaHIUAATCKOM SK3aMEHE, YCIOBHUS JOIyCKa U
CTPYKTypa 9K3aMEHa, METOJMYECKHEe PEKOMCHIAIMH IO TIOJTOTOBKE M HAIHMCAHUIO
pedeparoB, TpeOOBaHUS K COACPKAHUIO KaHIUJIATCKOTO SK3aMeHa, Y4eOHYIO Mpo-
rpaMmy 1o 0O0Ieo0pa3oBaTeIbHON JUCHUILUINHE «VHOCTpaHHBIA S3BIK (QHTJIHI-
CKHUH)».

DOYMK mno o6meoOpa3oBaTenbHOM JucHUIUIMHEe «MHOCTpaHHBIA SI3bIK (aH-
TIIMACKUIN)» TTOJIpa3yMeBaeT KOMIUICKCHYIO PeaTH3aIiio CIICYIOINX MeIeH:

— pa3BUBAIOIIEH, 00eCIeYnBaOIICH Pa3BUTHUE PEUEMBICIUTEILHON U KOMMY-
HUKAaTUBHOM CIIOCOOHOCTH, Pa3BUTHE MAMATH, BHUMaHUs, BooOpaxeHus, GopMupo-
BaHUS MOTPEOHOCTH K CaMOCTOSITEIbHOW TO3HABATEIHHOU JEATEIHHOCTH, KPUTHYIC-

CKOMY MBIIIJICHUIO,



— BOCIIUTATENIbHOM, CBSI3aHHOU ¢ OopMHUpOBaHHEM OOIIIEUETOBEYECKHX, 00IIIe-
HaIllMOHAJIbHBIX JIMUHOCTHBIX [IEHHOCTEH;

— MPAKTUYECKOM, MPEIOIArareil pa3BUTUE HABBIKOB MHOS3BIYHON KOMMY-
HUKAIMY, 3aKperieHue rpaMMaTHUYecKOTO MaTepualia M paclIUpeHUe CIOBAPHOIO
3amaca 00y4yaeMbIX.

DOYMK mno o6meoOpa3oBaTenbHONM JucHUIUIMHEe «MHOCTpaHHBIA S3bIK (aH-
TJIMACKUI)» TIPU3BaH PEIIUTH CIICIYIOINE 3a/1a4u:

— chopMupOBaTh yMEHUE BOCIMPUHUMATH Ha CIyX HMHOS3BIUHYIO peyb B €cTe-
CTBEHHOM TEMIIE C Pa3HON MOJHOTON U TOYHOCTBIO IOHUMAHUS €€ COJePKAHUSA;

—MOJIHO U TOYHO TOHUMATh COJIEpKaHUE Pa3HOKAHPOBBIX AYTEHTUYHBIX
TEKCTOB,;

— BJIAJIETh BCEMHU BHUJAMHU YTEHUS. MOHUMATh OO0IIee COAEpKaHUE TEKCTa,
YMETb ONPENEINISATh HE TOJBKO KPYT 3aTparuBaeMbIX BOIIPOCOB, HO U TO, KaK OHHU pe-
I1aroTcst (03HAKOMUTEIILHOE YTEHHUE); IMOTyYaTh 00IIee MPeICTaBICHHE O TEME, Kpyre
BOIIPOCOB, KOTOPBIC 3aTparuBaroOTCs B TeKCTe (IPOCMOTPOBOE); HAXOJIUTh KOHKpET-
HYI0 HH()OPMAIIHIO, COACPIKAITLYIOCS B TEKCTE (ITOMCKOBOE);

— IPOJyLIUPOBATh Pa3BEPHYTOE MOJATOTOBICHHOE U HEMOATOTOBIEHHOE BBHICKA-
3bIBaHUE IO MPOOJIEMaM COLUOKYIBTYPHOTO U MPOPECCUOHATILHOTO OOIIEHNS;

— COUYeTaTh TUATIOTUYECKUE U MOHOJIOTUYECKHE (POPMBI peun;

— BBIMIOJIHATh MUCHbMEHHBIC 33JaHUsl K MPOCITYIIAHHOMY, YBUIEHHOMY, MPOYU-
TaHHOMY, JIOTUYHO Y apryMEHTHUPOBAHO M3JaraTh CBOM MBICIIH, COOJ0asi CTUIMCTHYE-
CKHE U KaHPOBbIE OCOOEHHOCTH, a TaK)Ke MpaBuia BEJICHUS KPUTUYECKON TUCKYCCHUH,

— pedepupoBaTh U aHHOTUPOBATh NPO(PECCUOHATHEHO OPUEHTHUPOBAHHBIE U 00-
[IEHAYYHBIE TEKCTHI C YUETOM Pa3HOU CTETIEHU CMBICIIOBOM KOMITPECCHUHU.

— IPUBJICYCHUE ayTEHTUYHBIX MPO(dECCHOHANBHBIX MaTEPUATIOB;

— UHTEHCU(PUKAIMSA 32 CUET palMOHAIBHOW OpraHU3alMU CaMOCTOSTEIbHOU
paboThl, MPUMEHEHUS TEXHUUECKUX CPEJCTB OOYUYEHUSI U COBPEMEHHBIX MH(OopMaIliu-

OHHBIX TEXHOJIOTHUM.



1. NIPAKTUYECKHWH PA3JEJ

1.1. O0pa3ubl TEKCTOB JJI YTEHHUsI U AaHAJIH3A

Mo CHenuaJbHOCTH «Jlu3aiiH»

Text 1
CLASSICAL GREECE
By around 800 BCE the ancient Greeks were living in city-states. There were
around three hundred city-states in total, but the two most powerful ones were Ath-
ens, in eastern-central Greece, and Sparta, in the south. Gradually, Athens gained in
wealth and power, and by the fifth century BCE it had become the center of a thriving

Greek civilization.

Ancient Greek society had an elite of wealthy, well-educated people. They cre-
ated fine art and great buildings, studied mathematics and medicine, and discussed
political ideas. There were also priests, soldiers, farmers, traders, and merchants. The

lowest class, comprising about a quarter of the population, were slaves.

Making Clothes

Most women in ancient Greece knew how to spin wool and weave it into cloth,
and a Greek wife was expected to provide all the cloth for her family. Some women
did all of their household spinning and weaving themselves, but rich women often
had slaves to do the work instead. One famous example of a virtuous Greek woman is
Penelope, the wife of the hero Odysseus, who kept busy with her weaving for twenty
years, while Odysseus was away on his adventures!

Once the wool was spun, it could be colored using natural dyes made from
plants, insects, and shellfish. Women wove their thread on a tall, upright loom and
sometimes included patterned borders in their cloth. Geometric shapes were very
popular, and mythological creatures also featured in borders. Greek clothes were usu-
ally made from wool, although some women wove thread from flax to make linen

cloth. From the fifth century BCE onward, a few very rich people wore garments
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made from imported silk or cotton. In the warm, dry climate of Greece, people did
not need many clothes. Both men and women wore a simple tunic, and added a cloak
for cooler weather. Tunics and cloaks were held in place by pins or brooches, which
could be plain or very elaborate. Usually people went barefoot, but sometimes they
wore simple leather sandals.

The basic dress for women was the chiton. It was made from a single piece of
rectangular cloth, fastened at the shoulders and left open at one side. A girdle was al-
so tied at the waist to hold the chiton in place. There were two main styles of chiton.
The Doric chiton was a sleeveless tunic, while the lonic chiton had elbow-length
sleeves, which were fastened at intervals across the shoulders. Over the chiton, wom-
en wore a himation. This was a rectangular wrap, which could vary in size and
weight, from a light scarf to a warm traveling cloak.

Most Greek men wore a simple tunic sewn up at the side and fastened with a
pin or brooch on one or both shoulders. Young men wore their tunics short, while
older men and nobles had ankle-length robes. Craftsmen, farmers, and slaves often
wore a loincloth. Sometimes men wore a himation, which they wrapped around the
body with one end thrown over one shoulder. This could be worn on its own or as a
second garment over a tunic.

Text 2
Changing Fashions in the West

The clothes worn by the upper classes in France and England set the style for
all of fashionable Europe and America. Although there was a lot of regional variation
in the clothes of working people and those who lived in the countryside, the wealthy
classes from Philadelphia to Moscow wore similar styles.

Women’s Fashions: 1700-1750

The seventeenth century ended with women wearing a pointed, boned bodice with a
wide gown

open over an underskirt, often decorated with flounces. This style continued through
the first decade of the eighteenth century, but was soon overtaken by the sack or

sack-back dress.



The Sack Dress

The sack dress emerged around 1705, quickly became popular, and remained
in fashion until the 1780s, although other styles were current alongside it after
1720.The sack dress was a very wide and rather shapeless overdress, with a gathered
or pleated piece of fabric attached at the shoulder and flaring out toward the ground.
The dress might cross over at the front. Sometimes the fullness of the skirt was
caught up in slits in the underskirt, so that effectively the dress went into its own
pockets. The front could be either open, to show an underskirt, or closed. The sleeves
were flat at the tops of the arms, but flared out at the elbow, finishing with a stiff,
pleated cuff.
Paniers

The sack dress was given shape by a hoop or panier underneath. This was a
wide framework of whalebone, cane, or metal hoops, held together with fabric and
ribbons. The panier was at first circular, but the shape changed between 1725 and
1730, becoming oval and larger, with a circumference of up to eleven feet (3.35 m).
Dresses became so wide that women often had to turn
sideways to walk through doors. Later paniers were often made in two parts, one for
each side. Paniers remained fashionable until the 1760s and continued as part of for-
mal court dress after this.
French Fashion

A variation on the sack dress, the style a la francaise, began to appear around
1720.This had pleats falling loose from the neckline at the back, but a shaped front. A
fitted bodice was fastened to either side of a triangular stomacher, a piece of richly
decorated fabric over the chest.
Sometimes it was replaced by or decorated with a ladder of bows of decreasing size.
The over-gown opened widely over a decorated petticoat and was edgedfrom the
hem, around the neck and down to the hem again, with a frill or puffed edging. The
sleeves were cut to show a cuff of lace flounces beneath, shallow on the inside of the

arm but quite extravagant on the outside.



Text 3
Men’s Fashions: 1700-1770

In Europe and America, men’s clothing changed only slowly for most of the
eighteenth century. France and England led Europe in men’s fashion as in women’s.
Three Essential Garments
Men’s dress was characterized by knee-length trousers, called breeches, worn with
stockings, a waistcoat, and a coat called a justaucorps. At the start of the century, the
formal, or full dress, coat had a wide skirt and large sleeves with extravagant cuffs,
turned back, and no collar. It buttoned from the neck to the hem and came nearly to
the knee, almost covering the breeches. It had large pockets and vents (slits) with
pleats at the back and sides, allowing the skirt to move freely. By 1715 it was com-
mon to wire the hem to make it stand out. For informal wear (undress), and among
working men, a coat called a frock was worn. This was of the same style, but less rig-
id and with a small, turned down collar.
The sleeved waistcoat was nearly as long as the coat itself. It, too, buttoned all the
way down the front. Beneath the waistcoat a man wore a white shirt with lace flounc-
es at the cuffs and down the
front. A lace cravat at the neck served instead of a collar until 1735. Later, a stock
(stiffened neckband) was worn, sometimes with a black tie called a solitaire. The coat
was often worn open to show the waistcoat, and later the waistcoat was open to the
waist to show the lace on the shirt. The breeches were full and fastened at the knee.
White or colored silk stockings were rolled over the bottom of the breeches and fas-
tened with a garter. Later in the century, and for working men, the breeches fastened
over the stockings.

Text 4
Women’s Fashions: 1780-1830
In the late eighteenth century, fashion was influenced by new directions in po-

litical and social



thought that changed the way people considered themselves and their bodies. There
was a move away from ornate and constricting clothes to more fluid shapes that fol-
lowed the line of the body.

Rejecting Riches

From 1783 onward, the French court followed the lead of the queen, Marie An-
toinette, in abandoning the huge, ornate, and constricting dresses of the previous
years for all except the most
formal occasions. By the time of the French Revolution in 1789, the most extravagant
excesses had already been abandoned by most fashionable people. During the revolu-
tion, ostentatious displays of wealth became not only unfashionable but even danger-
ous.

English styles remained popular. Dresses had a softer line, or were based on
the redingote, and supported by light padding. A fine linen fichu was often worn over
the chest, and the ribbons, bows, lace, and jewels of the 1770s disappeared. Dresses
were usually in plain colors or stripes, unadorned except for a simple sash and some-
times a decorative apron. Ideals of rustic simplicity became popular. Patterns, when
they were used, were inspired by nature, showing delicate flowers and leaves.
Slimmer Lines

In the early to mid-1790s, a shift dress or chemise made of thin cotton in white
or pale colors became popular. The skirt began directly under the bust and fell to the
floor with no further shaping, flowing around the body. Sleeves were small and
puffed, necklines often square. In France, a few women, called les merveilleuses,
took the style to extremes, wearing dresses so thin and flimsy they were thought in-
decent.

Although outside France dresses were heavier, they followed the same style.
Around 1800 they became more substantial in France, too. Thestyle, called the Em-
pire line, was modified slightly in the early years of the nineteenth century, often hav-
ing a length of pleated fabric at the back that fell like a train or an overgown. Richer

colors and heavier fabrics eventually replaced the fine muslins. The waist remained



high, and the sleeves were either short and puffed or, later, long and close to the low-
er arm, though often still puffed at the top. Long kid gloves were
worn for warmth with short sleeves.
Text 5
Children’s Clothes

Attitudes toward children and childhood changed during the eighteenth centu-
ry, influencing the way they were dressed. At the beginning of the century, even quite
young children wore miniature versions of adult clothes, but by the end of the century
they were wearing more suitable outfits that allowed freer movement.

Babies

In many parts of the world, babies were tightly swaddled-wrapped in bands of
fabric — and often strapped to wooden “cradle boards.” This was thought to encour-
age their limbs to grow straight. In Europe, swaddling dropped out of favor during
the eighteenth century, and among educated people it had been abandoned complete-
ly by about 1780. However, many children wore stays (boned corsets) to encourage
straight posture and correct growth.

While the youngest children wear simple white dresses, the older ones wear
clothes similar to those of the adults. Babies wore instead a cotton or linen shirt cov-
ered by a wraparound robe with separate sleeves, or a long frock that opened at the
back. These came below the feet until the baby began to walk. Babies’ heads were
kept covered at all times with caps—often a forehead piece, then a close-fitting under-
cap, and finally a decorated cap.

Toddlers

Once children learned how to walk they needed different clothes. Both boys
and girls wore a back-fastening bodice and a skirt to the ankles when very young, or
sometimes a front- opening or wraparound gown. This allowed for easy diaper chang-
ing. In the second half of the eighteenth century, a looser frock with a sash at the
waist was popular. Frocks or gowns often had leading strings or reins attached for an

adult to hold while the child was learning how to walk. In the early decades of the
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nineteenth century, the dress was slightly shorter and worn with loose trousers, called
pantaloons.
Dressed like Adults

In the first half of the eighteenth century, children were dressed in the same
styles as adults, adapted only slightly for their different needs. Even quite small girls
wore hoops or paniers and boned bodices. They always wore an apron to protect their
clothes. Boys wore frock coats and ornamented waistcoats, and often even full-
bottomed wigs or powdered hair. For everyday wear, they might leave off either the
frock coat or the waistcoat and wear their breeches open at the knee, but for formal
wear their clothes were the same as those of their fathers.
More Freedom

By the 1770s and 1780s, children were wearing looser clothes that made it eas-
ier for them to move
around and play. Boys began to wear trousers rather than breeches. Between 1780
and 1820, boys up to the age of ten wore a “skeleton suit.” This consisted of trousers
worn over and buttoned onto a jacket.
Girls and small boys began to wear light shift dresses before the style became popular
for women. The waist of the dress was high and covered with a sash. They often wore
a muslin shift over a taffeta or silk underdress.

Text 6
Worn Around the World
Heading East

While French and English fashions dominated western Europe and North
America, their influence decreased farther east and outside the colonial centers in
America. In some areas, very cold or very hot weather dictated what people wore.
Costume was also restricted by the technologies and materials available to make
clothes. In eastern Europe and Russia, the influence of Persian and Turkish dress can

be seen, tempered in the north by a need for warmth,
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Poland and Eastern Europe

European fashions were popular in the Polish royal court, but elsewhere tradi-
tional Polish costume had a strong hold. Upper-class men wore a long, tight-fitting
garment called a zupan, covered with a kontush, a coat with long, hanging sleeves
that was Persian in origin. The kontush was smooth at the front but pleated at the
back, the collar either upright or folded back. In 1776 a government decree in Poland
and Austria imposed color-coding on the zupan and kontush, with standardized colors
and trimmings for each province.

Women wore a long dress with close-fitting sleeves and an overdress similar to
the kontush. This was open from the waist and nearly always trimmed with fur. The
sleeves and front of the dress beneath were visible.

Traditional peasants’ costume was a short tunic with long trousers worn with a
long cloak or overcoat of sheepskin, and boots or shoes woven from strips of bark.
Russian Court and Country

The Russian court followed Parisian fashions, often quite extravagantly. The
empress Elizabeth is said to have left 15,000 gowns at her death, and never to have
worn any more than once. She also had a collection of thousands of pairs of shoes
and slippers, and had silk stockings sent to her from France.

Western styles had been forced on the nobility by Tsar Peter the Great after an
extended visit to Europe in 1698. Peter decreed that long coats be cut off at the knee.
He demanded that all men cut their beards off or pay a beard tax.

In contrast with the extravagance of the court, ordinary people in Russia wore
the same type of clothes throughout the eighteenth century, though with a lot of re-
gional variations. In the steppes (areas of grassland with hot summers and cold win-
ters), men wore a simple, loose shirt and wide trousers, tucked into boots. Over this
they wore a caftan, a narrow coat with long sleeves, which
was crossed over at the front and tied with a sash or turlup. Over this they could wear
an overcoat called a ferez, which often had long sleeves, but usually no collar or belt.

Women wore a long, wide gown, belted at the waist, and a diadem headdress

with an attached veil. All of the clothes were brightly colored and decorated with em-
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broidery. In winter, the peasants who lived in the country wore very thick stockings

and many layers of clothes to keep warm.

1.2. O0pa3ubl TEKCTOB JJI5 YTEHUS U aHAJIH3A

Mo CNenUaAJIbLHOCTH «ApPT-MeHeaKMeHT»

Text 1

Understanding the Difference between Management and Leadership

Being a good manager is quite an accomplishment. Management is by no
means an easy task, and mastering the wide range of varied skills required can take
many years. The best managers get their jobs done efficiently and effectively, with a
minimum of muss and fuss. Similar to the people behind the scenes of a great sports
match or theater performance, the best managers are often the employees whom you
notice the least.

Great managers are experts at optimizing their current organizations to accom-
plish their goals and get their jobs done. By necessity, they focus on the here and
now, not on the tremendous potential the future can bring.

Managers are expected to make things happen now, not at some indefinite,
fuzzy point in the future. “Don’t tell me what you’re going to do for me next year or
the year after that! I want results, and I want them now!” However, having good
managers in an organization isn’t enough.

Great organizations need great management. However, great management
doesn’t necessarily make a great organization. For an organization to be great, it must
also have great leadership.

A manager can be organized and accomplish tasks efficiently without being a
leader — someone who inspires others to achieve their best. For that matter, someone
can be an inspiring leader but fall short when it comes to mastering the processes re-

quired to run an organization. In general, managers manage processes; they lead peo-

ple.
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Employees want the men and women they work for to exhibit leadership. “I
wish my boss would just make a decision — I’'m just spinning my wheels until she
does. I guess I’ll just wait here until she lets me know what she wants me to do.” And
wait they do — until the boss finally notices that the project is two months behind.

Top executives also want the men and women who work for them to exhibit
leadership. “You need to take responsibility for your department and pull the num-
bers into the black before the end of the fiscal year!” And employees want their peers
to show leadership. “If he’s not going to straighten out that billing process, I’ll just
have to work around it myself!”

Leaders have vision. They look beyond the here and now to see the vast poten-
tial of their organizations. And although great leaders can effectively get things done
in their organizations, they accomplish their goals differently from managers. How
so? Managers use values, policies, procedures, schedules, milestones, incentives, dis-
cipline, and other mechanisms to push their employees to achieve the organization’s
goals. Leaders, on the other hand, challenge their employees to achieve the organiza-
tion’s goals by creating a compelling vision of the future — a vision that pulls em-
ployees to achieve those goals — and then unlocking their employees’ potential.

Text 2
Creating a supportive work environment

Employee motivation is a moving target that’s constantly changing with to-
day’s employees. The incredible speed and acceleration of change in business cou-
pled with the impact of technology and expanded global competitive forces has
placed pressure on managers to get the most from each employee.

With these forces pressing in from all sides, managers can have difficulty keep-
ing up with what employees need to do, much less figure out what to tell them to do.
Inspiring managers must embrace these changing business forces and management
trends. Instead of using the power of their positions to motivate workers, managers
must use the power of their ideas. Instead of using threats and intimidation to get
things done, managers must create environments that support their employees and al-

low creativity to flourish.
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As a manager, you can create a supportive workplace in the following ways:

v Build and maintain trust and respect. Employees stay motivated to perform

their best if their managers trust and respect them. By including employees in the de-
cision-making process, managers get better ideas (that are easier to implement) and,

at the same time, improve employee morale, loyalty, and commitment.

v Open the channels of communication. All your employees must communi-

cate openly and honestly with one another. Quick and efficient communication
throughout your organization may be the factor that differentiates you from your
competition. Encourage your employees to speak up, offer suggestions, and break
down organizational barriers such as rampant departmentalization turf wars that sepa-
rate them from one another. A collaborative environment will foster group success

and build team respect and engagement.

v Make your employees feel safe. Can your employees tell you bad news as

comfortably as they can good news? If not, you haven’t created a safe environment
for your employees. Everyone makes mistakes; people discover valuable lessons
from them. If you want motivated employees, let them take chances and share the bad

along with the good. Avoid the urge to punish them when they make a mistake.

v Develop your greatest asset — your employees. The job of managing has

shifted drastically from telling people what to do to finding out what best motivates
employees and getting the work done through those motivations. Along the way, you
can challenge your employees to improve their skills and knowledge, and give them
the support and training they need to do so. Acknowledge their contributions and
continually work with them on what they want and need. Concentrate on the positive
progress employees make, and recognize and reward their successes whenever possi-
ble. Above all, be honest with them and always show integrity; after all, they’re

watching you!
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Text 3
Preparing to present

When you see great speakers or presenters in action, you may think that be-
cause of their extraordinary skill, making a presentation takes little preparation. This
is kind of like saying that because an Olympic gymnast makes her floor routine look
so perfect and so easy, she never has to practice it. What you don’t see are the years
of almost daily preparation that lead to her 90 seconds of glory.

Preparation is the key to giving a great presentation. The following tips can

help you in preparing your presentation:

v Determine what you want to accomplish. Briefly outline the goals of your

presentation. What exactly do you want to accomplish? Are you trying to convince
decision makers that they should give you a bigger budget or extend your deadline to
design a product that actually works?

Are you seeking to educate your audience or to train employees in a new pro-
cedure? Are you presenting awards to employees in a formal ceremony? Each kind of

presentation requires a different approach; tailor your approach accordingly.

v Develop the heart of your presentation. Build an outline of the major points

that you want to communicate to your audience. Under each point, note any subpoints
that are important to support your presentation. Don’t try to accomplish too much;
limit your major points to no more than a few. Sketch out any visual aids (if any) that

you need to reinforce and communicate the ideas you’re presenting verbally.

v Write the introduction and conclusion. When you finish the heart of your

presentation, you can decide on your introduction and conclusion. Make the introduc-
tion accomplish three goals:

e Tell your audience members what they’re going to gain from your
presentation.

* Tell your audience members why the presentation is important to them.

* Get your audience’s attention.
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The conclusion is just as important, as is the final punctuation — the period — of
your presentation. Write your conclusion to accomplish three objectives:

* Briefly summarize your key points.

* Refer your listeners back to the introduction.

* Inspire your audience.

v Prepare your notes. Preparing notes to use as an aid in your presentation is

always a good idea. Not only are notes a confidence builder that can help you find
your way when you get lost, but they also ensure that you cover all the topics that you
planned to cover. Write brief but specific notes. The idea is for notes to trigger your

thoughts on each key point and subpoint, not to be a word-for-word script.

v Practice makes perfect. After you sketch out your presentation, practice it.

Depending on your personal situation, you may be comfortable simply running
through your notes a few times the night before the big event. Alternately, you may
want to rehearse your presentation in front of a co-worker or even a video camera so
that you can review it at your leisure. Don’t forget, the more presentations you make,
the better you get at giving them.
Text 4
Identifying SMART Goals

How do you know what kind of goals to set? The whole point of setting goals,
after all, is to achieve them. It does you no good to go to the trouble of calling meet-
ings, hacking through the needs of your organization, and burning up precious time
only to end up with goals that aren’t acted on or completed.

Unfortunately, this scenario describes what far too many managers do with
their time. The best goals are smart goals — actually, SMART goals is the acronym to
help you remember them. SMART refers to a handy checklist for the five characteris-

tics of well-designed goals:

v Specific: Goals must be clear and unambiguous; broad and fuzzy thinking

has no place in goal setting. When goals are specific, they tell employees exactly
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what’s expected, when, and how much. Because the goals are specific, you can easily

measure your employees’ progress toward their completion.

v Measurable: What good is a goal that you can’t measure? If your goals

aren’t measurable, you never know whether your employees are making progress to-
ward their successful completion. Not only that, but your employees may have a
tough time staying motivated to complete their goals when they have no milestones to

indicate their progress.

v Attainable: Goals must be realistic and attainable by average employees. The

best goals require employees to stretch a bit to achieve them, but they aren’t extreme.
That is, the goals are neither out of reach nor set too low. Goals that are set too high

or too low become meaningless, and employees naturally come to ignore them.

v Relevant: Goals must be an important tool in the grand scheme of reaching

your company’s vision and mission. We’ve heard that 80 percent of workers’ produc-
tivity comes from only 20 percent of their activities. You can guess where the other
80 percent of work activity ends up! This relationship comes from Italian economist
Vilfredo Pareto’s 80/20 rule.

This rule, which states that 80 percent of the wealth of most countries is held
by only 20 percent of the population, has been applied to many other fields since its
discovery. Relevant goals address the 20 percent of workers’ activities that has such a
great impact on performance and brings your organization closer to its vision, thereby

making it, and you, a success.

v Time-bound: Goals must have starting points, ending points, and fixed dura-

tions. Commitment to deadlines helps employees focus their efforts on completing
the goal on or before the due date. Goals without deadlines or schedules for comple-
tion tend to be overtaken by the day-to-day crises that invariably arise in an organiza-
tion.

SMART goals make for smart organizations. In our experience, many supervi-

sors and managers neglect to work with their employees to set goals together. And for
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the ones that do, goals are often unclear, ambiguous, unrealistic, immeasurable, unin-
spiring, and unrelated to the organization’s vision. By developing SMART goals with
your employees, you can avoid these traps while ensuring the progress of your organ-
ization and your team.
Text 5
Getting the Message by Being an Active Listener

You’re a busy person. You probably have 10 million things on your mind at
any given time, but when you don’t give the person on the other side of your desk
your full attention, you shortchange both you and the other person. Not only do you
miss out on getting the message, but your inattention sends its own special message:
“l don’t really care what you have to say.” Is that the message you really want to
convey? When you listen actively, you increase the likelihood that you’ll understand
what the other person is saying — and depending upon what you’re talking about, un-
derstanding can be quite important.

Don’t leave listening to chance. Communication is a two-way street, and you
have to do your part. Be an active listener. When someone has something to say to
you, make a decision to either participate in the communication or let the other per-
son know that you’re busy and have to get back to him later. “Sorry, Tony, I’ve got to
get these numbers together before lunch. Can we get together later this afternoon?” If
you decide to communicate, clear your mind of all distractions. Forget for a moment
the proposal that has to go out in a few hours, the spreadsheets awaiting your approv-
al, and that growling in the pit of your stomach. Give the other person your full atten-
tion.

Of course, making an effort to give someone your full attention is easier said than
done. How can you focus on the other person and not be distracted by all the people
and tasks vying for your attention? You have a tough job, but someone has to do it.

And that someone is you! The following tips may help:

v Express your interest. One of the best listening techniques is to be interested
in what your counterpart has to say. For example, give your counterpart your full at-
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tention and ask questions that clarify what he has to say, such as, “That’s really inter-
esting. What brought you to that particular conclusion?” There’s no bigger turn-off to
communication than for you to yawn, look around the room aimlessly, or otherwise
show that you’re not interested in what your co-worker is saying. The more interest

you show your counterpart, the more interesting that person becomes.

v Maintain your focus. People speak at the rate of approximately 150 words

per minute. However, people think at approximately 500 words per minute. This gap
leaves a lot of room for your mind to wander. Make a point of keeping your mind fo-
cused on listening to what the other person has to say. If your mind starts to wander,
rein it back in right away. Ask a question or make a comment to get reengaged with

the other person.

v Ask questions. If something is unclear or doesn’t make sense to you, ask

questions to clarify the subject. Not only does this practice keep communication effi-
cient and accurate, but it also demonstrates to the speaker that you’re interested in
what he has to say. Reflective listening — summarizing what the speaker has said and
repeating it back to him — is a particularly effective way of ensuring accuracy in
communication and demonstrating your interest. For example, you can say, “So you

mean that it’s your belief that we can sell our excess capacity to other firms?”

v Seek the key points. What exactly is your counterpart trying to tell you? An-

yone can easily get lost in the forest of details of a conversation and, as a result, miss
seeing the trees. As you listen, make a point to place what your speaker has to say in-
to two different categories: information that’s key to the discussion and information
that isn’t really relevant. If you need to ask questions to help you decide which is

which, don’t be shy — ask away! “What does that have to do with meeting our goals?”
v Avoid interruptions. Although asking clarifying questions and employing re-
flective listening techniques is okay, constantly interrupting the speaker or allowing

others to do so is not okay. When you’re having a conversation with an employee,

make him the most important focus in your life at that moment. If someone tele-
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phones you, don’t answer it — that’s what voice mail is for, after all. If someone
knocks on your door and asks whether she can interrupt, say no, but offer to talk to
her after you finish your current conversation. Of course, if your building is on fire,

then you may feel free to interrupt the speaker.

v Listen with more than your ears. Communication involves a lot more than

the obvious verbal component. According to communications experts, up to 90 per-
cent of the communication in a typical conversation is nonverbal. Facial expressions,
posture, position of arms and legs, and much more add up to the nonverbal compo-
nent of communication. Therefore, you must use all your senses when you listen —

not just your ears.

v Take notes. Remembering all the details of an important conversation hours,

days, or weeks after it took place can be quite difficult. Be sure to take notes when
necessary. Jotting down notes can be a terrific aid to listening and remembering what
other people said. Plus, when you review your notes later, you can take the time to
organize what was said and make better sense of it.

Text 6

Identify Your Influencers

Understanding your influencers requires more than simple tracking: You will
need to know who specifically is influencing others in your markets. By identifying
them and then building an actual relationship with them, you can get into the subtle-
ties of what drives the commentary they produce. This is an important insight, but it
raises a question: How do you go about building these relationships? You meet them.

As you discover influencers, you can talk with them or interview them. You
can dig in to their conversations and understand in detail what they like about your
brand, product, or service and what they don’t. You may not like what you hear, but
that’s OK. By understanding the subtlety of the conversations, the dynamics over
time—is the negative sentiment rising or falling, is it cyclical, is it driven by your firm,
or driven by your industry? — you can intelligently craft an overall business strategy.

In short, you can learn a lot from your influencers, and it goes way beyond and is
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more valuable than simply enlisting them to push your message (as if they’d actually
do that).

The first step in identifying influencers is to sort out who is connected to
whom, who is influential, and who is not. It’s not a fully automated process, so your
gut instinct and skill as a marketer will pay off as you sort through the quantitative
information that is available, and then combine that with your own industry
knowledge, for example. Take advantage, too, of personal relationships that you may
be able to build: if a conversation in a particular community is of interest to you in-
troduce yourself (in the real world sense, for example through email or Twitter) to the
webmaster or community manager in charge. Share your point of interest, and see if
this person or team will help you understand the other influencers within that com-
munity. More information is better, and if nothing else you’ll build a nice connection

with a community manager that may pay off later.
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2. PA3JIEJI KOHTPOJISI 3BHAHUH

2.1. O0pa3upbl TeCTOB TeKYIIEro KOHTPOJIsI

3HAHMI, YMEHHM I, HABHIKOB

FpaMMaTnKa: BHUAO-BpCMCHHAA CHCTCMaA AHTJIMKUCKOTO S3bIKA; CHHTAKCHC, IIpoCcTOoC
MNpEeII0XKCHUE, CIOKHOE JOIIOJTHECHHUE U CIOXHOC IMOoAJICKAIICE, Oe3IUYHEIC npeajo-

JKCHH:A, NHBCPCHAL.

TECT

EX.1 Put each verb in brackets into an appropriate tense.

Farmers, aswe all (1)......cccccoevvveviinnnnne (know), (2)............ (have) a hard time of it
in Britain lately, and (3) .......coooveeviiieennne (turn) to new ways of earning income from
their land. This (4) .............. (involve) not only planting new kinds of crops, but some

strange ways of making money, the most unusual of which has got to be sheep rac-

INg. YES, YOU (5) oovvvi e (hear) me correctly! A farmer in the West of
England now (6)......... (hold) sheep races on a regular basis, and during the past
year over 100 000 people (7) .....cccvveenneen. (turn up) to watch the

proceedings. 1 (8).......c.occeeevnnnn, (pass) the farm on my way to the sea for a holiday,’
one punter told me, 'and 1 (9) ............... (think) I'd have a look. I (10).............. (not

believe) it was serious, to tell you the truth." According to a regular visitor, betting on
sheep is more interesting than betting on horses. 'At proper horse races everyone
(11) e, (already study) the form of the horses in advance, and there are clear
favourites. But nobody (12) .............vee. (hear) anything about these sheep! Most
people (13) ............. (find) it difficult to tell one from another in any case.' | (14)
......... (stay) to watch

the races, and | must admit that 1(15) ........... (find) it quite exciting. In a typical
race, half a dozen sheep (16) ........... (race) downhill over a course of about half a
mile. Food (17) ........ (wait) for them at the other end of the track, | ought to add!
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The Sheep (18)....cvvvi i (run) surprisingly fast, alt-
hough presumably they (19) ............ (not eat) for a while just to give them some
motivation. At any rate, the crowd around me (20) ................ (obviously enjoy) their
day out at the races, judging by their happy faces and the sense of excitement.

EX.2 Rewrite each sentence, beginning as shown, so that the meaning stays the
same.

a) This matter is none of your business.

This Matter dOBS ........vvii i e :

b) This bridge will take us three years to complete.

Inthree years time We ... e e e :

c) Patsy wasn't always so unfriendly.

PatSy didN't ...

d) We'll be at your house soon.

WOt e e

e) | haven't seen Anne for years.

FE S Y BAIS et e :

f) The dog keeps stealing my socks!

THE AOQ IS .un vt ettt et e et e e e

g) After taking the pills, | began to feel much better.

SINCE TAKING  1ovieiie et e e :

h) We'll have to leave immediately at the end of the film.

THE MOMENT .. e e :

1) Harry left before we reached the hotel.

BY the tIMe ...

J) Is there such a place as Eldorado?

EX.3 Rewrite each sentence so that it contains the word in capitals, and so that the
meaning stays the same.

a) When is the train due to arrive? GET



b) 1 shouldn't think Paul knows the answer. DOUBT

c) I've had to wait all afternoon. BEEN

d) To get to work on time | have to get up at 6.00. MEANS

e) Today is Liz and John's thirtieth wedding anniversary FOR

f) By the end of the week, Harry was well again. GOT

g) Whose watch is this? BELONG

h) Cathy hasn't been on holiday with her sister before. FIRST

i) My dentist's appointment is for next Wednesday. TO

j) Brenda had no idea of her next move. WHAT

EX.4 Complete each sentence with an appropriate word or phrase.

a) Canyou remember what you............ ten years ago today?

b) This is the first jazz concert I................... to.

c) Don't eat any more ice cream, you.......... sick.

d) | have hated this place ever.................. here.

e) | hope that by the end of the month I ......... all the decorating.

f) SheilaandKen .................... to each other since their quarrel last week!

g) Do...o.ooee going to the cricket match tomorrow?

h) We can't go skiing because it ......... enough yet.

i) Penny ... to going on holiday, but she ended up very disap-
pointed
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j) | began to recover my strength later, once I.....a good meal.

EX.5 Choose the most appropriate word or phrase.

Q) e we get to the theatre, the play will have started.
A) As soon as B) Until C) By the time D) Whenever
b) What's the matter? Haven't you started ................ccceeeeenn ?
A) already B)yet C) by now D) soon
c) The trouble with you is that you're ................cc..eees complaining.
A) forever B) often C) still D) each time
d) Can you remember what you were doing ...............oovvviininnnenn ?
A) the time B) usually C) every day D) at the time
e) Thenewschoolopens ..o :
A)now B)at once C)next week D) day by day
f) 1haven’tbeen feeling verywell .........coo oo :
A)of late B)not long ago C)currently D)by now
Q) e we get to the top of this hill, we’ll be all right.
A)Eventually B)Once C)Now D)At the time
h) It’sages .......ccoevevininen, | last saw a decent comedy film on television.
A)that B)ago C)since D)when
i) ldon’tgoswimmingvery much ...........cocoviviiininnnnnnn. :
A)nowadays B)in those days C)recently D)now and again
) we haven’t managed to find what we are looking for.
A)To now B)On and off C)Formerly D) So far

EX.6 Put each verb in brackets into a suitable tense, in either continuous or simple

form, according to the context.

a) This is my new car. What............. (you think) of it?
b) - Who are you?
-What do you mean? I ............. (live) here.

c) I can't find the car keys. What ....... (you do) with them?
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d) Sorry | haven't fixed the plug. I....... (mean) to get round to it, but |

just haven't found the time.

e) What .............. (you do) on Saturdays?

f) I don't know what time we'll eat. It....... (depends) when Helen gets

here.

g) | supported you at the time because | (feel) that you were right.

h) Peter couldn't understand what had been decided because too many people
............. (talk) at once.

1) Jean, I'm so glad you've got here at last. I............... (expect) you all day.
j) Please don't let me down this time! | (depend) on you.

EX.7 Put each verb in brackets into an appropriate tense.

a) Sam.............. (not receive) the parcel the last time I ....(speak)

to him

b) ..o (consider) buying a house but now I .....(change)

my mind.

c) Whenyou............. (feel) hungry later, room service......(bring)

you whatever you.............. (want)

(o) N I (find) it difficult to convince the ticket inspector that I........... (lose)

my ticket.

e) Sincel........... (pay) for our lunch, I................ (try) to attract the waiter's atten-

tion.

f) Assoonasl ......... (have) a good look at the designs, I............. (send) them

back to you.

gl (hope) to meet you eversince | ............... (read) your first novel.

h) Whatever ............. (happen), I ............ (meet) you here in a week's time.

1) By the time you ......... (fiinish) getting ready, we ............ (miss) the train!

j) Sally!'I............ (not expect) to see you herel What ................ (you do) in New
York?
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EX.8 Put each verb in brackets into an appropriate tense.

Ask hundreds of people what they (1).....(do) on a certain day in August next year, or

the year after, and there (2).................... (be) only one reply. Provided of course that
the peopleyou (3).......cccovvvvevve. (@SK) (4) oooeenenn, (belong) to the Elvis Pres-
ley Fan Club. Although the King of Rock and Roll (5) ........... (die) nearly two dec-
ades ago, hisfans (6) ...........ccccevvveenne (meet)

every year since then outside his home in Memphis, Tennessee, to show respect for
the singer they (7) .......... (love) so much. Fans like Jean Thomas, from Catford in
South London. Jean (8) ............. (visit) Gracelands, the house where Elvis (9)

............. (suffer) his fatal heart attack, twice in the past five years. 'The first time

1(10) ......... (borrow) the money from my Mum, as 1(11)  ........ (not work) then,
But two years ago | (12) ................. (get) married and since then | (13)
............ (work) in my husband Chris's garage. Chris and 1(14) civereenennne (QO)

together last year, and we (15) ..........

(think) of spending two or three months in the USA next year. 1(16) (always want)

to visit some of the places where Elvis (17) .............. (perform), Like Las Vegas for
example.' Jean says that Elvis (18) .................. (be) her obsession ever since she
(19) 1 s (be) ten years old, and
she

(20) ..o, (own) every single one of his records, good and bad.

EX.9 Rewrite each sentence, beginning as shown, so that the meaning stays the
same.
a) The last time | was in Prague was in 1986.
L havent. ...
by This will be the team's first match outside England.
This will be the first time ..........ccccooeeiieiinee

o) Terry will get over his illness. Then his work will improve.



e) The number of people who attended the fair exceeded our expectations.
MOre PEOPIE ..o

f) | didn't receive the results of my test for a month.

i | didn't know about John's departure.
I didn't know that ........coooviiiiii e

J) Quite a few books are missing from the class library.
Several members of the class have not..................

EX.10 Put each verb in brackets into an appropriate.

a) Lo, (not understand) what you........ (wait) for.

D) teeerirrrees e (anyone see) my pencil? | ............. (leave) it here somewhere.

c) When he ................(not arrive) by 6.00,1 ............(know) he............(miss) the
bus.

d) e, (you go away) this weekend? Or....... (you run out) of money.

e) What ............. (you think) you............ (do) in ten years' time?

) | (really enjoy) myself at the moment.

o) EETTTT T PPOR RS (you let) me know the minute you (hear) any news?

h) Something ............ (tell) me that you........... (not listen) to a single
word I............... (say) in the past ten minutes!

1) What's the matter? ............... (you hurt) your ankle? How ...............(you do) it?

J) That's definitely the last time that I . (lend) you any money!
EX.11 Complete each sentence with one appropriate.
a) IS, since | last had a good Chinese meal.
b) Funnily enough | saw Bob quite......at the sports club.
c) I've loved you ever ......... the first day | set eyes on you!

d) How long ............ was it that you lived in Inverness?
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Ve e to see anyone who can dance as well as Diana.

f) Could you phone me the....... you arrive at the hotel so | don't worry ?

g) | promise to get everything ready.....eight o'clock at the latest.

h) Have you finished.......... ? Wow, you are a fast worker, aren't you!

i) I'm sorry you've been waiting so long, but it will be some time
Brian gets back.

j) Just sit here, would you? The doctor will be withyou .......................

EX.12 Decide whether each underlined phrases is appropriate, and rewrite the phrase

more appropriately where necessary.

a) WILL YOU BE SEEING Rob Jones tomorrow? | wonder if you could give him a
message from Sally Gordon?

b) | had a great time in the Greek Islands. WE wouLD owN a small boat and Go
fishing every day.

c) Julie, hi! I'VE BEEN HOPING I'd see you. I've got some good news!

d) We had a terrible time looking after your dog. IT WAS CONSTANTLY CHASING the
cats next door.

e) We had a lovely time in Madrid. Every day WE WERE EXPLORING the city, and in
the evening WE WERE GOING to exciting bars.

f) The steam engine is usually thought of as a relatively modern invention, but the
Greeks HAD BUILT a kind of steam engine in ancient times.

g) | felt rather worried. IT wAS GROWING darker and colder, and there was still no
sign of the rescue helicopter.

h) Don't worry! All we have to do is wait here until someone WILL FIND us.

i) This meat IS REALLY TASTING awful! Are you quite sure it was fresh?
J) The radiator in my room has burst, and there is water all over the floor!

You're the manager, what wiLL YOU DO about it?

K/IIOYH

EX.1

1) know 11) has already studied
2)  have been having 12) has heard
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3) have been turning / have turned/are  13) find

turning
4) involves 14) stayed
5) did hear/heard 15) found
6) holds 16) race
7)  have turned up 17) is waiting
8) was passing 18) run
9) thought 19) haven’t eaten
10) didn’t believe 20) were obviously enjoying
EX.2

a) This matter does not concern you.

b) In three years time we will have completed the bridge.
c) Patsy didn't always use to be so unfriendly.

d) Itwon't be long before we are at your house.

e) It's years since | last saw Anne.

f) The dog is always stealing my socks.

g) Since taking the pills I have felt much better.

h) The moment the film finishes we'll have to leave.

1) By the time we reached the hotel Harry had left,

j) ]) Does Eldorado exist?

EX.3

a) When does the train get here?

b) I doubt whether Paul knows the answer.

c) I’ve been waiting all afternoon.

d) Getting to work on time means (my) getting up at 6.00.
To get to work on time it means (my) getting up at 6.00.

e) Liz and John have been married for thirty years today.
) Harry had got better by the end of the week.

g) Who does this watch belong to?

h) This is the first time that Cathy has been on holiday with her sister.
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1) I am going to the dentist next Wednesday.

J) Brenda had no idea what she was going to do next.

EX.A4

a) were doing

b) have ever been

c) will be

d) since | got

i)  will have done

EX.5

a) C b) B
) A g B
EX.6

a) do you think

b) live

c) have you done

d) was meaning

e) doyoudo

EX.7

a) had not received, spoke

c)
h)

f)
9)
h)

)

f)
9)
h)

)

haven’t spoken

you feel like

hasn’t snowed

was looking forward
had eaten/ had had

d D e) C
i) A j) D
depends
felt
were talking

have been expecting

am depending

b) was considering/had been considering, have changed

c) feel/are feeling, will bring, want

d) found, had lost
e) was paying, tried

f)  have had, will send

g) have been hoping, read

h)y happens, will meet

i) have finished/finish, will have missed

j)  didn't expect/wasn't expecting, are you doing

EX.8
1)  will be doing

11) was not working



2) will be

3) ask

4)  belong

5) died

6) have met
7) love

8) has visited
9) suffered
10) borrowed
EX.9

a) | haven't been to Prague since 1986.

b)
c)
d)
e)
f)
g)
h)

i)

12)
13)
14)
15)
16)
17)
18)
19)
20)

got

have worked/have been working
went

are thinking

have always wanted

performed

has been

was

owns

This will be the first time the team has played outside England.

Once Terry gets over his illness, his work will improve.

When you arrive there will be someone to meet you.

More people than we expected attended the fair.

It was a month before I received the results of my test.

I won't have finished my work by the end of the month.

As soon as you arrive, go to the international ticket desk.

| didn't know that John had left.

J) Several members of the class have not brought back their library books.
EX.10

a)
b)
c)
d)
e)
f)
9)
h)

i)

don't understand, are waiting

Has anyone seen, left

didn't arrive/hadn't arrived, knew, had missed

Are you going, have you run out

do you think, will be doing

am really enjoying

Will you let, hear

tells, haven't been listening, have said

Have you hurt, did you do
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),

EX.11

a) ages

b) recently

c) since

d) ago

e) yet

EX.12

a) appropriate

b) owned/used to own,
went/used to go

C) appropriate

d) appropriate

e) explored, went

will lend/lend
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f)
9)
h)
)
)
f)

9)

h)
)
)

moment
by
already
before

soon/directly

built

appropriate

finds
really tastes

are you going to do



3. BCIOMOT ATEJIbHBIN PA3JIEJI

3.1. TpeGoBaHus K BJIAJ€HUI0 HHOCTPAHHBIM SI3bIKOM,

NPEeABABIACMbIC HA KAHIUIATCKOM IK3aMCHE

OOyuaromuiics, clarmuil KaHAMAATCKUM 3K3aMeH 1Mo 00111e00pa3oBaTebHON
TUCIHTLINHE «THOCTpaHHBIH SI3bIK (AHTJTHHCKHI)», TOJIKCH

3Hamy:

TEPMUHOCUCTEMY/TEPMUHOJIOTHYECKUE EUHUIIBI HAy4YHOU cdepbl B paMKax
TEMATUKHU BBITOJIHAEMOT0 UCCIIe0BaHNA;

CrocoObl ¥ MPUEMbl YTEHUS Ha WHOCTPAHHOM SI3bIKE C MOJHBIM U TOYHBIM MO-
HUMaHHEM CMBICIIOBOTO COJIep)KaHus (M3ydaroliee YTCHNUE) U C IIOHUMAaHUEeM OCHOB-
HOTO COJICpKaHMSI HAyYHOTO TeKCTa (03HAKOMHUTEILHOE YTCHHE);

CTPYKTYPHO-SI3bIKOBBIE M >KaHPOBO-CTUJIMCTUYECKHE OCOOCHHOCTH HAyUHBIX
TUTIOB TEKCTOB, B TOM 4HuCJe pedepaTa u pe3rome;

pedeBble KiuIlIe, He0OOXOAUMBIE JUIsl COCTaBIeHUs pedepaTa U pe3toMe Hayy-
HOT'O TEKCTa,

crenuuKy pedueBoro rnoBe/ieHus B chepe HayuyHOro OOIICHHUS;

ymemy:

MOHUMATh ayTEHTUYHBIE HAYYHbIE TEKCThI C PA3IMYHON MOTHOTOM, TITyOMHOU U
TOYHOCTBIO B 3aBHCUMOCTH OT BHJIa YTCHUS (M3y4arollee U O3HAKOMUTEITLHOE YTCHUE);

BBIWICHSTH OMOPHBIE CMBICIOBBIE OJIOKU B IPOUYUTAHHOM ayTEHTUYHOM TEKCTE
Ha MHOCTPAHHOM SI3bIK€ HAYYHOU U HAYYHO-MOMYJISIPHOW TEMAaTHKH, BBISBISITH JIOTH-
YECKHE CBSI3U MEXIY HUMU,

nepeaBaTh U KOMMEHTUPOBATh HA MHOCTPAHHOM SI3bIKE OCHOBHOE COJAEpIKa-
HUE MPOYUTAHHOTO TEKCTAa,

OCYIIECTBJISITh YCTHYIO TPE3EHTAIINIO, BECTH O€Cely U apryMEHTUPOBAHHO

BbIpakaTh TOYKY 3pEHHUS Ha WHOCTPAHHOM SI3BIKE IO TE€ME BBIMIOJIHIEMOIO

HAay4YHOT'O MCCJICIOBAHU,
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COCTAaBIIATh PA3INYHBIC TUIHI HAYYHBIX TEKCTOB HA HHOCTPAHHOM SI3BIKE C y4e-
TOM UX CTPYKTYPHO-S3BIKOBBIX U )KaHPOBO-CTHIINCTUYECKUX OCOOCHHOCTEH;

gnaoems.

JEKCUYCCKUMHM, TPAaMMaTHYSCKUMH, JIOrorpaduuecKuMi M (POHETHUYCCKUMHM
HOPMaMH W3y9aeMOT0 WHOCTPAHHOTO SI3bIKa B 00BEME, TOCTATOYHOM JUTsI OCYIIECTB-
JICHUSI PEUEBOH ACATEIHHOCTH B c(hepe HAydIHOTO OOIICHNS;

CTpATETUSIMU U3YYaIOIIEro U O3HAKOMHUTEIIFHOTO YTEHUS HAYYHOU JTUTEPATYPHI
Ha MHOCTPAHHOM SI3BIKE;

crioco0aMHu ¥ IIpUEeMaMH KOMIIPECCUU MH(pOpMaIMK, U3BJICKAaeMON 13 TEKCTOB
HAyYHOU TEMAaTHKH, U €€ TOCIEAYIONICH Iepejaurl Ha HHOCTPAHHOM SI3BIKE,

HOpPMaMH BEACHHS HAYyYHOTO JHAJIOTA/HAYYHOW NHCKYCCHH HA WHOCTPAaHHOM

SA3BIKE.

3.2 MeToauyeckue peKOMeHAalMU 10 MOJATOTOBKE
U HAanUCaHM 10 pedepara no 001eodpa3oBaTe/IbHOM JUCUUILIMHE

«HHOCTpaHHBIH S3BIK (AHTJIHIACKMIA)»

YcnoBrueM Jorycka o0y4aroImuxcs K clade KaHIUIATCKOTo dK3aMeHa 1o 00-
11eo0pa3oBaTeIbHON JUCIUIUINHE «VHOCTpaHHBIN SI3BIK (QHTJIUHCKUIN)» SBISIIOTCS
0030pHBI pedepar Ha HHOCTPAHHOM SI3BIKE U TTOJIOKUTEIILHBINA OT3BIB PEIICH3CHTA Ha
JaHHBIN pedepar.

Pedepar mpencrapnsier co00l COKpalleHHYIO Tepenady uHpOpMaIiH, Coaep-
KAIIYIOCs B MIEYaTHOM MPOU3BEIACHUN HAa WHOCTPAHHOM SI3bIKE Ha OCHOBE €€ CMBIC-
J0BO# mepepaboTku. B pedepare coxpaHstoTCs OCHOBHBIE (DaKTUYECKHE NAHHBIE U
BBIBO/IbI TIEPBOMCTOYHHUKA.

Pedepat mo WHOCTpaHHOMY SI3BIKY THIIETCS HAa POJHOM SI3BIKE IO MpoOIeMe
HAYYHOTO WCCIIEJIOBaHM MAarucTpaHTa Ha OCHOBE NMHMCHhMEHHBIX MEPEBOJIOB KaK He-
CKOJIbKUX TICPBOMCTOYHUKOB HA MHOCTPAHHOM SI3BIKE, TaK M OJHOTO (hyHIaMEHTAIIb-
HOTO reyaTHoro npousBeneHus. O0bpem nepBouctounnka — 110 000-120 000 meuart-

HBbIX 3HAKOB.
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Pedepar nMeeT aHHOTAMIO HA UHOCTPAHHOM SI3bIKE, KOTOpPAasl MPECTABIISICT
co0OM CXKaTyl XapaKTEepUCTUKY OCHOBHOI'O COJIEpKaHUs MEPBOUCTOYHUKA. B aHHO-
Tallil OCHOBHOE COJIEP>KaHHUE IMepeaeTCsl CJI0BAaMU, UMEIOIIUMHU BBICOKYIO CTEICHb
a0bcTparupoBaHus U 000OIIEHHUS.

K si3bIKy, CTHIIO M CTPYKTYpe pedepaTa NMPEAbSIBISIOTCS CISAYIOMHAE Tpe-
OoBaHUS:

1. Texkct pedepata 10omKeH ObITH HANIMCAH B COOTBETCTBUHM C HOPMaMU COBpe-
MEHHOTO JINTEPATyPHOTO SI3bIKA.

2. Ucnionb3oBanue mpodecCnoHaThHO OPHEHTHPOBAHHON TEPMHUHOIOTHH.

3. TepmuHBI, BCTpedarmuecs HEOTHOKPATHO B pedepare, CMBICT KOTOPHIX
MOHSATEH U3 KOHTEKCTAa, PEKOMEHJYETCSl MOCJe MEPBOTO YMOTPEOIEHUSI MOTHOCTHIO
3aMEHUTh abOpeBHaTypamMu (COKpAICHUSIMH) B BHJIC HAYAJIbHBIX 3arjaBHBIX OYKB
ATUX TepMUHOB. [Ipu mepBoM yrnoMuHaHWM Takas aOOpeBuaTypa JaeTcs B CKOOKax
HETMOCPEACTBEHHO 3a TEPMUHOM, TP MOCIIEIYIONIEM YIIOTpeOIeHNH — 0e3 CKOOOK.

Pedepat nomxeH BKIIOYATh CIAEAYIOUIUE Pa3/IeIbl:

1. TUTyJABHBIA JUCT, KOTOPBIN COACPKUT TpUdbl YHUBEPCUTETA U Kadeapsl,
MOJIHOE Ha3BaHWE TEMbI Pa0OTHI, MECTO W TOJ BBIMOJTHECHUS, (DAMIIINIO, UMS, OTYe-
CTBO UCITOJIHUTEJS, OTMETKY O PETUCTPAIIMU U JIOMYCKE K 3allUTE.

2. Conep:xkanue, KOTOpOE OJDKHO BKIIOYATh HA3BAHUS BCEX CTPYKTYPHBIX
eAUHUIL paboThI C YKa3aHUEM HOMEPOB CTPAHHUII.

3. Cnmcok cokpaineHuii U o0o3HaueHui (pu HEOOXOIMMOCTH), B KOTOPOM
MPHUBOJATCS B JICBOM CTOJIOIE COKpamieHus (aOOpeBHATypbl), B MPABOM — TIOJTHOE
Ha3BaHWe (WU TOJIKOBaHHE).

4. BBeeHnue, KOTOpoe MpeACTaBIsieT COOON KpaTKOe CoJepKaHue MepeBOAU-
MOTO Ha POJTHOMU SI3BIK JINTEPATYPHOTO UCTOYHHUKA.

5. OcHoBHYI0 YacTh (T7IaBbl, aparpadsl), IPEACTABIAIONIYI0 co00l pedepa-
THUBHBIN MEPEBOJI COOTBETCTBYIONIUX Pa3/€JI0B NEPBOMCTOUHHKA.

6. 3ak/l0ueHune, TIPEICTABIAIONICe KPATKU aHAIN3 BBITOJHEHHOTO pedepa-

THUBHOTO MEPEBO/JIA.
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7. CHIMCOK JTUTEPATYPHBIX UCTOYHUKOB (MCTOYHHMKA) HA HMHOCTPAHHOM SI3BIKE,
oopmIIeHHBII B COOTBETCTBUHU C TpeOOBaHUSAMU MpHIOKEeHHUS 2 WHCTpyKIMH 1O
oopmiienuto nuccepraiuii, aBropedepara U myOIHKAIMi O TEME AUCCEPTALUU B
penakmuu noctanoBienus BAK benapycu ot 15.08.2007 r.

8. HmemKeHne B BUIC KCCPOKOIINHU IIEPEBOAMMOIO HAYHHOT'O IICPBOUCTOYHHUKA.

3.3. TpeGoBaHus K COAEPKAHUIO KAHIUIATCKOTO IK3aMeHA

Ha xamammatckoMm 3k3ameHe 1Mo 00meoOpa3oBaTenbHON auciuruinHe «HHo-
CTPaHHBIN S3BIK» 00 YYAOIIHIACS JOJKEH MPOIEMOHCTPUPOBATH YMEHHUE MOTh30BaATh-
Csl THOCTPAHHBIM SI3BIKOM KaK CPEICTBOM MPOQECCHOHATHLHOTO OOIIECHUSI B HAYYHOU
cepe.

K cmaue kaHAMIaTCKOTO 9K3aMEHa JTOMYCKAIOTCS MaruCTPAHTHI, BHITTOJTHUBIIIAC
B MOJIHOM O0BbeMe ImporpaMMmy Kypca oOyudeHHs, HA OCHOBE aTTECTallud UX paboThI
BEIyIIAM TPENOIaBaTeNIeM, KOTOpasi BKITIOUYALT:

1) cmady mporpaMMHOW HOPMBI MHIWBUIYaJbHOTO YTCHHS JIMTEPATYPHI IO
CHEIUATBHOCTH HA MHOCTPAHHOM SI3BIKE;

2) IpeIbSIBICHUE HHINBUYaILHOTO CIIOBAPSI HAYYHBIX TSPMHUHOB IO TEME HC-
CJICIOBaHUS Ha WHOCTPAHHOM SI3BIKE, COCTABJICHHOTO MPU YTCHHUH JIMTEPATyphl (00b-
em He MeHee 300 exuHuI TPOPEeCCHOHATBLHOM IEKCHKN);

3) mpejacTaBiIeHHE 3a MeECSI[ JI0 SK3aMEHa IOJTrOTOBICHHOrO pedepara IO
MPOYUTAHHOM JTUTEPATYPE MO CMEUATFHOCTH Ha HHOCTPAHHOM SI3BIKE.

Kanauaarckuii 3k3aMeH pe1yCMaTpUBAET BBITIOJIHEHUE CIAEAYIOMINX 33 IaHUN :

1. [luceMeHHBIN TIEPEBO HA POJHOMN SI3BIK OPUTHHAIBHOTO TEKCTa IO CICIH-
anmpHOCTH €O cioBapeM. O0bem Tekcta — 2000 mevaTHBIX 3HAKOB. Bpems BhITIONTHE-
HUs niepeBoaa — 45 muayT. @OopMa KOHTPOJIS — YTEHHUE TEKCTa HA HHOCTPAHHOM SI3bI-
K€ BCIIyX U TIPOBEPKA BHITIOJHEHHOTO TIEPEBO/IA.

2. UTeHne OpPUTHHAIBLHOTO TEKCTa IO CHEIUaNbHOCTH 0e3 cioBaps. O0beM
tekcta — 1500-1600 meuaTHbIX 3HAKOB. Bpems moarotoBku — 5- 7 munyT. @opma
KOHTPOJISI — YCTHAS Mepeava o0Iero coAepKaHus TEKCTa Ha PYCCKOM WM Ha MHO-

CTpaHHOM A3BIKC.
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3. UTeHne MHOS3BIYHOTO TEKCTa COIMOKYJIBTYPHON HAMpPaBICHHOCTH U W3JIO-
’KEHUE €T0 OCHOBHOTO COJICpKaHUs Ha MHOCTpaHHOM s3bike. OO0beM Tekcta — 1500-
2000 meyaTHBIX 3HAKOB. Bpems moarotoBku — 15 MuHyT.

4. becena Ha MHOCTPAHHOM SI3BIKE 0 TEMaTHKE, CBA3aHHOW C HAy4yHOH Jes-
TEJIFHOCTBIO U JIUCCEPTAIIMOHHBIM HCCIICJJOBAHUEM MarncTpaHTta (Tema mccienoBa-
HUS, aKTyaJIbHOCTh W HOBH3HA, MaTepUalbl U METOJbl UCCIEAOBAHNUS, TOTYyUCHHbIC

pe3yJIbTaThl U BBIBOIBI).

39



3.4. YueOHasi nporpaMmma

1o 001 eo0pa3oBaTeJIbHOM UCUUIIIUHE

YACTHOE YYPEXIEHUE OBPA3OBAHNA

«AHCTUTYT COBPEMEHHBIX 3HAHUI UMEHHU A M.IIIMPOKOBA»

YTBEPXIAIO
Pextop MHCTUTYTa COBPEMEHHBIX 3HAHUU
nmenu A.M.IlIupokoBa

A.JI.Kanuiios

2023
Peructpanuonnsiii Ne V/I- 02 - lyu.

WHOCTPAHHBIN SA3BIK (anrauniickmii)
JJIl CTYAE€HTOB YIJIy0JI€HHOT0 BBICIIEr0 00pa3oBaHus
cnenuajgbHocTeii 7-06-0212-01 «/Iu3zaiin»,
7-06-0215-03 «ApT-MeHeKMEeHT

2023 .
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YdeOHash mporpaMMa COCTaBJI€Ha Ha OCHOBE MPOrPaMMBI-MHUHHAMYM
KaHJIUAATCKOTO 3K3aMeHa Mo o01meo0pa3oBaTenbHON aucuuminHe «HOCTpaHHBIN
S3BIK», YTBEP)KIECHHOW MOCTaHOBJIeHHEM MuHHcTepcTBa 0Opa3oBanus PecmyOmmku
benapycs 03.08.2022 Ne 223 u y4eOHBIX IaHOB MO crieruanbHocTsM 7-06-0212-01
«Auzaitn», 7-06-0215-03 « ApT-MEHEIIKMEHT»

COCTABUMTEJIb:

C.M.BononpKko, JOLEeHT Kapeapbl MEXKYJIbTYpHOH KOMMYHUKaMK YacTHOTrO
yupexaeHus  oOpasoBaHuss ~ «MHCTUTYT  COBpPEMEHHBIX  3HAHUW  UMEHHU
A.M.IlIupokoBa»

PEKOMEH/OBAHA K YTBEPXIAEHUIO:

Kadenpoit MeXKynbTypHOU KOMMYHUKaIMUU YacTHOTO yupexaeHus oOpa3oBaHUs
«MHCTUTYT cCOBpemMeHHbIX 3HaHni nMeHn A.M.IIlupokosa»
(mporokost Ne 5 ot 21.11. 2023);

Hayuyno-meTonnueckuM coBeToM YacTHOro yupexxjaeHusi oOpazoBaHusi «MHCTUTYT
coBpeMeHHbIX 3HaHui nmeHn A.M.IlIupokoBa»
(mpotokon Ne 2 ot 13.12.2023)



HOACHUTEJIBHAA 3AIINCKA

N3yueHne WHOCTPAHHOTO s3bIKA B CHUCTEME YIIyOJIEHHOTO BBICIIETO
00pa30BaHUs SBIISETCS YacThI0 00pa3oBaTelbHOM (MPOGECCHOHATLHOM) TTOTOTOBKH
MaructpaHtoB. B mporiecce 00yueHUss OHM JOJDKHBI JIOCTUYh TaKOTO YPOBHS
BIQJICHUSI WHOCTPAHHBIM  SI3BIKOM, KOTOPBIH OBl  TIO3BOJIMJI WM  BECTH
npoeCCUOHANBHYIO JICSITEIBHOCTh B HWHOS3BIYHOM cpene. Takum  oOpazom,
oOy4YeHHEe WHOCTPAHHOMY SI3bIKY HOCHUT KOMMYHHKAaTHBHO-OPUCHTHPOBAHHBIA U
npo¢eCcCUOHATBLHO HAMPABICHHBIA XapaKTep.

Hear  oOmeoOpa3zoBatenbHOM  AUCHUIUIMHBL  «MHOCTpaHHBIM  SI3BIK
(aHrMHCKMIA)»  —  OBJAJCHUE  HWHOCTPAHHBIM  sI3BIKOM  KaK  CPEICTBOM
MEXKKYJIbTYPHOTO, MEXIMYHOCTHOTO M MpOQeCcCHOHATBLHOIO OO0IIeHus B cdepax
HAy4YHOM JIeATEeNbHOCTH, O00pa3oBaHMs M camMooOpa3oBaHUsl JUYHOCTH, Kak
WHCTPYMEHTOM TIPHOOIICHHSI K MUPOBOU W HAITMOHATBHOU KYJIBTYpE.

3amaum 0011e00pa30BaTENbHON TUCIIUIUINHBI:

HAay4YUTh OOYYAIOIIUXCSl YTCHUIO OPUTUHAIIBHOM JTUTEPaTyphl HA HHOCTPAHHOM
S3bIKE B COOTBETCTBYIOIICH 0OjacTH 3HaHWUW (MOHOTrpadwH, KypHaJIbHBIC CTAThH,
OIOJIJICTCHH, JOKYMEHTAJIbHBIC MAaTEPHAJIBI U T.1I.);

Hay4YUTh 00ydaromuxcs ohOpMICHUIO MOJYYEHHON U3 3apyOeKHbBIX
MCTOYHUKOB MH(GOPMAIIMU B BUE NIepeBoa, pedepara, aHHOTAIUY;

Hay4YUTh 00yYaIOIIUXCA TOTOBUTh HA MHOCTPAHHOM SI3bIKE COOOIICHUS,
JOKJIaJIbl, HAYYHBIE CTaThH, TE3UCHI 10 TEME HAYYHOTO UCCIICIOBAHMS,

Hay4YUTh 0OYyYaIOIMXCs BOCOPUITUIO HA CIIyX TEKCTOB JIEKIUH, JOKIa/I0B,
COOOIIEHU HA UHOCTPAHHOM SI3bIKE.

B pesynbrare uzydenus oO0mieoOpa3oBaTEIbHON JUCHUILIMHBL 00yUYaroIIuecs
TIOJIKHBI

3HATh.

OCHOBHBIC TpaMMaTHYECKHe Karteropuu (cucremMa BpPEMEH, HaKJIOHCHUE,
MOJIaJIbHBIC TJIAroJIbl, CYIIECTBUTEIBHOE, MpHIararejibHOe W T.A.) W TNpaBUjia HX

ynoTpeOeHus;
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OCHOBHBIE  CTHJIM HAY4YHOTO OOIIEHUS], OCOOCHHOCTH KOMMYHHUKAIIUU B
MEXKYJIbTYPHOM HayYHOM COOOILECTBE;

OCHOBHBIE MPAaBUJIA U OCOOEHHOCTH MUCbMEHHOTO HAyYHOTO OOLIEHUS;

0cOOEHHOCTH O(OpPMIIEHUS HAYYHBIX MyOJMKAlUi— CTaTed, TE3HCOB,
pedepaTos.

yMeTh:

YETKO M3JIaraTh Hay4yHbIe TPOOJIEMbI HA MHOCTPAHHOM SI3bIKE;

BECTU HAYYHYIO JUCKYCCHIO;

MOHUMATh JIMHTBUCTUYECKHE KATETOPUU UM TEPMUHBI, HEOOXOIUMBIE st
IrpaMMaTHYECKOI0, JEKCUYECKOI0 U CTUIMCTUYECKOTO aHAIM3a HHOSA3BIYHOIO TEKCTA,;

yMETh MPOU3BOJIUTH PA3JIUYHBIE JIOTUYECKHE OIepalud C TEKCTOM Ha
WHOCTPAHHOM sI3bIKe (aHAM3, CHHTE3, YCTAHOBJICHUE MPHYUHHO-CIICICTBEHHBIX
CBsI3CH, apryMEHTUPOBaHUE, 0000IICHIE U BBIBOJl, KOMMEHTHPOBAHHUE);

HMeTh HABBIKH

YCTHOTO OOIIEHHS Ha MHOCTPAHHOM SI3bIKE B COLHUAIBHO OOYCJIOBIIEHHBIX
chepax TOBCETHEBHOW H  MPO(PECCHOHAIBHON  JeaTeabHOCTH  (IUCKyccHs,
npe3eHTanms, 0eceqa 3a KpyriibiM CTOJIOM, COOOIICHUE H T.JI.);

MACbMEHHOTO OOIIEHHUs] MO BOIpOCaM, CBA3aHHBIM C HaydyHOM paboToMn
(tenoBbIe MUCHhMa, HAyYHBIC CTaThH, JACIOBas JOKYMCHTAIINS);

MCIIOIb30BaHUs ATUKETHBIX (DOPM HAYyYHOTO OOIICHUS.

OcBoeHnune 00111€00pa30BaTeIbHON AUCIUILIUHBI 00ecrieunBaeT (OpMUPOBaAHUE
yHuBepcanbHo  kommereHiuu  (YK-3):  ocymiecTBiIsATh KOMMYHHKAIIMM — Ha
MHOCTPAHHOM S$I3bIKE B aKaJleMHYECKOW, Hay4HOU U MpodeCCUOHANBHOU cpefe AJis
peann3anuy Hay4YHO-HCCIEI0BAaTENIbCKOM 1 MHHOBALIMOHHOM €SI TEIbHOCTH

OOmeoOpa3oBarenpbHas  JUCHUIUIMHA JII  OYHOW  (IHEBHOW)  (OpPMBI
MOJTyYCHHsI YTIyOJIEHHOTO BBICIIETO 00pa3oBaHmsi paccuuTaHa Ha 142 gaca, U3 HUX
96 yacoB MpaKTUYECKHE 3aHITHSA, HA CAMOCTOATEIbHYIO paboTy oTBeaeHO 46 Jacos.
[IpomexyTouHas arTecTanus — KAHAUAATCKUN SK3aMEH.

Ha wusydyenue oOmeodpa3zoBaTenbHOl AUCHUIUIMHBL Ha 3a04HOM (dopme

MOJIYYCHHS YTITyOJIEHHOTO BBICIIEro oOpa3oBaHusi oTBoamTcs 142 waca. U3 HuX

43



KOJMYECTBO AayJWTOPHBIX dYacoB — 206 dYacoB TmpakTHYecKux 3aHATUd. Ha
caMOCTOATENbHYI0 paboTy orBomutcss 116 wacos. [IpomexyTodyHas arrecTarus —

KaHOUJIATCKUU DK3aMEH.

COJAEP)KAHUE YYEBHOI'O MATEPHUAJIA

1. My Speciality and My Scientific Research. | am a designer. Types
of design
I am an Art manager. My Speciality and My Scientific Research
OcobeHHocTH (hOHETUUECKOTO CTPOsI aHTIIUICKOro s3bika. [IpaBuia ureHus u
MPOU3HOIICHUS. AHTJIMIACKAsi UHTOHAIIHS.

2. Fashion and Design. Philosophies and studies of design. Approaches

to design. Methods of design. Principles of design

Art: Notion, Elements, Functions. Approaches to Art

OCOOEHHOCTH T'paMMaTHYECKOM CHCTEMBI aHIVIMKACKOro s3blka. CTpykTypa
MPOCTOTO0 TOBECTBOBATEIBHOIO W CIOXKHOrO mnpemnoxenus. (CucremMa BpeMeH
AHTJIUNCKOTO Tyaronia. JIeHCTBUTENBHBIN U CTpAAaTENIbHBIA 3aJI0T U3bIBUTEIBHOTO
HAKJIOHEHHS. VYcnoBueie npemnoxkenus. CoriacoBanne BpemeH. llpsmas wu
KOCBEHHas peYb.

3. Design as a process. Design versus Art. Design versus Engineering. Design
versus production
Art as a Process/ Art versus Design. Art versus Management
O6mias Teopus nepeoga. OcoOEHHOCTH MEPEBOIA KOHCTPYKIUN CTpagaTelb-
HOTO 3aJjo0ra.

4. Elements of design. Line. Color. Value. Space. Mass. Texture. Rhythm.
Balance
Art and Culture. Art Management
[IpunararenbHoe u Hapeuue. PaboTra ¢ OpUTrMHANBHBIMHU TEKCTAaMH TIO
CIICIINAJIBHOCTHM. I/ISyqa}omee YTCHHUC CIICOTCKCTOB H OIIPCACICHUC CMBICIIOBBIX
ooxoB. IlepeBoa cmemnTekCTOB Ha pPoaHOM s3bik. PedepupoBanue. CocTaBieHHe
aHHoTauui CTpyKTypa ¥ BUAbl aHHOTALMM. Y CTHAs MPAKTUKA U ayJUPOBAHUE.
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5. Clothing. Styles in clothing. Clothing industry in the USA

and other nations

Characteristics of Art Management. Goals of Art Management

Mopanenabie rnaroiibl. IIpocMOTpOBOE UYTEHHE CHEIUAIBHOIO TEKCTa H
dbopmupoBanue ymeHul BbiOOpa HeoOxoauMol uHdopmaiuu. IlepeBos crnenTexcToB
Ha ponHod s3eiKk. CocnaratenbHoe HakloHeHue. PedepupoBanue CocTtaBieHue
aHHoTanui. CTpyKTypa ¥ BUAbI aHHOTALMI. Y CTHAs MPAKTUKA U ayJUPOBAHHUE.

6. Material of clothing
Global Art Management
Henuunbie hopmbl rnarona: nHGUHUTUBHBIE 000pOThl «OOBEKTHBIM MANEK C
UHUHUTHBOMY, «IMeHHUTEIbHBINA Maiex ¢ nHGuHUTUBOM». U «fOr + cym. + uH)H-
HUTHBY». [lepeBoj crenTeKcToB Ha poaHOM s3bIK. PedepupoBanue. CocTaBieHUe aH-
HoTauuil. CTpyKTypa ¥ BUJIbl aHHOTALWM. Y CTHAS IPAKTUKA U ayJUPOBAaHUE.

7. History of fashion in clothing and its design
Art Manager: a Highly Qualified Professional or a Leader
[Tpuuactue. O60poThl «OOBEKTHBINA MaAK C IpUYacTHEM» U «IMEHUTEIbHBIN
najie’x ¢ MpUYacTHEeM», HEe3aBUCHMBIN mpuyacTHbI o0opoT. IlepeBon crientrekcTon
Ha pojHO# s3bIk. PedepupoBanne. CoctaBienune aHHoTanuil. CTpyKTypa U BUIBI
AHHOTAILIMU. Y CTHAs MPAKTUKA U ayJUPOBAHUE.

8. Fashion design around the world
Art Management: Working in a Team
I'epynnuit. ['epynauanbubie 000opoThl. IlepeBoj cHenTEeKCTOB Ha POIHOMU
sa3bIK. PedepupoBanue. CocrtaBienne aHHotauuil. CTpyKTypa U BUIbI aHHOTAILIUM.
Y cTHas pakTUKa U ayJupOBaHUE.
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YYEBHO-METOJUYECKAS KAPTA 11O YYEBHOUW JUCIUITIJIMHE

ouHas (HEBHAs) popMa MOyUYCHHS BBICIIIET0 00pa30BaHUs

HazBanue pasnena,

KonmuecTBo AYJIUTOPHBIX
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1 2 3 4 5 6 7 8
1. | My Speciality and My Sci- 12 2 YcTHbIN

entific Research. | am a oTIpocC

designer. Types of design.

I am an Art manager. My

Speciality and My Scien-

tific Research

Ocobennoctu  ¢oHeTHue-

CKOr'O CTpOs AaHIVIMICKOTO

a3pika. [IpaBuiia ureHus u

MPOU3HOIICHUS.  AHTJINIA-

CKasl HHTOHalus
2. | Fashion and Design. Phi- 12 2 YcTHbIN

losophies and studies of orpoc

design. Approaches to de-
sign. Methods of design.
Principles of design.

Art: Notion, Elements,
Functions. Approaches to
Art

OcobeHHOCTH ~ TpamMMaTH-
YECKOM CHUCTEMbl aHIJIMM-
ckoro s3bika. CTpykTypa
MIPOCTOr0 MOBECTBOBA-
TETBHOTO M CIIOKHOTO
npemanoxenus.  Cucrema
BPEMEH AHIVIMICKOrO TIJja-
rona. JleWCTBUTENBHBIN U
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CTPaJaTeIbHbIN 3aJI0T U3b-
SIBUTEJIBHOTO HAKJIOHEHMSI.
VYCnoBHBIE  NPEUIOKEHUS.
CornacoBanue BpPEMEH.
[IpsiMas 1 KOCBEHHas peub

Design as a process. De-
sign versus Art. Design
versus Engineering. Design
versus production.

Art as a Process/ Art versus
Design. Art versus Man-
agement

OOwrast Teopust mepeBo-

na. OcoOeHHOCTH TIEpPeBO-
Ja KOHCTPYKLMH CTpaja-
TEJILHOIO 3aj10Ta

12

YCTHBIN
OIIpoC
TECTHI

Elements of design. Line.
Color. Value. Space. Mass.
Texture. Rhythm. Balance.

Art and Culture. Art
Management.
IIpunararensHOE U Hape-

yue. Pabota ¢ opurunasib-
HBIMM TEKCTaMH IO CIIELH-
anpHOCTH. M3yUaroniee
YTEHUE CHELTEKCTOB U
OTIPEEIIEHUE CMBICIIOBBIX
6moxoB. [lepeBoa cnenrex
CTOB Ha POJHOM fA3bIK. Pe-
depuposanue. Cocranie-
Hue aHHoTauuil. CTpyKTy-
pa 1 BUIbI aHHOTALU.
YcTHas npakTUKa U ayau-
poBaHue

YCTHBIN
OIIpoOC
TECTHI

Clothing. Styles in cloth-
ing. Clothing industry in
the USA and other nations.

Characteristics of Art Man-
agement. Goals of Art

Management.
MopanbHbie IJ1aroJibl.
[IpocmoTtpoBoe YTEHUE

CIICUaJIbHOI'O TCKCTa H

10

YCTHBIN
O1poc
TECTBI

MUCHMEHHBIN

MepeBO]
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dbopMupoBaHue  yYMEHUU
BBIOOpa HEOOXOAMMON HH-
dbopmanuu. ITepeBon
CIELTEKCTOB HAa POJHOM
SI3BIK. CocnararenpHoe
HaknoHeHue. Pedepupona-
Hue. CocTaBiieHHE aHHOTA-
nui. CTpykTypa M BUIBI
AHHOTALMK. YCTHas Ipak-
THKA U ayJUpOBaHUE

Hroro : 64 yaca 54 10

6. | Material of clothing. 14 YCTHBIH
Global Art Management oTIpocC
Hemuunsie ¢opmbl Tiaro- TEeCTHI
na; "HPUHUTUBHBIE 000pO- HAIHMCAHKE
Tbl «OOBEKTHBIN Manex C AQHHOTAIMI 1
uHpuHUTHBOMY», «VIMEHHU- pedepaTon
TeJNbHBIM Majgex ¢ HHPH-
HutuBom». U «for + cymr. +
WH(OUHUTUBY. ITepeBon
CIEUTEKCTOB Ha POJHOM
A3BIK. Pedepuposanue.
CocTaBiieHHE AaHHOTAIIHH.
CrpykTypa U BUABI aHHO-
Talui. Y CTHAas NpakTUKa U
ayIMpoBaHUe

7. | History of fashion in cloth- 14 YCTHBIN
ing and its design. oTIpocC
Art Manager: a Highly TECTBI
Qualified Professional or a HAIHCAHUe

Leader
[Tpuyactue. OGOPOTHI

«OOBEKTHBINA IaNEX C
npudactuem» u «MMenu-
TEJIbHBIN MaJeXK C Ipuya-
CTHEM», HE3aBUCHUMBIHN
npuyacTHeI 06opot. Ile-
pPEBOJI CIIELTEKCTOB Ha
ponHoH s13bIK. Pedepupo-
Banue. CocTaBjieHHE aH-
HoTaumi. CTpyKTypa u Bu-
bl aHHOTANUM. Y CcTHas

aHHOTau| U
pedeparon
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NPaKTUKA U ayAUpPOBaHUE

8. | Fashion design around the 14 YCTHBIN
world. oTIpocC
Art Management: Working TCCTRI
ina Team HaIvcaHue
I'epynnnit. I'epynauans- AHHOTALMHN U
HbIe 000poThL. [lepeBos pedeparon
CIELTEKCTOB HAa POJHOMU
a3bIK. PedepupoBanue.
CocraBiieHr€e aHHOTAIUH.
CtpykTypa 1 BUJIbI aHHO-
Talui. Y CTHAs IPaKkTHKA U
ayIMpoBaHUe
[IpomexxyTouHas arTecTanus 36 Kanmunar
CKH DK3a-
MeH
Hroro: 78 yacon 42 36
Bcero: 142 yaca 96 46
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YYEBHO-METOJIUYECKAS KAPTA I10 YUEBHOM JIUCLIUIIJINHE
(3aouHast popma MoTyUSHHUs BBICIIErO 00pa30BaHMs)

Hazsanwue paznena,

KonmuecTBo AYJIUTOPHBIX
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1 2 3 4 5 6 7 8
1. | My Speciality and My Sci- 2 10 YcTHBIN

entific Research. 1 am a oTIpocC

designer. Types of design.

I am an Art manager. My

Speciality and My Scien-

tific Research

Ocobennoctu  ¢oHeTHue-

CKOI'O CTPOsl AaHIVIMICKOTO

a3bika. [IpaBuiia dreHus u

MPOU3HOIICHUS.  AHTJINIA-

CKas HHTOHalus
2. | Fashion and Design. Phi- 2 10 YcTHbIN

losophies and studies of Orpoc

design. Approaches to de-
sign. Methods of design.
Principles of design.

Art: Notion, Elements,
Functions. Approaches to
Art.

OcobeHHOCTH  TpamMMaTH-
YECKOM CHUCTEMBI aHIJIMM-
ckoro s3bika. CTpyKTypa

IIPOCTOTO MOBECTBOBA-
TETBHOTO U CIIOKHOTO
npemanoxenus.  Cucrema

BPEMEH AHIVIMICKOrO TIJja-
rona. JleWcTBUTENbHBIN U
CTpaJaTeIbHbIN 3aJI0T U3b-
SIBUTEJIBHOTO HAKJIOHECHUSL.
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VYCnoBHBIE  NPEUIOKEHUS.
CornacoBanue BpPEMEH.
[IpsiMast 1 KOCBEHHas peub

3. | Design as a process. De-
sign versus Art. Design
versus Engineering. Design
versus production.

Art as a Process/ Art versus
Design. Art versus Man-
agement

OOm1ast Teopust epeBo-

na. OcoOeHHOCTH MepeBo-
Jla KOHCTPYKLIMI cTpaja-
TEJILHOIO 3aj10Ta

10

YCTHBIN
OIIpoOC
TECTHI

4. | Elements of design. Line.
Color. Value. Space. Mass.
Texture. Rhythm. Balance.

Art and Culture. Art
Management.
IIpunararensHoe U Hape-

yue. PaboTa ¢ opurnHaib-
HBIMHM TEKCTaMHU IO CIIELHU-
AJbHOCTH. N3yyaromee
YTEHHE  CIELUTEKCTOB U
ONpEAEICHUE CMBICIOBBIX
6moxoB. IlepeBoa crienTek-
CTOB Ha POAHOMU s3bIK. Pe-
depupoBanue. Cocrasie-
Hue aHHoTauuil. CTpyKTy-
pa W BHUIBl AHHOTALUHU.
VYceTHasg NpakTUKA U ayau-
poBaHue

YCTHBIN
OIIpoOC
TECTHI

HUroro: 50 yacos

12

38

5. | Clothing. Styles in cloth-
ing. Clothing industry in
the USA and other nations.

Characteristics of Art Man-
agement. Goals of Art

Management
MopanbHble IJ1aroJibl.
[IpocmoTtpoBoe YTEHUE

CIICUaJIbHOI'O TCKCTa H

20

YCTHBIN
OIpoc
TECTBI

MUCHMEHHBIN

MepeBO

o1




dbopMupoBaHue  yYMEHUU
BBIOOpa HEOOXOAMMON HH-
dbopmanuu. ITepeBon
CIELTEKCTOB HAa POJHOM
SI3BIK. CocnararenpHoe
HaknoHeHue. Pedepupona-
Hue. CocTaBiieHHE aHHOTA-
nui. CTpykTypa M BUIBI
AHHOTALMK. YCTHas Ipak-
THKA U ayJUpOBaHUE

6. | Material of clothing.

Global Art Management
Henuunbie ¢opmbl rnaro-

na: uHQUHUTHBHBIE 000PO-
Tl «OOBEKTHBINA MafeX C
uHpuHUTHBOMY», «VIMEHHU-
TENbHBIA ManeX ¢ HHU-
HutuBom». U «for + cymr. +
WH(OUHUTUBY. ITepeBon
CIELTEKCTOB Ha POJHOM
A3BIK. Pedepuposanue.
CocTaBiieHHE aHHOTAIIHH.
CrpykTypa U BUABI aHHO-
Talui. Y CTHasl NpakTUKa U
ayJMpOBaHHE

10

YCTHBIN
OIpoc
TECTBI

HaIlMcaHue
aHHOTaui u

pedeparon

7. | History of fashion in cloth-
ing and its design.

Art: Notion, Elements,
Functions. Approaches to
Art.

[Tpuyactue. OGOPOTHI
«OOBEKTHBIN MaACK C
npudactuem» u «MMenu-
TEJIbHBIN MaJeK C mIpuya-
CTHEM», HE3aBUCHUMBIH
npuyacTHeI 06opot. Ile-
PEBOJI CIIELTEKCTOB Ha
ponHOH s13bIK. Pedepupo-
Banne. CocTaBlIcHHE aH-
HoTaumi. CTpyKTypa u Bu-
bl aHHOTANui. Y CcTHas
MpaKTHUKa U ayJJupOBaHUE

YCTHBIN
OIpoc
TECTBI

HaIlMcaHue
aHHOTaui U

pedeparoB

HUroro: 50 yacos

12

38
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8. | Fashion design around the 2 4 YCTHBIN
world. oTIpocC
Art Management: Working TECTBI
ina Team. HaIMCaHue
I'epynauit. I'epynanans- AHHOTAIMH 1
Hble 000poThL. [lepeBon pedepaton
CIIELITEKCTOB HA POJHOMN
a3bIK. PedepupoBanue.
CocraBiieHrEe aHHOTAIUH.
CtpykTypa 1 BUJIbI aHHO-
Talui. Y CTHAs IPaKkTHKA U
ayMpOBaHHE
IIpomerxyTouHas aTTecTanus 36 Kangunar
CKHI 3K3aMEH
Hroro: 42 yaca 2 40
Bcero: 142 yaca 26 116
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NHPOPMAIIMOHHO-METOANYECKASA YACTb

3.5. OcHoBHAas JuUTEpaTypa

AHIIMACKUN A3BIK

1. AHrnuiickuit sI3bIK @ y4e0. mocoOue Jyisi CTy. MarucTpaTypbl T'yMaHUTApHO-
ro npodwis By30B / aBr.-cocT.. M. ®@. YxBanosa [u np.]. - Munck : BI'Y, 2002. -
229 c.

2. BacunbeBa, JI. [lemoBas mepenucka Ha aHIJIMHCKOM si3blke = Business
correspondence in english / Jlapuca BacunseBa. — M. . Aiipuc npecc, 2003. — 348 c.

3. Beiize, A. A. Urenue, pedepupoBaHHe W AaHHOTHPOBAHWE WHOCTPAHHOTO
texkcra / A. A. Beiize. — M. : Beicur. mk., 1985. — 127 c.

4. Bunorpamos, B. C. Bseamenwe B mnepeBomoBeiacHue (oOmue u
nexcuueckue Bonpocsl) / B. C. Bunorpanos. — M. : UH-T o6miero cpexnero odpaso-
Banus PAO, 2001. — 224 c.

5. Bnacosa, E. JI. Everyday English for scientists : y4e6. nmocodue mis oOyue-
Hus yct. ann. peun / E. JI. Brnacoga, E. I'. Jlanmmmna, 3. 1. ®ponbkuc. — JI. : Hayka.
Jlenunrp. ota-aue, 1986. — 264 c.

6. HanaAtcheson, Helena Janasova, English for Art, Design and Multimedia.
Zlin 2011.

7. Gavin Ambrose, Paul Harris, Design Thinking, Academia 2012.

3.6. JlonoiHUTE/ILHAA JIUTEpaTypa

1. T'omukosa, XK. A. [lepeBoj ¢ aHrimiickoro Ha pycckuii = Learn to translate
by translating from english into russian: yue6. mocooue / XX. A. I'onukoBa. — MHHCK :
Hogoe 3nanue, 2008. — 286 c.

2. l'onuaposa, B. B. DnekTpoHHbBIE ceTEeBBIE CIOBApPH U CHCTEMBl MAITHHHOTO
nepesoaa / B. B. 'onuaposa // Mup 6ubmuorpaduu. — 2000. — Ne 5. — C. 19-21.

3. KazakoBa, T. A. Ilpaktuueckue ocHOBBI mepeBoma. English — Russian /
T. A. Kazakosa. — CII0. : Coro3, 2001. — 320 c.
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4. Kpanuukasi, H. A. IlepeBog ¢ aHrmuicKOro s3blka Ha PYCCKuM : yueo.-
METOJ[. TMocoOue I aclUpPaHTOB W CTYA. MarucTparypbl TyMaHWT. chem. /
H. A. Kpamnukas, C. II. Kyguc, I'. II. KoBanenko, T. A. MapkoBckas ; moja pen.
H. A. Kpanurkoii. — Munck : benopyc. roc. yu-1, 2002. — 70, [2] c.

5. Learn to read science: kypc aHIVIMHCKOTO s3bIKa Ui aclUPaHToB /
H. W. [llaxosa [u ap.] ; otB. pen. E. D. Bpexosckux. — M. : Hayka, 1980. — 295 c.

6. ManpueBckas, T. H. COOpHUK ympakHEHHH 1O TEPEeBOY TyYMaHUTAPHBIX
TEKCTOB C aHTJIMMCKOTO sI3bIKa HA PYCCKUM : pakT. mocodue. — JI. : Hayka. Jlenunrp.
otn-uue, 1978. — 222 c.

/. MuxenbscoH, T. B. CnpaBo4HHK ¢ yImpaXXHEHUSIMHU IO TPaMMATUKE aHTJIUMN-
ckoro s3bika / T. H. Muxenbcon, H. B. Ycnenckas, K. A. MBanosa, T. B. Illynbxen-
k0. — CII6. : MYIT «bymepanr», 1994. — 142 c.

8. MuxenncoH, T. H. [IpakTudeckuit Kypc rpaMMaTHKH aHTJIUHCKOTO sI3bIKa /
T. H. Muxenscon, H. B. Ycnenckas. — M. | Anbsnc, 2009. — 254, [1]

9. Peiiman, E. A. OG0poTHI peun aHTJIMKACKON 0030pHOI Hay4yHOU cTaTthu / E.
A. Petiman, H. A. Konctantunona. — JI. : Hayka, 1978. — 246 c.

10. Cmupnosa, JI. H. Kypc aHrnmuiickoro s3bika it Hay9HbIX padoTHHKOB / JI.
H. Cmupnoga. — JI. : Hayka, 1990. — 339, [2] c.

11.Ashley,A.A. Handbook of Commercial Correspondence /

A. Ashley. — Oxford University Press, 1999.

12. Bovee, C. Business Communication Today / C. Bovee. — New York,
1992. — 656 c.

13. Littlejohn, A. Company to Company. A new approach to business corre-
spondence in English: Student's Book / A. Littlejohn. — Cambridge University Press —
RELOD, 1993.

14. Murphy, R. Practical Grammar in Use: for Intermediate Students / R. Mur-
phy. — Oxford University Press, 1995.
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AyauoBH3yaJibHbIC H MYJIbTHMEIHHHbIEC KYPChI
Buneoxkypcsr:
Conference (Heinemann, 1997),
Effective Presentations (1998),
Starting Business English.
Komnbrorepubie BapuanTsl: yueonuka R.Murphy English Grammar in Use,
tecra TOEFL.

3.]1€KTp0HHI)Ie M OHJIaHHOBbIE cJ1oBapu

INoBopsamuii  Oxchopackuit cinoBapb. S3bikoBOIl Ou3Hec-lieHTp «HHTEHC»,
1998.

Kontekcr: Arrno-pycckuii cinoBaps. Uadopmaruk AO, 1992-2007.

Mynbsrrnekc. CeMeucTBO 31eKTpOHHBIX cioBaped. 3A0 «MenunaJluarsa»,
1997-2007.

ABBYY Lingvo: MHuoros3branas Bepcusi, 2007,

Collins COBUILD Advanced Learner's English Dictionary. Glasgo: Harper
Collins Publishers, 2003. 1712 p. + CD-ROM.

Electronic Dictionary. 3A0 «ITPOekt MT», 1993-2005.

Longman Dictionary of Contemporary English. Harlow: Pearson Education
Limited, 2003. 1950 p. + CD-ROM.

Macmillan English Dictionary for Advanced Learners. Oxford: Macmillan Ed-
ucation, 2002. 1692 p. + CD-ROM.

Oxford Advanced Learner's Dictionary of Current English. A.S.Hornby with
A.P.Cowie, A.C.Gimson. Oxford University Press, 2003. 1037 p. + CD-ROM

Polyglossum. ETS Ltd., 2005.

The Concise Oxford Dictionary of Current English. Oxford: Oxford University
Press, 2003. 1364 p. + CD-ROM.

The Electronic Business Letter Writer. Oxford University Press, 2005.

http://www.thesaurus.com — Thesaurus
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3.]IeKTpOHHl)Ie H OHJIAHHOBLIE JHIUKJIIONIECAUN
Encarta Desk Encyclopedia 1996-2005 Microsoft Corporation. CD-ROM.
Encyclopedia Britannica. Electronic Version. 2005. CD-ROM.
http://gi.Grolier.com — Grolier Multimedia Encyclopedia
http://In.infoplease.com — The Columbia Electronic Encyclopedia
http://www.bopcris.ac.uk — History of Great Britain
http://www.Britannica.com — Internet Directory
http://www.eb.com/bcd — Encyclopedia Britannica
http://www.histori.ca — The Canadian Encyclopedia (Historica)

http://www.odci.gov/ClA/publications/Factbook — Central Intelligence Agency

Hepnozmqecmde HN31aHUAd B I/IHTepHeTe
http://www.ABCnews.go.com
http://www.AllAdvantage.com — News, Finance
http://www.AssosiatedPress.com
http://www.BBC.co.uk — BBC (UK)
http://www.Belarus-online.com
http://www.BelarusToday.com
http://www.boston.com/globe — Boston Globe
http://www.bt.com
http://www.Cnet
http://www.CNN.com
http://www.ctNow.com — News
http://www.EuroNews.com
http://www.FoxNews
http://www.ft.com — Financial Times
http://www.globeandmail.ca — Globe and Mail (Canada)
http://www.independent.co.uk — The Independent
http://www.ireland.com/newspaper — Irish Times
http://www.MSNBC
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http://www.Netmedia.Ru
http://www.NewsWeek.com

http://www.NY Times.com — The New York Times
http://www.Reuters.com
http://www.TheEconomist
http://www.the-times.co.uk — The Times
http://www.usatoday.com/news/nfront.htm

http://www.washingtonpost.com — Washington Post

58



TpeGoBaHMs K BHIMOJHEHUIO CAMOCTOSITEILHON pa0OThI CTYJECHTOB

nHeBHas (ouHasH) popMa MOTYUSHHS BBICIIIETO 00Pa30BaHHUS

n/n

Hassanue paznena,
TEMBI

Koa-Bo
4acoB

Ha CPC

3aganue

®opma
BBITIOJTHEHUS

Llens u 3amaga
CpPC

My Speciality and
My Scientific Re-
search. I am a de-
signer. Types of
design

I am an Art manag-
er. My Speciality
and My Scientific
Research
Ocobennoctu  o-
HCTUYCCKOI'0 CTpOsA
AHTJIMHUCKOTO  SI3bI-
ka. IIpaBuma dre-
HUST ¥ IPOU3HOIIIC-
HUg. AHrimiickas

HMHTOHAIIUA

2

IIpociymars
IIPEIIOKEH
HBI aynuosa-
IIUCh

AynupoBaHue

Ilorumanue aH-
TJIMHACKOTO TTPOU3-
HOLLIEHHMS Ha CIyX

Fashion and De-
sign.  Philosophies
and studies of de-
sign. Approaches to
design. Methods of
design.  Principles
of design

Art: Notion, Ele-
ments, Functions.
Approaches to Art.
Ocobennoctu
rpaMMaTU4ECKON
CHUCTEMBl aHTJIHH-
CKOT'O
Crpykrypa
CTOI0O ITOBECTBOBA-

SI3bIKA.
po-

TCIBHOI'O M CJIOX-

HOTO  IpemJIoXKe-
HUSL. Cucrema
BPEMEH  aHIJIMW-
CKOT'O ryaroJja.

JleCTBUTENbHBIN U
CTpaJaTeIbHbII

3QJI0I U3bSIBUTENb-
HOTO HAaKJIOHEHHUS.

Brimonaenue
YIPa)KHEHUU
Ha BpeMEHa
aHTJIUMCKOTO
rjiarosua

IIucrmennasa
pabota

IToBTOpEeHue BUIOB
BPEMEHHBIX (OpM
AHIJIMMCKON Irpam-

MaTUKU
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VYcnoBHble  mpen-
snoxkenusa. Corna-
COBAaHHE  BpEMEH.
IIpsiMasg U KOCBEH-
Has peyb

Design as a pro-
cess. Design versus
Art. Design versus
Engineering. De-
sign versus produc-
tion
Art as a Process.
Art versus Design.
Art versus Man-
agement

OOmas  Teopus

IepeBoa. Oco-
OEHHOCTH TIEpEeBO-
Ja  KOHCTPYKLHH
CTpaaTeIbHOTO
3ajora

[TepeBon Tek-
CTOB C aH-
TJIUHACKOTO

sI3bIKa Ha pycC-
CKHH S3BIK

IIuceMeHHBIN
MepeBO

IToBTOpEeHnue nepe-
BO/JIa 3aJI0TOBBIX

dopm

Elements of design.
Line. Color. Value.
Space. Mass. Tex-
ture. Rhythm.
Balance.

Art and Culture.
Art Management.
IIpunararensHoe u

Hapeuue. Pabora c
OpUTHUHAIIBHBIMU
TEKCTaMU IO ClIie-
HUanbHOCTH. U3y-
qalpliee  YTCHHE
CIIELITEKCTOB u
OIIpEeJeIIEHNE
CMBICJIOBBIX  OJ10-
KOB. ITepeBon
CIIELITEKCTOB Ha
ponHOM s3bIK. Pe-
¢depupoBanue. Co-
CTaBJICHUE aHHOTa-
nuit. Ctpykrypa u
BUIOBI AHHOTAIIUM.
YcTHas npakTuka u
ay/IMpoBaHue

CocraBicHue

aHHOTAIUH T10

3aJJaHHBIM Ma-
Tepuansam

IIpakTrnueckoe
3a/laHue

OO0yueHue cocras-
JICHUS aHHOTaLluU
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Clothing. Styles in
clothing. Clothing
industry in  the
USA and other na-
tions

Characteristics of
Art Management.
Goals of Art Man-
agement.
MopansHble TJaro-
abl. [IpocmorpoBoe
YTEHUE CHeIUallb-
HOTO TEKCTa W
¢dbopmupoBaHue
yMeHu#l  BbIOOpA
HEOOXOAUMOM HH-
¢dopmanmu. Ilepe-
BOJl  CHEUTEKCTOB
Ha POJHOM A3BIK.
CocnararenbHoe
HakloHeHue. Pe-
¢depuposanue. Co-
CTaBJICHUE aHHOTa-
nuii. Ctpykrypa u
BUIOBI AHHOTAIIUM.
YcTHas npakTUka U
ay/IMpoBaHue

CocrapicHue

aHHOTAITUH T10

3aJJaHHBIM Ma-
Tepuasam

IIpakTrnueckoe
3a/laHue

OOyueHue cocras-
JICHUS aHHOTaluU

IIpomexyrouHas
aTrecranus

36

Kannunarckuii 3k-
3aMeH

Bcero: 46 gacos

46
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TpebGoBaHMS K BBIIOJIHEHUIO CAMOCTOSTENILHON pabOThI CTYICHTOB

(3aouHast popma MoTyUSHHS BBICIIEro 0Opa30BaHMs)

Hassanue paznena,
TEMBI

Koa-Bo
4acoB

Ha CPC

3aganue

@®opMa BBITIOIHE-
HUs

Llens u 3amaga
CpPC

My Speciality and
My Scientific Re-
search. I am a de-
signer. Types of
design

I am an Art manag-
er. My Speciality
and My Scientific
Research.
Ocobennoctu  o-
HCTUYCCKOI'0 CTpOsA
AHTJIMMCKOTO  SI3bI-
ka. IIpaBuma dre-
HUST ¥ IPOU3HOIIIC-
HUg. AHrimiickas

HMHTOHAIIUA

10

IIpociymars
IIPEIJIOKEH-
HBI ayauosa-
IIUCh

AynupoBaHue

Ilorumanue an-
TJIMHACKOTO ITPOU3-
HOLLIEHHMS Ha CIyX

Fashion and De-
sign.  Philosophies
and studies of de-
sign. Approaches to
design. Methods of
design.  Principles
of design

Art: Notion, Ele-
ments, Functions.
Approaches to Art.
Ocobennoctu
rpaMMaTU4EeCKON
CHUCTEMBl aHTJIHH-
CKOT'O
Crpykrypa
CTOI0O ITOBECTBOBA-

SI3bIKA.
po-

TCIBHOI'O M CJIOX-

HOTO  IpemJIoXKe-
HUSL. Cucrema
BPEMEH  aHIJIMM-
CKOT'O ryaroJja.

JlecTBUTENbHBIN U
CTpaJaTeIbHbII

3QJI0I U3bSIBUTENb-
HOTO HAaKJIOHEHHUS.

10

Brimonaenue
YIPa)KHEHUU
Ha BpeMEHa
aHTJIUMCKOTO
rjiarosua

IIucrmennasa
pabota

[ToBTOpEHME BUIOB
BPEMEHHBIX (OpM
AHIJIMMCKON rpam-

MaTUKU
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VYcnoBHble  mpen-
noxenusa. Corna-
COBAaHHE  BpEMEH.

IIpsiMasg U KOCBEH-
Has pedb

Design as a pro-
cess. Design versus
Art. Design versus
Engineering. De-
sign versus produc-
tion
Art as a Process/
Art versus Design.
Art versus Man-
agement
Oo6mas
IepeBoa. Oco-
OEHHOCTH TIEpEeBO-

TEeopHUs

Ja  KOHCTPYKLHH
CTPaJaTeIbHOIO
3ajiora

10 [lepeBon Tek-
CTOB C aH-
TJIUHACKOTO

sI3bIKa Ha pycC-
CKHH S3BIK

IIuceMeHHBIN
MepeBO

IToBTOpEeHnue nepe-
BO/JIa 3aJI0TOBBIX

dopm

Elements of design.
Line. Color. Value.
Space. Mass. Tex-
ture. Rhythm.
Balance

Art and Culture.
Art Management.
[IpunararensHoe u

Hapeuue. Pabora c
OpUTMHAJILHBIMU

TEKCTaMU IO ClIie-
HUanbHOCTH. U3y-

YaIee  YTCHUE
CTICLITEKCTOB u
OIpeeTICHUE

CMBICJIOBBIX  OJ10-
KOB. ITepeBon
CIELTEKCTOB Ha
ponHOM s3bIK. Pe-
¢depupoBanue. Co-
CTaBJICHUE aHHOTA-
nuit. Ctpykrypa u
BUIOBI AHHOTAIIUM.
YcTHas npakTuka u

ayIMpoBaHUe

8 CocraBicHue

aHHOTAIUH T10

3aJJaHHBIM Ma-
Tepuansam

IIpakTrnueckoe
3a/laHue

OO0yueHue cocras-
JICHUS aHHOTaLluU
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Clothing. Styles in
clothing. Clothing
industry in  the
USA and other na-
tions.

Characteristics of
Art Management.
Goals of Art Man-
agement.
MopansHble TJaro-
abl. [IpocmorpoBoe
YTEHUE CHeIUallb-
HOTO TEKCTa W
¢dbopmupoBaHue
yMeHu#l  BbIOOpA
HEOOXOAUMOM HH-
¢dopmanmu. Ilepe-
BOJl  CHEUTEKCTOB
Ha POJHOM A3BIK.
CocnararenbHoe
HakloHeHue. Pe-
¢depuposanue. Co-
CTaBJICHUE aHHOTa-
nuii. Ctpykrypa u
BUIOBI AHHOTAIIUM.
YcTHas npakTUka U
ay/IMpoBaHue

20

CocrapicHue

aHHOTAITUH T10

3aJJaHHBIM Ma-
Tepuasam

IIpakTrnueckoe
3a/laHue

OOyueHue cocras-
JICHUS aHHOTaluU

Material of cloth-

ing.
Global Art Man-
agement
Henuunbie ¢dopmbl
riaroyia. HMHQUHH-
TUBHBIE  00OPOTHI
«OObeKTHBIH  Ta-
IexX ¢ MHQUHATH-
BOM, «Hmenu-
TEIbHBIA MANekK C
uHpuHUTHBOM». U
«for + cym. + un-
¢unutuB». llepe-
BOJ  CIIELTEKCTOB
Ha POJHOM A3BIK.
PedepupoBanue.
CocraBnenue  aH-

Crpyxk-

HOTAaIWH.

10

IlepeBon Tek-
CTOB C aH-
TJIUHACKOTO

sI3bIKa HA pycC-
CKHH S3BIK

IIuceMeHHBIN
MepeBO]

[ToBTOpEHME MH-
(UHUTHBHBIX 000-
poTOB
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Typa U BUJbl AaHHO-
Tarui. Ycrnas
MpaKkTUKa W ayau-
pOBAaHHE.

History of fashion
in clothing and its
design.

Art: Notion, Ele-
ments, Functions.
Approaches to Art.
[Tpugactue. OO6o-

poTbl «OOBEKTHBIN
Nnajex C Mpu4acTu-
em» u «MmMenu-
TEJIbHBIM MAaNekK C
npuyacTuemM», He-
3aBUCUMBIA  IIpU-
YacTHBIH  000pOT.
[IepeBon cnenrek-
CTOB Ha pOJHOU
sa3bIK.  Pedepupo-
Banue. Cocrasie-
HHUE aHHOTAIIU.
CrpykTypa U BHUJBI
aHHOTaUu.  Ycr-
Has TMpaKkTUKa W
ay/IMpoBaHue

[TepeBon Tek-
CTOB C aH-
TJIUHACKOTO

sI3bIKa Ha pyc-
CKHH S3BIK

IIpakTnueckoe
3a/laHue

IToBTOpEeHUE
IIPUYACTHBIX
000poTOB

Fashion design
around the world.
Art Management:
Working in a
Team.

I'epynnuit. I'epyH-
JralbHBIE 000pO-
Thl. [lepeBon
CIIELITEKCTOB Ha
poaHou s3bIK. Pe-
depuposanue. Co-
CTaBJICHUE aHHOTA-
nuit. CTpyKTypa u
BUJIbI aHHOTAIIUIA.
VYcTHas npakTuKa U

[TepeBon Tek-
CTOB C aH-
TJIUHACKOTO

sI3bIKa Ha pycC-
CKHH S3BIK

IIpakTrnueckoe
3a/laHue

[ToBTOpenue Gopm
repyHIMS
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ayIMpoBaHUe

[Ipomexyrounast — aTTe- 36 Kannunatckuii
cranus DK3aMeEH
Bcero: 116

Hepequb HUCIIOJb3YEMBIX CPEACTB THATHOCTHKH
pe3yJabTaTOB y‘l€6HOI71 ACATCJIBbHOCTHA

I[J'I?I AUATHOCTHKHU PE3yJabTaTOB y‘l66HOI7[ ACATCJIbHOCTH HUCIIOJIb3Y-
IOTCA. TECThI, TUCKYCCHUSI, COO6IHCHI/I$I 0 TeME, TECTOBBII KOHTPOJIb, IMPC3CHTAINA,

HalucaHue aHHOTalui, pedepartos.
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ITPOTOKOJI COI'TACOBAHMS YUEBHOM ITPOI' PAMMEBI YBO

HaszBanue HaszBanue
y4eOHOM

Pemenne, npunsaroe ka-
dbenpoii, paszpaboraBiiei
yueOHyI0 mporpammy (c
yKa3aHUeM JaThl U HOME-
pa IMpoTOKOJIa)

[Ipennioxenust 06 u3me-
HEHUSIX B COJEpKaHUU
y4eOHOM  MpOTrpaMMbl
YUPEKICHUSI  BBICHIETO
oOpa3zoBaHusi 1Mo yueO-
HOW JUCUUIUIAHE

Kadeapsl
TUCIIUTUIAHEI, C
KOTOpOM  Tpe-
Oyercst corfa-
COBaHHE

JJOITOJIHEHWA U UISMEHEHHK A K YYEBHOU ITPOTPAMME YBO
Ha 20 /20 y4eOH®bIi rox

NoNe
JIOIONHEHNS ¥ H3MEHEHUS OcHoBanue
I

VYyebHas nmporpamMma nepecMOTpeHa U 0Jl00peHa Ha 3aceJaHuu Kadeapbl MEXKKYIb-
TYpHOU KOMMYHHKAITUH (ITPOTOKOJ Ne oT 20 1.)

3aBenyromuii kadenpoit

( yueHas crereHs, y4eHOE 3BaHHUE) (momucs) (N.0.®ammwnms)

YTBEPX/IAIO

JlexaH (akynpTeTa

(yueHast cTereHp, yIeHOe 3BaHIE) (roITHCh) (U.0.®amunus)
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