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BBenenue

Hacrosiuii 351eKTpOHHBIN y4eOHO-METOANYECKUN KOMILIEKC COCTABJIEH B COOT-
BETCTBUU C TUMIOBOM yueOHOM mporpaMmoi «CTparerui KOMMYHUKATUBHOTO MOBE/IE-
Hus» oT 11.05.2022 1., peructpannonnsiii Homep Ne TJI-E.892/tun, u yueOHBIM 1U1a-
HOM 10 crnenmanbHocTh 1-23 01 02 «JIuHrBHCcTHYECKOE 00ecTeYeHne MEXKYIbTYp-
HBIX KOMMYHUKaUK (10 HAIpaBICHUSIM)».

Hucuunnuna «CTpareru KOMMYHUKATUBHOTO MOBEICHUS» BXOJIUT B MOAYJb
«IIpodeccuonanbHasi KOMMYHUKAIUS» TOCYJAPCTBEHHOTO KOMIIOHEHTA.

OCHOBHOM 11€TBI0 YU4EOHOW NTUCIUIUIMHBI SBISETCA Pa3BUTHE Yy O0yUAIOIIUXCS
YMEHUM, CBSI3aHHBIX C peain3alieil KOMMYHUKATUBHBIX CTPATETUM B pa3IudyHbIX Gop-
Martax OOIIEHHUS.

B 3a1aun nzyyeHus TUCHUILIMHBI BXOJUT:

— JOCTHKEHUE CTUJIMCTUYECKOTO YPOBHS BIJIAJICHUS SI3BIKOM, BBIPAXKAIOIIETOCS
B aBTOMaTtuuyeckol nuddepeHnmanuy KOMMYHUKATUBHBIX CUTyalluid TPU MOPOXKIe-
HUU U BOCTIPUSITUU PEUH;

— (hopMUpOBaHUE KPUTHUYECKOTO OTHOIICHUS K COACPKAHUIO OOIICHMUS;

— (hopMupOBaHUE YMEHHI U HABBIKOB, CBSI3aHHBIX ¢ AU depeHualueit cnoco-
00B 00111eHMS, pa3pabOTKOM CTpaTeruu COOCTBEHHOI0 KOMMYHHUKATUBHOTO MMOBEACHUS
Y UHTEPIPETALHNEN TYKOTO;

— OBJIQJICHUE TMPUEMaMH BHYTPUIJIUYHOCTHOM, MEXIMYHOCTHOM, TPYNIOBON H
MacCcOBOM KOMMYHHUKAIIMM BO MHOKECTBE COI[MATBHBIX KOHTEKCTOB U BO MHOYKECTBE
dhopmaToB.

Y4yeOHO-MeTOIMUECKUN KOMILUIEKC MpeaHa3HAYeH JJIsl IpernoiaBaTesieil u cTy-
JIeHTOB 4 Kypca rymMaHuTapHoro ¢akynbrera YacTHOro ydpexjeHus oOpa3oBaHUs
«HCTUTYT coBpeMeHHbIX 3HaHuN uMenn A.M. IllupokoBa», oOydaronuxcs mo cre-
rmanbHocTH 1-23 01 02 «JIunrBuCcTHYECKOE 0OecTIedeHne MEKKYIbTYPHBIX KOMMYHHU-
Kanui (1o HarpaBICHUSIM)».

llenp maHHOTO Y4eOHO-METOJMYECKOTO KOMIUIEKCA — CO3/aTh YCIOBUS s
Hanbosee 3¢ QeKTUBHON peanu3auu TpeOoBaHUN 00pa30BaTEILHOM MPOTrPaMMBI 10

M3y4yaeMoW JUCHUIUIMHE U 00pa30BaTEILHOTO CTaHIapTa BBICIIET0 0Opa30BaHUS.
3



Y4eOHO-MEeTOAMYECKHIT KOMIUIEKC BKJIIOYAECT:

— MPEAUCIIOBUE;

— NPAKTUYECKUAM Pa3JIe,

— pazzen KOHTPOJISl 3HAHUN;

— BCIIOMOTaTEIbHBIN pa3ae.

[Tpaktrnueckuii pazgen DYMK comepkuT TeMaTuKy NpaKTHUYECKUX 3aHSATHM,
CITHUCOK KJTFOUEBBIX TEPMUHOB T10 KaXKJI0M Teme, epedeHb Npo(ecCHoHaIbHBIX HaBbI-
KOB U YMEHHI, HEOOXOIUMBIX I OCYIIECTBICHUS MPO(HEeCCHOHAIIBHON KOMMYHHUKA-
1MUY, 33JIaHKs], CIIOCOOCTBYIOIINE YCBOCHUIO, 3aKPETUICHHUIO MPOUEHHOTO MaTepHalia u
MPOBEPKE 3HAHMM.

Paznen KOHTpoJIst 3HAHUH BKJIIOYAET METOJMYECKUE PEKOMEHIAIMH IO OpraHU-
3aIlMU Y BBIMOJHEHUIO CAMOCTOSITEIbHON Pa0OThI CTYJECHTOB, 3aJaHus JJI1 CAMOCTOSI-
TEJIbHON PabOThl CTYJIEHTOB, KOHTPOJIbHBIE BOMPOCHI [0 TEMaM MPaKTHUUECKUX 3aHS-
THI, TPUMEPHBIA IEPEUYEHb BOMPOCOB K 3K3aMEHY, IEPEUYEHb PEKOMEHIYEMBIX
CPEACTB IUArHOCTHUKHU.

B coctaB BcmomorarenbHOTo pa3jiena BXOAAT yueOHasi mporpaMma JUCHUTLTAHbBI
U TiepedyeHb y4eOHBbIX U3JaHUi U UHPOPMAIMOHHO-AaHAIUTUYECKUX MaTepuasoB, pe-
KOMEHIYEMBIX JIJISl U3Y4eHUS] YUeOHOU TUCIUTIINHBI.

Y4eOHO-MEeTOIMYECKUI KOMIUIEKC MOKET OBITh MCIOJIb30BaH IPHU MOATOTOBKE
Y MPOBEACHUH NPAKTUYECKUX 3aHATHUM, TPU UHAUBHUIYAJTbHOM OCBOCHUHU U3Y4aeMOIO
Marepuala CTyJACHTaMH, a TaKXe MPU OpPTaHU3alMU CaMOCTOSITEILHON pabOThl CTY-

JCHTOB.



1. NIPAKTUYECKHWH PA3JEJ

1.1. Conep:kanue y4e0HOTo MaTepuaJjia

Pa3nen «CTpaTeFI/II/I KOMMYHUKATHUBHOI'O IIOBCICHUA»

Tema 1. pdexkTUBHAT KOMMYHHKALMS . OTBETCTBEHHbIH BHIOOP

Onpenenenne KOMMyHHKaMU. OCHOBHBIE COCTABIAIOIINE KOMMYHUKATUBHOTO
noBesieHus. KitoueBbie XapakTepuCTHUKH 3G()EKTUBHOM KOMMYHUKAIMU. YPOBHU
KOMMYHUKAIIUH.

Crpareruu yCTaHOBJICHUS KOHTaKTa U (OPMUPOBAHUE B3aUMOIIOHUMaHuUs. -
(beKTUBHBIE KOMMYHUKATUBHBIE CTPATeTUM B COBPEMEHHOU MOJUTHKE, pPEKIaMe,

chepe Toprosiau, oOpa3oBaHus U T.1.

Tema 2. TUNbI U XapaKTePUCTUKH LEJIEBbIX Ay TUTOP Wil

[lcuxonorus nenesoit aynquropun. [lemorpaduueckuii ananus aygutopun. Cu-
TyallMOHHBIN aHAJIU3 AYJUTOPUHU.
Ncrounuku nonydenus: nHGopManuu o 1eaeBol ayIuTopuu. MeTo aHKeTUpo-

BaHMHA.

Tema 3. IIpaBuiia 3¢peKTUBHOIN OPraHU3aANNH MPe3eHTAIUI

Kak noarorosutscs k npeseHtanuu. CTpyKTypa Npe3eHTALUH.

Tunbl BecTyrieHnid. TakTHKA U IPUEMBI IPUBJICYEHNS] BHUMAHHSL.

Tunbl 3aknr04YeHUN. TEXHUKU U IPUEMBI, UCTIOJIB3YIOIIUECS B 3aKIIFOYECHUSX.

Ctpateruu CBSI3HOCTH B Ipe3eHTauu. KOHHEKTOpBI. TakTHUKH MOAAEPKAHUSA
BHUMaHUS.

Kak omepupoBath qaHHBIMU B Npe3eHTauu. CTpaTerud U TaKTUKU MPEICTaB-

JICHUA JaHHBbIX. Hcnons3oBanue BU3YAJIbHBIX CPCACTB.



Tema 4. DddexTrBHAS NHPOPMAIIUOHHAS NIPE3EeHTALNS

Ctpareruu U TaKTUKA UHGOPMUPOBAHUS.

Tunbr uHGOpMUpYyIONMX pedeld (00 00BEKTe, COOBITHMH, NpoIecce, IMOHS-
THUH/KOHLIEIITE).

Komnosurmonnas opranuzaiys HHQOPMAITMOHHBIX MPE3EHTAIUH.

PexomeHnanuu no coctaBieHu0 HHHOPMAIIMOHHBIX BBICTYTUICHUH.

Tema 5. CTparernu yoexaenus

Crpareruu nmocTpoeHUs U yKPEIUIEHU T0BEPUS K aJpecary.
Hcnonp3oBaHue 1OKA3aTEIBCTB U BCIOMOTATEIbHBIX MaTEPHUATIOB.
Crparerum apryMmeHTUPOBAHHS.

AHGJ’IHHHI/IH K OMOIUAM KaK CTpaTCrusd Y6€)KI[6HI/I5[.

Tema 6. DpdexTUBHAS Mepcya3uBHAS Mpe3eHTALUSA

Otuueckuit acnekt yoexaeHus. [Icuxonorust yoexaenus. Bocrpusitue yoex-
JAIOUIEro COOOUIEHUS.

Tunsl yoexxaaromux peveil.

Kommno3uiinonHast opranuzaiius nepcya3uBHbIX MPe3eHTaUM.

Pexomenanmuy 1o COCTaBICHHAIO NEPCYA3UBHBIX BBICTYIUICHUM.

Tema 7. IlocTpoenne JM4YHOro OpeHaa

Jlnunelii Opena unu s-OpeHa: upaes, CyThb, MNO3UIMOHUpOBaHHE. OCHOBHBIC

9Tallbl CO3AaHUA IICPCOHATIBHOI'O 6pCHI[a. CTpaTeFI/II/I CaMOIIPC3CHTAllNH.
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1.2. TeMaTHKA NPAKTHYECKUX 3aAHATHI

UNIT 1
SUCCESSFUL COMMUNICATION

The Power of Public speaking

The Tradition of Public Speaking

Similarities between Public Speaking and Conversation
Differences between Public Speaking and Conversation
Developing Confidence

Public Speaking and Critical Thinking

The Speech Communication Process

Public Speaking in a Multicultural World

The Importance of Listening

10.Listening and Critical Thinking

11.Four Causes of Poor Listening

12.How to Become a Better Listener

o ok~ w D PE

Objectives
Students should be able to:
Define communication.

Identify the basic characteristics of communication.

Identify the basic elements of the speech communication process.

Discuss the long tradition of studying public speaking.

Identify the major similarities between public speaking and conversation.

Explain why a certain amount of nervousness is normal — even desirable — for a

public speaker.

Discuss methods of controlling nervousness and of making it work for, rather

than against, a speaker.



10.
11.

12.
13.
14.

Explain how the cultural diversity of today’s world can influence public speak-
ing situations.
Define ethnocentrism and explain why public speakers need to avoid it when
addressing audiences of diverse racial, ethnic, or cultural background.
Explain the difference between hearing and listening.
Define the four kinds of listening and explain their relationship to critical
thinking.
Explain why good listening is important to effective speechmaking.
Identify the four major causes of poor listening.

Discuss the seven ways to become a better listener.

Key Terms

stage fright
adrenaline

positive nervousness
visualization

critical thinking
speaker

message

channel

listener

frame of reference
feedback
interference
situation
ethnocentrism
hearing

listening
appreciative listening

empathic listening



comprehensive listening

critical listening

spare “brain time”

active listening

key-word outline

Review Questions

1.

8.
9.

In what ways is public speaking likely to make a difference in your life?

2. How is public speaking similar to everyday conversation?

3. How is public speaking different from everyday conversation?
4,
5

. How can you control your nervousness and make it work for you in your

Why is it normal—even desirable—to be nervous at the start of a speech?

speeches?

. What are the seven elements of the speech communication process? How do

they interact to determine the success or failure of a speech?

. What is ethnocentrism? Why do public speakers need to avoid ethnocentrism

when addressing audiences with diverse cultural, racial, or ethnic back-
grounds?
What is the difference between hearing and listening?

How is listening connected with critical thinking?

10. Why is it important to develop strong listening skills?

11. What are the four main causes of poor listening?

12. What are seven ways to become a better listener?

Exercises for Critical Thinking

1.

wanted to achieve a particular result. (Examples: asking your employer to change your

Think back on an important conversation you had recently in which you

work schedule; explaining to a friend how to change the oil and filter in a car, attempt-
ing to talk your spouse or partner into buying the computer you like rather than the one

he or she prefers.) Work up a brief analysis of the conversation.

9



In your analysis, explain the following: (1) your purpose in the conversation and
the message strategy you chose to achieve your purpose; (2) the communication chan-
nels used during the conversation and how they affected the outcome; (3) the interfer-
ence—internal or external—you encountered during the conversation; (4) the steps you
took to adjust to feedback; (5) the strategic changes you would make in preparing for
and carrying out the conversation if you had it to do over again.

2. Divide a sheet of paper into two columns. Label one column “Characteristics
of an Effective Public Speaker.” Label the other column “Characteristics of an Ineffec-
tive Public Speaker.” In the columns, list and briefly explain what you believe to be
the five most important characteristics of effective and ineffective speakers. Be pre-
pared to discuss your ideas in class.

3. On the basis of the lists you developed for Exercise 2, candidly evaluate your
own strengths and weaknesses as a speaker. Identify the three primary aspects of
speechmaking you most want to improve.

4. Which of the four causes of poor listening do you consider the most important?
Choose a specific case of poor listening in which you were involved. Explain what
went wrong.

5. Undertake a candid evaluation of your major strengths and weaknesses as a

listener. Explain what steps you need to take to become a better listener.

10



UNIT 2
ANALYZING THE AUDIENCE

1. Audience-Centeredness

2. The Psychology of Audiences

3. Demographic Audience Analysis

4. Situational Audience Analysis

5. Getting Information about the Audience
6. An Audience-Analysis Questionnaire

7. Adapting to the Audience

Objectives

Students should be able to:

1. Explain why public speakers must be audience centered.

2. lIdentify the major demographic traits of audiences.

3. Identify the major situational traits of audiences.

4. Use a questionnaire as a method of audience analysis.

5. Explain how a speaker can adapt to the audience while preparing the speech

and while delivering the speech.

Key Terms
audience-centeredness
egocentrism

demographic audience analysis
stereotyping

situational audience analysis
attitude

fixed-alternative questions
scale questions

open-ended questions
11



Review Questions

1. Why must a public speaker be audience-centered?

2. What does it mean to say that people are egocentric? What implications does
the egocentrism of audiences hold for you as a public speaker?

3. What are the five demographic traits of audiences?

4. Why is each important to audience analysis?

5. What is situational audience analysis? What factors do you need to consider
in situational audience analysis?

6. How can you get information about an audience?

7. What are the three kinds of questions used in questionnaires? Why is it a good
idea to use all three in audience analysis?

8. What methods can you use to adapt your speech to your audience before the

speech? During the speech?

Exercises for Critical Thinking

1. Advertisers are usually very conscious of their audience. Visit a popular Web
site such as Facebook, YouTube, Instagram, or the like. From that Web site select three
advertisements to analyze. Try to determine the audience being appealed to in each
advertisement, and analyze the appeals (verbal and visual) used to persuade buyers.
How might the appeals differ if the ads were designed to persuade a different audience?

2. For your next speech, design and circulate among your classmates an audi-
ence-analysis questionnaire. Use all three kinds of questions explained in the text:
fixed-alternative, scale, and open-ended. After you have tabulated the results of the
questionnaire, write an analysis explaining what the questionnaire reveals about your

audience and what steps you must take to adapt your speech to the audience.

12



UNIT 3
SPEECH PREPARATION: ORGANIZING AND OUTLINING

1. Organizing the Body of the Speech
1.1. Main Points
1.2. Supporting Materials
1.3. Connectives
2. Beginning and Ending the Speech
2.1. The Introduction
2.2. The Conclusion
3. Outlining the Speech
3.1. The Preparation Outline
3.2. The Speaking Outline
4. Using Visual Aids
4.1. Kinds of Visual Aids
4.2. Guidelines for Preparing Visual Aids
4.3. Guidelines for Presenting Visual Aids

Objectives

Students should be able to:
. Explain why it is important to organize speeches clearly and coherently.
. Identify the five major patterns of organizing main points in a speech.
. Discuss the guidelines for organizing main points.

. Explain why speakers need strong supporting materials for their ideas.

1

2

3

4

5. Explain how to use examples effectively in a speech.

6. Discuss how to use statistics effectively in a speech.

7. Explain the proper use of testimony in a speech.

8. Explain the four kinds of speech connectives and their roles in a speech.
9. Identify the four objectives of a speech introduction.

10. Explain seven methods that can be used to gain attention in an introduction.
13



11.
12.
13.
14.
15.
16.
17.
18.

Identify the major functions of a speech conclusion.

Explain the methods a speaker can use to fulfill the functions of a conclusion.
Explain why it is important to outline speeches.

Explain the differences between a preparation outline and a speaking outline.
Construct a preparation outline and a speaking outline.

Explain the major advantages of using visual aids in a speech.

Identify the kinds of visual aids available for use in speeches.

Apply the guidelines for preparing and presenting visual aids.

Key Terms

strategic organization

main points

chronological order

spatial order

causal order

problem-solution order

topical order

supporting materials

example

brief example

extended example

hypothetical example

statistics

mean

median

mode

testimony

expert testimony

peer testimony

paraphrase

14



direct quotation
quoting out of context
connective
transition

internal preview
internal summary
signpost

rhetorical question
credibility
goodwill

preview statement
crescendo ending
dissolve ending
preparation outline
visual framework
bibliography
speaking outline
delivery cues
graph

line graph

pie graph

bar graph

chart

font

Review Questions
1. Why is it important that speeches be organized clearly and coherently?
2. How many main points will your speeches usually contain? Why is it im-

portant to limit the number of main points in your speeches?

15



10

11.

12.
13.

14.
15.

16.

17.

18.

19.

20.
21.

. What are the five basic patterns of organizing main points in a speech? Which

are appropriate for informative speeches? Which is most appropriate for per-

suasive speeches? Which is used most often?

. What are three tips for preparing your main points?
. Why do you need supporting materials in your speeches?

. What is the most important thing to remember when organizing supporting

materials in the body of your speech?

. What are the three kinds of examples? How might you use each kind to sup-

port your ideas?

. What are five tips for using examples in your speeches?

. Why is it so easy to lie with statistics? What three questions should you ask

to judge the reliability of statistics?

. What are six tips for using statistics in your speeches?

What is testimony? Explain the difference between expert testimony and
peer testimony.

What are four tips for using testimony in your speeches?

What are the four kinds of speech connectives? What role does each play in
a speech?

What are the four objectives of a speech introduction?

What are eight methods you can use in the introduction to get the attention
and interest of your audience?

Why is it important to establish your credibility at the beginning of your
speech?

What is a preview statement? Why should you nearly always include a pre-
view statement in the introduction of your speech?

What are six tips for your introduction?

What are the major functions of a speech conclusion?

What are two ways you can signal the end of your speech?

What are four ways to reinforce the central idea when concluding your

speech?
16



22.
23.
24,

25.

26.

27.

28.

29.
30.

What are four tips for your conclusion?

Why is it important to outline your speeches?

What is a preparation outline? What are the eight guidelines for writing a
preparation outline?

What is a speaking outline? What are four guidelines for your speaking out-
line?

What are the major advantages of using visual aids in your speeches?

What kinds of visual aids might you use in a speech?

What factors should you consider when planning to use presentation tech-
nology in a speech?

What are the guidelines for preparing visual aids?

What are the guidelines for presenting visual aids?

Exercises for Critical Thinking

1. What organizational method (or methods) might you use to arrange main

points for speeches with the following specific purpose statements?

1. To inform my audience about the geographical regions of Argentina.

2. To inform my audience about the causes and effects of Lyme disease.

3. To inform my audience about the major kinds of symbols used in Native Amer-

ican art.

2. ldentify the organizational method used in the following set of main points.

I. In ancient Rome, the Colosseum hosted gladiatorial games and other kinds of

popular entertainment.

I1. In the Middle Ages, the Colosseum was occupied by religious groups and

used as a cemetery.

In modern times, the Colosseum has been restored and turned into a tourist

attraction.

3. Each of the following statements violates at least one of the criteria for effec-

tive supporting materials. ldentify the flaw (or flaws) in each statement.

17



a. In the words of one expert, ““the prevalence of online multi-tasking is reducing
the ability of people to concentrate on a single task, no matter how important the task
might be.”

b. Figures compiled by the Bureau of Labor Statistics show that the median sal-
ary for petroleum engineers in the United States is $128,230. This shows that petro-
leum engineers average more than $128,000 a year in salary.

c. According to a poll conducted for AT&T, most people prefer AT&T’s cellular
service to that of Sprint or Verizon.

d. It’s just not true that media violence has a strong influence on violent crimes.
All my friends watch television, go to the movies, and play video games, and none of
us has ever committed a violent crime.

e. As Katy Perry stated in a recent interview, increasing offshore drilling for oil
will harm the environment far more than it will help the economy.

f. According to the U.S. Census Bureau, California has the largest Native Amer-
ican population of any state in the Union—723,225. Oklahoma is second with 482,760
and Arizona is third with 353,386.

g. In a survey conducted last month among members of People for the Ethical
Treatment of Animals, 99 percent of respondents opposed using animals for medical
experiments. Clearly, then, the American people oppose such experiments.

4. Here are six speech topics. Explain how you might relate each to your class-
mates in the introduction of a speech.

roller coasters

high blood pressure

performance-enhancing drugs

Australia

laughter

Social Security

5. Think of a speech topic. Create an introduction for a speech dealing with any

aspect of the topic you wish. In your introduction, be sure to gain the attention of the
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audience, to reveal the topic and relate it to the audience, to establish your credibility,
and to preview the body of the speech.

6. Using the same topic, create a speech conclusion. Be sure to let your audience
know the speech is ending, to reinforce the central idea, and to make the conclusion
vivid and memorable.

7. Watch a how-to video (a cooking show, for example) or the weather portion
of a local newscast. Notice how the speaker uses visual aids to help communicate the
message. What kinds of visual aids are used? How do they enhance the clarity, interest,
and retainability of the speaker’s message? What would the speaker have to do to com-
municate the message effectively without visual aids?

8. Consider how you might use visual aids to explain each of the following:

a. How to stretch before and after exercise.

b. The proportion of the electorate that votes in major national elections in the
United States, France, Germany, England, and Japan, respectively.

c. Where to obtain information about student loans.

d. The wing patterns of various species of butterflies.

e. How to play the ukulele.

f. The basic equipment and techniques of rock climbing.

9. Plan to use visual aids in at least one of your classroom speeches. Be creative
in devising your aids, and be sure to follow the guidelines for using them. After the
speech, analyze how effectively you employed your visual aids, what you learned about
the use of visual aids from your experience, and what changes you would make in using

visual aids if you were to deliver the speech again.
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UNIT 4
SPEAKING TO INFORM

1. Types of Informative Speeches: Analysis and Organization
1.1. Speeches about Objects
1.2. Speeches about Processes
1.3. Speeches about Events
1.4. Speeches about Concepts

2. Guidelines for Informative Speaking

Objectives
Students should be able to:
1. Explain the four kinds of informative speeches.

2. Apply the five guidelines for informative speaking.

Key Terms
informative speech
object

process

event

concept
description
comparison
contrast

personalize

Review Questions
1. What are the four types of informative speeches? Give an example of a good

specific purpose statement for each type.
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2. Why must informative speakers be careful not to overestimate what the audi-
ence knows about the topic? What can you do to make sure your ideas don’t
pass over the heads of your listeners?

3. What should you do as an informative speaker to relate your topic directly to
the audience?

4. What two things should you watch out for in making sure your speech is not
overly technical?

5. What are three methods you can use to avoid abstractions in your informative
speech?

6. What does it mean to say that informative speakers should personalize their
ideas?

7. Why is it important for informative speakers to be creative in thinking about

ways to communicate their ideas?

Exercises for Critical Thinking

1. Following is a list of subjects for informative speeches. Your task is twofold:
(a) Select four of the topics and prepare a specific purpose statement for an informative
speech about each of the four. Make sure your four specific purpose statements include
at least one that deals with its topic as an object, one that deals with its topic as a
process, one that deals with its topic as an event, and one that deals with its topic as a
concept. (b) Explain what method of organization you would most likely use in struc-
turing a speech about each of your specific purpose statements.

hobbies

sports

education

animals

music

media
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science

cultural customs

technology

2.

Analyze an informative speech. Identify the specific purpose, central idea,

main points, and method of organization. Evaluate the speech in light of the guidelines

for informative speaking.

1.
2.
3.
4.

UNIT 5
METHODS OF PERSUASION

Building Credibility
Using Evidence
Reasoning

Appealing to Emotions

Objectives
Students should be able to:

1.
2.

Explain the role of speaker credibility in persuasive speaking.
Discuss three ways a speaker can enhance her or his credibility during a per-

suasive speech.

. Explain why it is important for persuasive speakers to use evidence in their

speeches.

. Define reasoning from specific instances and explain the guidelines for using

this method of reasoning.

. Define reasoning from principle and explain the guidelines a speaker should

follow when employing reasoning from principle.

. Define causal reasoning and explain the two common errors speakers need to

avoid when using causal reasoning.

. Define analogical reasoning and explain how to judge the validity of an anal-

0ogy.

. Identify ten common fallacies in reasoning.
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9. Explain the role of emotional appeal in persuasive speaking.
10. Identify three methods a speaker can use to generate emotional appeal when

speaking to persuade.

Key Terms

ethos

credibility

initial credibility
derived credibility
terminal credibility
creating common ground
evidence

logos

reasoning

reasoning from specific instances
reasoning from principle
causal reasoning
analogical reasoning
fallacy

hasty generalization
false cause

invalid analogy
bandwagon

red herring

ad hominem

either-or

slippery slope

appeal to tradition
appeal to novelty

pathos
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Review Questions

1.

o 01 &~ W

What is credibility? What two factors exert the most influence on an audi-

ence’s perception of a speaker’s credibility?

. What are the differences among initial credibility, derived credibility, and ter-

minal credibility?

. What are three ways you can enhance your credibility during your speeches?
. What is evidence? Why do persuasive speakers need to use evidence?
. What are four tips for using evidence effectively in a persuasive speech?

. What is reasoning from specific instances? Why is it important to supplement

reasoning from specific instances with testimony or statistics?

. What is reasoning from principle? How is it different from reasoning from

specific instances?

. What is causal reasoning? Why is the relationship between causes and effects

not always clear?

. What is analogical reasoning? Why is analogical reasoning frequently used in

persuasive speeches on questions of policy?

10. What are the ten logical fallacies?

11. What is the role of emotional appeal in persuasive speaking? Identify three

methods you can use to generate emotional appeal in your speeches.

Exercises for Critical Thinking

1.

Identify the kind of reasoning used in each of the following statements. What

weaknesses, if any, can you find in the reasoning of each?

a. The U.S. Constitution prohibits cruel and unusual punishment. Life sentencing

for juvenile offenders is cruel and unusual punishment. Therefore, life sentencing for
juvenile offenders is contrary to the U.S. Constitution.
b.

national is a worthy charitable organization. It has helped women in Rwanda operate

We can see from its work all around the world that Women for Women Inter-

sewing machines and make clothing. It has given women in Kosovo the skills to operate
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businesses in their communities. It has shown women in the Democratic Republic of
Congo how to create and market ceramics.

c. According to a study by the National Institutes of Health, children with gluten
sensitivity have a three times greater risk of developing scoliosis than children without
gluten sensitivity. We can see, then, that gluten sensitivity is the cause of scoliosis.

d. Portugal decriminalized the use of drugs two decades ago, and now drug-
related deaths are extremely rare. If decriminalization can work in Portugal, it can
work in the United States.

2. Over the years there has been much debate about the role of emotional appeal
in public speaking. Do you believe it is ethical for public speakers to use emotional
appeals when seeking to persuade an audience? Do you feel there are certain kinds of
emotions to which an ethical speaker should not appeal? Why or why not? Be prepared

to explain your ideas in class.
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1.
2.
3.
4.
S.
6.

UNIT 6
SPEAKING TO PERSUADE

The Importance of Persuasion

Ethics and Persuasion

The Psychology of Persuasion

Persuasive Speeches on Questions of Fact
Persuasive Speeches on Questions of Value

Persuasive Speeches on Questions of Policy

Objectives
Students should be able to:

1.
2.
3.

Define persuasion and explain why it is an important subject.
Identify the ethical responsibilities of persuasive speakers.
Clarify the differences between an informative speech and a persuasive speech

and explain why speaking to persuade is especially challenging.

. Discuss the concept of target audience and its role in persuasive speaking.

. Define a question of fact and give an example of a specific purpose statement

for a persuasive speech on a question of fact.

. Define a question of value and give an example of a specific purpose state-

ment for a persuasive speech on a question of value.

. Define a question of policy and give an example of a specific purpose state-

ment for a persuasive speech on a question of policy.

. Explain the difference between passive agreement and immediate action as

goals for persuasive speeches on questions of policy.

. Explain the three basic issues of need, plan, and practicality and their im-

portance in persuasive speeches on questions of policy.

10. Discuss the four methods of organization used most often in persuasive

speeches on questions of policy.

11. Identify the five steps in Monroe’s motivated sequence.
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Key Terms

persuasion

mental dialogue with the audience
target audience

question of fact

question of value

question of policy

speech to gain passive agreement
speech to gain immediate action
need

burden of proof

plan

practicality

problem-solution order
problem-cause-solution order
comparative advantages order

Monroe’s motivated sequence

Review Questions

1. What is the difference between an informative speech and a persuasive
speech? Why is speaking to persuade more challenging than speaking to in-
form?

2. What does it mean to say that audiences engage in a mental dialogue with the
speaker as they listen to a speech? What implications does this mental give-
and take hold for effective persuasive speaking?

3. What is the target audience for a persuasive speech?

4. What are questions of fact? How does a persuasive speech on a question of
fact differ from an informative speech? Give an example of a specific purpose

statement for a persuasive speech on a question of fact.
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5. What are questions of value? Give an example of a specific purpose statement
for a persuasive speech on a question of value.

6. What are questions of policy? Give an example of a specific purpose statement
for a persuasive speech on a question of policy.

7. Explain the difference between passive agreement and immediate action as
goals for persuasive speeches on questions of policy.

8. What are the three basic issues you must deal with when discussing a question
of policy? What will determine the amount of attention you give to each of
these issues in any particular speech?

9. What four methods of organization are used most often in persuasive speeches
on questions of policy?

10. What are the five steps of Monroe’s motivated sequence? Why is the moti-

vated sequence especially useful in speeches that seek immediate action from

listeners?

Exercises for Critical Thinking

1. Keep a journal of your communication activities for an entire day, making
special note of all instances in which you tried to persuade someone else to your point
of view. Choose one of those instances and prepare a brief analysis of it. In your anal-
ysis, answer the following questions: (1) Who was the audience for your persuasive
effort? (2) What were the “specific purpose” and the “central idea” of your persuasive
message? (3) Did you rehearse your persuasive message ahead of time, or did it arise
spontaneously from the situation? (4) Were you successful in achieving your specific
purpose? (5) If you faced the same situation again, what strategic changes would you
make in your persuasive effort?

2. Choose a topic for a persuasive speech on a question of policy. Create two
specific purpose statements about that topic—one for a speech to gain passive agree-
ment, another for a speech to motivate immediate action. Once you have the specific

purpose statements, explain how the speech seeking immediate action would differ in
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structure and persuasive appeals from the speech seeking passive agreement. Be spe-
cific.

3. Select a commercial from television or YouTube that is organized according
to Monroe’s motivated sequence. Prepare a brief analysis in which you (a) identify the
target audience for the commercial and (b) describe each step in the motivated sequence

as it appears in the commercial.
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UNIT 7
PERSONAL BRANDING

1. The Importance of Personal Branding
2. Benefits of Building a Personal Brand
3. Effective Tools for Personal Branding
4. Steps to Building a Personal Brand

5. Personal Branding Strategies

Objectives

Students should be able to:

1. Define personal branding and explain why it is important.

2. Define a personal brand and discuss the benefits of a strong personal brand.
3. Identify the techniques used to build a personal brand.

4. ldentify the steps to create a personal brand.

5. Develop a personal branding strategy.

Key Terms

personal branding
personal brand

target audience

unique value proposition
personal website

social media profiles

personal branding strategy

Review Questions
1. What is personal branding?
2. Why is personal branding important?

3. What are the benefits of a strong personal brand?
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4. Which marketing tools have the greatest impact on an individual’s personal
brand?

5. What is a personal branding strategy?

6. How to build a personal brand?

Exercises for Critical Thinking

1. Complete the following personal branding worksheet.

1.

What are your core strengths or top skills? Think about what you do better
than anyone else. What are you naturally good at? What do others say

about you? What do you highlight on your resume?

. What are your personal attributes, your personality traits, or adjectives that

describe you?

How are you unique? How do you stand out? What differentiates you from

competitors?

4. What are your passions? What do you care about deeply?
5. What are your top career values?

6.
7
8
9

What do you want to be known for?

. List 3-5 of your top career accomplishments.
. What are your career goals?

. Who is your target audience, employer, customer?

10.What are the needs and wants of your audience?

2. Explore and analyze several examples of successful personal brands.

3. Set up your social media profiles on the most important social platforms
(LinkedIn, Twitter, Facebook, Instagram, TikTok).

4. Optimize or build your personal website.
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2. PA3JIEJI KOHTPOJISI 3BHAHUH

2.1. MeToanuyecKkue peKOMeHAAlMU 10 OPraHU3aun

U BBINOJIHEHHU IO CAMOCTOSATEIbHOM Pad0OThI CTYICHTOB

PexomeHnyeTcst uCIonab30BaTh CeAyone (opMbl CaMOCTOSTEILHON paOOTHI:

— MOJATOTOBKA JIOKJIAJIOB U MPE3CHTAllUN Ha 3aJJaHHYIO TEMY;

— aHanu3 u 00paboTKa BUEO- U Ay IMOMH(OPMALIUK C MOCIETYIONUM MOCTPOe-
HHEM MOHOJIOTUYECKUX BBICKA3bIBAHUIA;

— BBINIOJIHEHUE TBOPYECKHMX 3aJaHUil (MMOATOTOBKA MPOCKTOB, OpraHU3aIus U
MPOBEJICHHUE e0aTOB, POJIEBBIX UTP U JIp.).

JIJist KOHTPOJIST BBIMOJHEHUSI CAMOCTOATENBHON pabOThl CTYJACHTOB HUCMOJb3Y-
IOTCSI CJIEIYIOIINE OLICHOUHBIE CPECTBA:

— YCTHBIN OIPOC, JUCKYCCHS,

— o0cyXeHue qoKIaaa, Mpe3eHTalluy,

— Ipe/ICTaBJIEHUE MPOEKTA.

KoHTposb BeIMOTHEHUS 3aJaHUH IO CAMOCTOATENbHON paboTe OCYIIECTBISIETCS
MPEUMYIIIECTBEHHO Ha ayTUTOPHBIX 3aHATHAX B X0J¢ 00CYKJIeHUS U / I TIpe3eHTa-
[UH BBIMOJHEHHBIX 33/IaHUI U MyTEM 3KCIPECC-0MPOca CTYJIEHTOB MO BOMPOCaM, BbI-

HCCCHHBIM Ha CaMOCTOSATCIIbHOC N3YUCHUC.
2.2. 3apaHusi 1J51 CAMOCTOSITEJIbHOM padoThI CTYIEeHTOB

Introductory Speeches
Option A: A Three-Minute Speech Introducing a Classmate
The speech should be delivered extemporaneously from brief notes. Students are
not to read their speeches and should use as much eye contact as possible. In prepara-

tion for the speech students interview one another. In their speeches, students will need
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to provide basic information such as the name of the person they are introducing, his
or her home town, personal interests, hobbies, aspirations, and the like.
Option B: A Three-Minute Speech Introducing a Classmate

The speech should be delivered extemporaneously from brief notes. Students are
not to read their speeches and should use as much eye contact as possible. This speech
focuses specifically on the cultural background of the student being introduced. Possi-
ble topics might include social customs, family traditions, holidays, clothing, food, re-
ligious traditions, sporting activities, and the like.

Option C: A Three-Minute Speech of Self-Introduction

The speech should be delivered extemporaneously from brief notes. Students are
not to read their speeches and should use as much eye contact as possible. Students
may focus their speech on describing an unusual or significant personal experience, on
expressing an important personal belief, on explaining a favorite hobby or interest, on
discussing someone who has been particularly influential in the speaker’s life, etc. The
purpose of the speech is to give the audience insight into the speaker’s background,
personality, attitudes, or aspirations.

Option D: A Three-Minute Speech of Self-Introduction

The speech should be delivered extemporaneously from brief notes. Students are
not to read their speeches and should use as much eye contact as possible. In their
speeches, students explain a significant aspect of their cultural background and how it
has made a difference in their lives. Possible topics might include social customs, fam-
ily traditions, holidays, clothing, food, religious traditions, sporting activities, etc.

Option E: A Three-Minute Speech of Self-Introduction Based on a Personal
Object

The speech should be delivered extemporaneously from brief notes. Students are
not to read their speeches and should use as much eye contact as possible. In prepara-
tion for this speech students select an object that represents a significant aspect of their
background, personality, values, ambitions, etc. Using the chosen object as a point of
departure, students develop a speech that explains how it relates to her or his profes-

sional goals.
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Informative Speeches
Option A: A Speech of 5 to 6 Minutes Informing the Audience About Some
Object, Process, Concept, or Event

Students are supposed to select topics that are useful and interesting. Students
should turn in a complete preparation outline, but the speech itself should be delivered
extemporaneously from a brief speaking outline. Evaluation should focus on such basic
matters as establishing eye contact, avoiding distracting mannerisms, formulating a
sharp specific purpose statement, fulfilling the functions of an introduction and con-
clusion, limiting main points and arranging them properly, and employing connectives
effectively.

Option B: A Speech of 5 to 6 Minutes Informing the Audience About Some
Object, Process, Concept, or Event

Use of a visual aid is required. Students should turn in a complete preparation
outline, but the speech itself should be delivered extemporaneously from a brief speak-
ing outline.

Option C: A Speech of 5 to 6 Minutes Demonstrating the Steps of a Process or

How to Perform the Steps of a Process

Use of a visual aid is required. Students should turn in a complete preparation
outline, but the speech itself should be delivered extemporaneously from a brief speak-
ing outline. Students should make sure they present the steps of their process clearly
and systematically.

Option D: A Speech of 5 to 6 Minutes in Which Students Explain a Significant

Aspect of a Culture Different from Their Own

Possible topics include social customs, family traditions, holidays, clothing,
food, religious traditions, sporting activities, and the like. Students should turn in a
complete preparation outline, but the speech itself should be delivered extemporane-
ously from a brief speaking outline. Research is required for this speech. Students need

to explain ideas clearly and to think about ways to relate the topic to the audience.
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Persuasive Speeches
Option A: A Speech of 7 to 8 Minutes Designed to Persuade the Audience For
or Against a Question of Policy

Speakers may seek either passive agreement or immediate action from the audi-
ence, though they should seek the latter if there is appropriate action for the audience
to take. Ineither case, students should deal with all three basic issues of policy speeches
— need, plan, and practicality. A complete preparation outline should be submitted.
Delivery of the speech is to be extemporaneous. This speech will require considerable
research and skillful use of the methods of persuasion. Special emphasis should be
given to evidence and reasoning.

Option B: A Speech of 7 to 8 Minutes Designed to Persuade the Audience on
Either a Question of Fact or a Question of Value

A complete preparation outline should be submitted. Delivery of the speech is to
be extemporaneous. This speech will require considerable research and skillful han-
dling of the methods of persuasion. Students who speak on a question of fact will need
to give special attention to evidence and reasoning. Students who speak on a question
of value must be sure to identify their standards for judgment and to justify their value

judgement in light of those standards.

Final Speeches
Option A: A Speech of 8 to 10 Minutes That May Be Either Informative or
Persuasive

A complete preparation outline is required. Delivery of the speech is to be ex-
temporaneous.

Option B: A Speech of 8 to 10 Minutes Informing the Audience About a Prom-

inent Public Speaker

A complete preparation outline is required. Delivery of the speech is to be ex-
temporaneous. Students can choose either a historical figure or a contemporary speaker
for this assignment. In either case, students should deal with the following points in

their speeches: (a) biographical background about the speaker; (b) the importance of
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public speaking in her or his career; (c) major ideas of her or his speeches; (d) analysis

of the speaker’s techniques, including organization, language, and delivery.

o O AW

12.
13.

14.
15.
16.
17.

2.3. KOHTpoJIbHbIE BONPOCHI

M0 TeMaM IPAKTHYCCKHUX 3aHATHHA

. What are the seven elements of the speech communication process? How do

they interact to determine the success or failure of a speech?

. Why is it important to develop strong listening skills?
. What are the four main causes of poor listening?

. What are seven ways to become a better listener?

. What is demographic audience analysis?

. What is situational audience analysis? What factors do you need to consider

in situational audience analysis?

. What methods can you use to adapt your speech to your audience before the

speech? During the speech?

. Why is it important that speeches be organized clearly and coherently?
. What are the basic patterns of organizing main points in a speech?

10.
11.

Why do you need supporting materials in your speeches?

What are the four kinds of speech connectives? What role does each play in
a speech?

What are the four objectives of a speech introduction?

What are eight methods you can use in the introduction to get the attention
and interest of your audience?

What are the major functions of a speech conclusion?

Why is it important to outline your speeches?

What are the major advantages of using visual aids in speeches?

What kinds of visual aids might you use in a speech?
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18.

19.

20.

21.

22.

23.

24,

25.

26.

27.

28.
29.

30.

31.

32.
33.

34.

What factors should you consider when planning to use presentation tech-
nology in a speech?

What are the guidelines for preparing visual aids?

What are the guidelines for presenting visual aids?

What are the four types of informative speeches?

Why is it important for informative speakers to be creative in thinking about
ways to communicate their ideas?

What is credibility? What are the ways to enhance credibility during a
speech?

What is reasoning from specific instances? Why is it important to supple-
ment reasoning from specific instances with testimony or statistics?

What is reasoning from principle? How is it different from reasoning from
specific instances?

What is causal reasoning? Why is the relationship between causes and effects
not always clear?

What is analogical reasoning? Why is analogical reasoning frequently used
In persuasive speeches on questions of policy?

What are the ten logical fallacies?

What is the role of emotional appeal in persuasive speaking? Identify three
methods you can use to generate emotional appeal in your speeches.

What is the difference between an informative speech and a persuasive
speech?

What are questions of fact? How does a persuasive speech on a question of
fact differ from an informative speech?

What are questions of value?

What are questions of policy? What are the three basic issues you must deal
with when discussing a question of policy?

What four methods of organization are used most often in persuasive

speeches on questions of policy?
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35. What are the five steps of Monroe’s motivated sequence? Why is the moti-
vated sequence especially useful in speeches that seek immediate action from
listeners?

36. What is personal branding? Why is personal branding important?

37. What are the benefits of a strong personal brand?

38. Which marketing tools have the greatest impact on an individual’s personal
brand?

39. What is a personal branding strategy?

40. How to build a personal brand?
2.4. IlpuMepHbIii TepevYeHb BONPOCOB K IK3aMEHY

. The speech communication process
. Public speaking in a multicultural world
. The psychology of audiences

. Demographic audience analysis

1

2

3

4

5. Situational audience analysis
6. Getting information about the audience
7. Adapting to the audience

8. Organizing the body of the speech

9. Beginning and ending the speech

10. Connectives and supporting materials
11. Using visual aids

12. Informative speeches

13. Methods of persuasion

14. Persuasive speeches

15. Personal branding
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2.5. IlepeueHb peKOMEHIyeMbIX CPeACTB IMATHOCTUKHU

JIJ1st OLIEHKM YyPOBHS 3HaHUW U TOCTHKEHHUM CTYJEHTOB PEKOMEHYETCS HCTIOJIb-
30BaTh CIEAYIOIMINN JUATHOCTHYECKUN HHCTPYMEHTAPHN

@pOHTANBHBIN, IPYNIIOBOW U HHAUBUAYAIBHBIN OIPOC;

Amnanu3 Tekcta (YCTHOTO BBICTYIUICHHS, ICUATHON CTAThH WIIH Kelica);

BrIcTynnenne ¢ 10KJI1a10M WK IPE3CHTALUEN;

IIpencraBieHne NpoeKTa WIK pe3yJIbTaTOB UCCIIEN0BATENBCKOTO 3a0aHNs;

VYyactue B TUCKycCcHUU WK 1e0aTax, poJIeBbIX UTPax.

WTOroByt0 QUarHOCTUKY pe3yibTaTOB YYEOHOW NEATEIbHOCTH CTYAEHTOB IO
yueOHOH nucuuiuinHe «CTpaTernd KOMMYHUKATUBHOTO MOBEACHUS» PEKOMEHAYETCS
OCYLIECTBIIATH B XOJI€ POMEXKYTOUYHON aTTECTALINH.

B xoxe mpoMeXyTOYHOM aTTecTaliu Uil OLICHKU PE3YJIbTATOB OOYy4YEeHHUS IpH-

MCHAIOTCA KPUTCPHUH OLICHHUBAHUS, PCKOMCHIOBAHHBIC MI/IHI/ICTCpCTBOM O6paBOBaHI/IH.
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3. BCIOMOT ATEJIbHBIN PA3JIEJI

3.1. YueOHasi nporpaMmma I CHUNJIMHBI

YACTHOE YYPEXIEHUE OBPA3OBAHNA
«MHCTUTYT COBPEMEHHBIX 3HAHUI UMEHHU A M.IITMPOKOBA»

YTBEPXIAIO
Pextop MlHCTUTYTa COBpEMEHHBIX 3HA-

Huit umeHn A.M.IIIupokoBa
A.JI.Kanuos

2022
Peructpanmonnsrii Ne V]| lyu.

CTPATEI'N KOMMYHUKATHUBHOI'O ITOBEJIEHUSA
YueOHas nporpaMma y4upe:kIeHus Bbicliero o00pa3oBaHus
M0 y4eOHO# TUCHUTIMHE /ISl CeHATbHOCTH
1-23 01 02 «JImHrBHCTHYECKOE 00ECIIEUCHNE MEKKYIbTYPHBIX
KOMMYHUKaNui (110 HarpaBICHUSIM)»

2022
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VYyebHasi mporpamMma coCTaBj€Ha Ha OCHOBE THUIIOBOW y4eOHOW MporpaMMbl
«CTparerun KOMMyHUKaTuBHOTO moBeneHus» oT 11.05.2022 r., peructpanmoHHbII
HOoMep Ne TJI-E.892/tum. u yue6HOTO mnana o crenuansHocT 1-23 01 02 «JIunrBH-
CTHYECKOE 00eCIIeYeHNE MEKKYIBTYPHBIX KOMMYHUKAIUH (110 HAIPABICHUSIM).

COCTABUMTEJIb:

T.B.Konecnux, crapuivii npenoaaBaTesb KaQeapbl MEXKYJIbTYPHOH KOMMYHUKALIMH
YactHoro yupexzaeHuss oOpa3oBaHHUs «MHCTUTYT COBpEMEHHBIX 3HAaHUUW HMEHU
A.M.IlIupokoBa»

PEKOMEHJOBAHA K YTBEPXIAEHUIO:

Kadenpoit Mexky1bTypHOU KOMMYHUKAIIMUK YacTHOTO yupexaeHUs 00pa30BaHUs
«HCcTHTYT coBpeMeHHbIX 3HaHul nmeHu A.M.IlupokoBa».
(mpoTtokoia Ne 11 or 24.05.2022 r.);

HayuHo-meTonnueckum copeToM HacTHOro yupexaeHust oopazoanus «MHCTUTYT co-
BpEMEHHBIX 3HaHWU uMeHu A.M.IllupokoBa»

(mporoxoit Ne 4 ot 23.06.2022 r.).
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HOACHUTEJIBHASA 3AIIMCKA

VYyebnas aucrurmHa «CTpaTerul KOMMYHUKATUBHOTO TTOBEJICHUSI» SIBIISIETCS
COCTaBHOM YaCThIO JIMHTBUCTUYECKOU MOATOTOBKH CIEIUATUCTOB IO MEKKYJIBTYPHON
KoMMyHHKanuu. OHa U3y4yaeTcs Ha 3aBeplIalolleM dTane 00y4eHusl, HOCUT UHTEerpa-
TUBHBIM XapaKTep U BKJIIOYAET JBa pasjena — «CTpaTeruu KOMMYHUKATUBHOTO TOBe-
nenus» u «IIpodeccronanbHoe 00IIECHUEY.

Heapb n3ydyeHus: yaeOHOU TUCHUIUIMHBI COCTOUT B PA3BUTUU Y 00YUaIOIINXCS
YMEHUM, CBSI3aHHBIX C pealin3alieil KOMMYHUKATUBHBIX CTPATETUM B pa3IudHbIX Gop-
Martax OOIIEHHUS.

OCHOBHBIMH 337Ja4aMU U3yUEHUs yUeOHOU JUCHUILUIMHBI SBIISIIOTCS

JOCTH)KEHUE CTUJIMCTUUECKOTO YPOBHS BIAJACHUS SI3bIKOM, BBIPAXKAIOIIETOCS B
aBTOMaTUuyecKkou quddepeHnnan KOMMYHUKATUBHBIX CUTYaIUH IPU TOPOXKIACHUU U
BOCIIPUSATUU PEYH,;

(dhopMupoBaHUE KPUTUUYECKOTO OTHOIIEHUS K COJIEpKaHUIO OOIIECHHUS,

(dhopMupoBaHUE YMEHUN U HABBIKOB, CBSI3aHHBIX ¢ qudepeHiuanmei cnocooon
oO1eHust, pa3pabOTKOM cTpaTeruu COOCTBEHHOIO KOMMYHHKATHUBHOTO MOBEICHUS U
MHTEPIIPETALUEN YyKOTO;

OBJIaJICHUE MPUEMaMU BHYTPWIMYHOCTHOU, MEKJIUYHOCTHOM, TPYIIOBOM U Mac-
COBOI KOMMYHHMKAIIUX BO MHOKECTBE COLIMATBHBIX KOHTEKCTOB M BO MHOXECTBE (hop-
MaToB (KpYTJIbIA CTOJ, Ae0aThl, MAaHEIbHAS TUCKYCCHS, TIOJJUyMHAs TUCKYyCCHs, KOH(pe-
peHIHs, pecc Opu(UHT, UHTEPBBIO, IEPETOBOPHI, TOK-IIIOY H T.1.).

OcBoenune yueOHON TUCIUIUINHBI «CTpaTeruu KOMMYHUKATUBHOTO TTOBEJCHUS»
0a3upyeTcsi Ha KOMIIETCHIIMX, MTOJYUYEHHBIX CTYJEHTaMH paHee MPU U3yUYEeHUH y4eo-
HOM JAUCIUIUIMHBI KOMIIOHEHTA YUYpEXACHUs Bbiciiero oOpazoBanus «lIpaktukym mo
KyJbType peueBOro oOILIEeHUs». 3HAHUS, MOTYyYCHHbIE NMPU U3YYCHUU JAHHOW HHUCIIH-
IUTUHBI, UCTOIB3YIOTCS MPU U3YUYEHUM TAaKOW MUCHMIUIUHBI, KaKk «KynbTypHBIN KOH-
TEKCT MPO(PECCHOHATBLHOTO OOIICHHS».

N3yuenne y4eOHOM MUCHMIUIMHBI HAMPABICHO Ha (POPMHUPOBAHUE CIICIYIOIIUX

KOMIIETEHIINN

42



YHUBEPCAIbHBIX:

VK- 1. Bragetb 0OCHOBaMH UCCIIEI0BATEIbCKON IE€ATEIbHOCTH, OCYIIECTBISATh
MOMCK, aHAJIU3 U CUHTE3 UH(POPMALINH;

YK -3. OcymiecTBiasITh KOMMYHUKAIIUN Ha WHOCTPAHHOM SI3bIKE JJISI PEIICHUS
3a/1a4 MEXJIMYHOCTHOI'O U MEXKYJIbTYPHOTO B3aUMOJICHCTBHUS;

YK- 15. Hcnonb3oBaTh (HOpMBI U METO/BI MMO3HABATEIBHON AESTEILHOCTH B
npodeccuoHanbHOM cdepe;

0a30BBIX MPO(PECCUOHATBHBIX:

BITIK- 3. OcymecTBIsITh MEXBSI3BIKOBOE U MEXKKYIBTYPHOE B3aMMOJICHCTBHE C
Y4ETOM KYJIbTYPHBIX HEHHOCTEHN, HOPM M CTEPEOTUIIOB PEYEBOT0 IOBEACHMUS,

BIIK-14. [TpumMensTh 3Q(HeKTUBHBIC CTPATETUU U TAKTUKU YCTHOW U MUCHMEH-
HOM KOMMYHUKAallUA HA MHOCTPAHHOM S3BIKE JUIsl pellieHns NpodecCuOHaAIbHbBIX 33/1a4;

BITK-15. OcymiecTBasTh 3QHeKTUBHOE B3aUMOJECHCTBHE B MYJIbTUKYJIHTYPHOM
npo¢eCCUOHATLHOM COOOIIECTRE;

CHEeUATU3UPOBAHHBIX

CK-1. MuaTepnpeTrpoBaTh KOMMYHUKAaTUBHOE NIOBEICHUE YYACTHUKOB ITyOIny-
HOM KOMMYHHMKAIIUU TP OCYILIECTBICHUH NMPOPECCUOHATBHON A TENbHOCTH;

CK-2. HutepnperupoBaTb OCOOCHHOCTH KOMMYHHUKATHBHOTO TOBEACHUS
YY4aCTHUKOB MacCOBON KOMMYHHUKAIIMH MPU OCYIIECTBIEHNN NPOo(decCUuOHAIBHON Jie-
ATEIbHOCTH;

CK-3. Co3naBaTh MeIUaTEKCThHI PA3HBIX TUIIOB C YYETOM IMapaMeTPOB MacCCOBOM
KOMMYHUKALIMH JIJIS1 PEIICHUs] MPO(PECCUOHAIBHBIX 3a/a4;

CK—-4. OcymiecTBasTh peUEBYIO JNEATEIBHOCTh B COOTBETCTBUU C KOMMYHHKA-
TUBHOM LIEJIbIO U CUTyaluel OOIIeHus sl 00ecneueH s aJleKBaTHOCTA COLUAIbHBIX
1 Ipo(hecCHOHATBHBIX KOHTAKTOB;

CK-5. OcyuiectBisiTh MEXKYJIbTYpPHYIO KOMMYHHUKALIMIO C Yy4e€TOM o0O0Iie-
CTBEHHO-TIOJIUTUYECKUX U COLUAIbHO-KYJIBTYPHBIX OCOOEHHOCTEH CTpaHbl H3ydae-

MOI'O HHOCTPAHHOI'O A3bIKa
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B pesynbTaTte u3ydeHus TUCIUTIINHBI CTYACHT TOJDKEH |

3HATD.

— CTpaTeruy M TAKTUKA KOMMYHUKATHBHOTO TIOBE/ICHHSI,

— OCHOBHBIE THITBI JUCKYPCUBHBIX TPAKTHUK;

— CMOCOOBI KOHTAaKTHUPOBAHUS,

— TUTIBI 0OPaTHOM CBSI3H;

— XapaKTePUCTUKH TEJICBBIX ayAUTOPHH;,

— ¢opMaThl BHYTPHUIIMYHOCTHOH, MEKIUIHOCTHOM, TPYNIOBOW W MacCOBOM
KOMMYHUKAIIHAH;

— OCHOBHBIE TIPUHIIUTIBI YOEXKTAIOIICH 1 apTyMEHTaTUBHOW KOMMYHUKAITUH,

— IPUHITUAITEI KOMITO3UITMOHHOTO ITOCTPOCHUS TEKCTa,

yMeTb:

— aHAIM3UPOBATH PEUEBON MaTeprai Ha MPEIMET UCTIOTH30BAHUS B HEM KOMMY-
HUKATUBHBIX CTPATETUN U TAKTHK, CITOCOO0B YOCKICHUS, BO3ACHCTBHUS U apTyMEHTHU-
pOBaHUS;

— muddepeHmpoBaTh peueBoit Matepuain 1mo chepam oOIIEeHHS, CIToco0aM KOH-
TaKTUPOBAHUS, IIEJICYCTAHOBKE, TUTIaM 0OpaTHOU CBSI3M, XapaKTEPUCTUKE ayJUTOPHUH;

— OCYHIECTBIISITh BRIOOP PEUYCBBIX CTPATETHM, TAKTHUK U SI36IKOBOTO MaTepHaia B
COOTBETCTBHH C MPEAJIaraeMOil KOMMYHHKATUBHON CUTYaIIUCH;

— IPUMEHATh CTPATeTHH W TAKTUKH OPraHU3allMM M IPOBEJICHHS BCEX THIIOB
TUCKYCCHH B PeabHBIX (popmaTax;

— Ha OCHOBE IIpeIJIaraéMbIX 00Pa3IioB CO3/1aBaTh PaHKUPOBAHHBIC TUCEMCHHBIC
TEKCTHI;

— aHAJIM3HPOBATh OCOOCHHOCTH KOMIIO3HIITMOHHOTO IOCTPOCHHS MOHOJIOTHYE-
CKHX, TUAJOTHYCCKUX M MOJUIOTHUYCCKUX BHICKA3bIBAHHH;

— CTPOUTH COOCTBEHHBIC BHICKA3BIBAHUS C YIETOM KOMIIO3UITHOHHBIX OCOOEHHO-

CTEU JJTAaHHOTO TUIA TEKCTA,
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BJIA/IETh!

— IpueMaMu pa3pabOTKH KOMMYHUKATUBHBIX TAKTHK;

— METOJaMU BbIOOpA PEUYEBBIX CTPATETUM.

B pesynbprare mzyuenust yuyeOHON mUCHUIINHBI «CTpaTrerui KOMMYHUKATHB-
HOT'O MOBEACHUS» CTYJICHT TaK»Ke JI0JKEH YMETh TPUMEHATH (D PEKTUBHBIE CTPATETUU
Y TAKTHUKU YCTHOM U MUCHbMEHHON KOMMYHUKAIIMM HA UHOCTPAHHOM SI3BIKE JIJISI pellie-
HUS POo(EeCCUOHANIBHBIX 3a]1a4, MPOSBIISITH HHUIIUATUBY U aJalTUPOBATHCA K U3MEHE-
HUSM B TPO(ECCUOHATLHOMN AeATebHOCTH.

B pamkax o0pazoBarenbHOro mpoiiecca Mo JaHHOW y4eOoi NUCIUIUIUHE CTY-
JICHT JIOJ>KEH MPUOOPECTH HE TOJIBKO TEOPETUUECKHUE U IPAKTUYECKUE 3HAHUSI, yMEHUS
Y HaBBIKH MO CHEIUATbHOCTH, HO ¥ Pa3BUTh CBOM IIEHHOCTHOJIMYHOCTHBIN, TyXOBHBIM
MOTeHIKal, cPOpMUPOBATH KaueCTBA MATPUOTA U TPAXKJAHUHA, TOTOBOTO K AKTUBHOMY
YY4aCTUIO B AKOHOMHUYECKOM, MPOU3BOJCTBEHHOM, COIMATBHO-KYJIBTYpPHOU U 0OIIIe-
CTBEHHOM KW3HU CTPAHBI.

N3ydenune yueOHoM nucimrmmiuHbl «CTpaTerui KOMMYHUKATUBHOTO TMOBEACHUS»
paccunTaHo Ha 278 akaJeMUYeCKUX 4acoB, U3 HUX — 132 aymuTopHbIX Yaca (mpakTude-
ckue 3aHATHs), 146 4acoB OTBOIUTCS HA CAMOCTOSITENILHYIO PadOTy CTYICHTOB.

®opma NoJTydeHHs BhICIIEr0 00pa30BaHMS — OUHASL.

dopma IpOMEKyTOYHOM aTTeCTAllUU M0 YYEOHOU JUCHUILIMHE — SK3aMEH.
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COILEPKAHUE YYEBHOI'O MATEPUAJIA
Paznesn «CTtpaTeruu KOMMYHUKATHBHOI'O IIOBEICHH

Tema 1. DpdexTBHAST KOMMYHUKAIMS . OTBETCTBEHHBbII BHIOOP

Onpenenenne KOMMyHHKaMU. OCHOBHBIE COCTABISAIOIINE KOMMYHUKATUBHOTO
noBeneHus. KitoueBbie XapakTepuCTHUKH 3(G()EKTUBHOM KOMMYHUKAIUU. YPOBHU
KOMMYHUKAIIUH.

Crpareruu yCTaHOBJICHUS KOHTaKTa U (OPMUPOBAHUE B3aUMOIIOHUMAaHuUsA. -
(eKTUBHBIE KOMMYHUKATHUBHBIE CTPATeTUM B COBPEMEHHOU MOJUTHKE, pPEKIaMme,
chepe Toprosiu, oOpa3oBaHus U T.1.

Tema 2. TUNbI U XapaKTePUCTUKH LEJIEBbIX Ay TUTOP Wil

[lcuxonorus nenesoit aynuropun. [lemorpaduyeckuii ananus aygutopun. Cu-
TyallMOHHBIN aHAJIU3 AYJUTOPUHU.

Ncrounuku nonydenus nuHGopManuu o 1eaeBol ayIuTopuu. MeTon aHKeTUpo-
BAHUSL.

Tema 3. IIpaBuiia 3¢peKTUBHON OPraHU3aANUH MPe3eHTAIUI

Kak noarorosutscs k npeseHtanuu. CTpyKTypa Npe3eHTALUH.

Tunbl BecTyruieHnid. TakTUKA U IPUEMBI IPUBJICYEHNS] BHUMAHUSL.

Tunbl 3aknr04eHUN. TEXHUKU U IPUEMBI, UCTIOJIB3YIOIIUECS B 3aKIIFOYECHUSX.

Crparerun cBsi3HOCTH B mpe3eHTanmu. KoHHekTopel. TakThku noanep:kaHus
BHUMAHMUSL.

Kak onepupoBaTh naHHbIMU B npe3eHTauuu. CTpaTeruu U TAKTUKHU MPEACTaB-
JIeHHs JaHHbIX. MIc0JIb30BaHME BU3YAIbBHBIX CPEICTB.

Tema 4. DddexTrBHAS NHPOPMAIIUOHHAS NIPE3EeHTALNS

Crtpareruu u TakKTUKU UHPOPMUPOBAHUS.

Tuner uHGOpMUpYyIONMX pedeld (00 00BEKTe, COOBITHH, NpoIecce, IOHS-
THUH/KOHLIEIITE).

Kommno3uiinonHast opranuzaiusi ”HQOpMAaIIMOHHBIX MPE3eHTALIUN.

PexomeHnanuu rno coctaBieHuI0 HH(HOPMAIIMOHHBIX BBICTYTUICHUH.

Tema 5. CTpareruu yoexaenus
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Crpareruu moCcTpOeHMS M yKPEIUIEHNS TOBEPHs K afpecary.

Hcrnonp30BaHue NOKa3aTENBCTB U BCIOMOTATENIbHBIX MAaTEPHAIIOB.

Crparerum apryMmeHTUPOBAHHS.

Anennsuus K SMOLUSIM KaK CTpaTerusi yOe K IeHHUsI.

Tema 6. IpdexTUBHAN MEepcya3uBHAS MPe3eHTALHS

Otuueckuit acniekT yoexaeHus. [Icuxonorust yoexaenus. Bocripusitie yoex-
JAOLIEro COOOUIEHUS.

Tunsl yoexxnaromux pedeil.

KomMmnosunnonHast opranusanus epcya3uBHbIX MPE3EHTALNM.

Pexomenanmuy 1o COCTaBICHHAIO NEPCYA3UBHBIX BBICTYIICHUM.

Tema 7. IlocTpoeHune JMUHOr0 OpeHIA

Jlnunelii Opena unu s-OpeHa: upaes, CyThb, NO3UIMOHUpOBaHHE. OCHOBHBIC

9Tallbl CO3AaHUA IICPCOHATIBHOI'O 6pCHI[a. CTpaTeFI/II/I CaMOIIPC3CHTAllNH.

Paznen «IIpodeccuonanbHoe o0meHue»

Tema 1. IIpodeccuonaibHasg KOMMyHuKanus B 21 Beke

3HAYMMOCTh KOMMYHHMKAIIUM B COBPEMEHHOM [IEJIOBOM MHUpE. AKTUBHBIE CO-
CTaBJISIIOLIUE MPOPECCUOHATBHON KOMMYHHKAMU. OCOOEHHOCTH KOHCTPYUPOBAHUS
s dexTuBHOM podheccnoHAThbHOW KOMMYHHKAITUHU B 21 Beke.

Tema 2. Mup Ou3Heca: CTAHOBJIEHHE U Pa3BUTHE COBPEMEHHBIX KOMIIAHUM

HauanpHblil 3Tan ctaHoBieHus: Ou3Heca. Mnen u MapKeTUHTOBOE MPOABUKEHUE
it craptanoB. Pactymue komnanuu. CdsiHUE Y OTJIOIEHHE KoManuil. U3BecTHbIe
KOpIIOpaIuu.

Tema 3. DpdexTuBHOE coOeceoBaHNE TIPH NIPHEeMe HA PadoTy

[TonroToBka K coOeceOBaHUIO: U3YUYEHHUE TOJKHOCTHBIX MHCTPYKIUN U 00s-
3aHHOCTEH, COCTaBIIEHHE KPATKOTO pe3tomMe 00 oOpa3oBaHUU U MPOdecCHOHATEHOM
onbiTe. KimtoueBble BOMpOCkl BO BpeMsi coOecenoBaHusl. Pe3ynbTaTUBHBIE OTBETHI Ha
BOIpOChI paboTonarens. Opa3bl-kiuiiie, KOHCTPYUPYIOIIHNE YCIEIHOE HHTepBbio. He-

BepOaIbHOE MOBEAEHUE B mpolecce codeceqoBanus. [Icuxomornueckas moaroToBka K
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Oecene ¢ padboTogaTeneM. MoaenupoBaHue COOCTBEHHOTO MOBEACHUS BO BpeMs coOe-
CEJI0BaHMA.

Tema 4. UckyccTBO ynpapienuss komnanued u 3¢ QeKTUBHBIA MeHeI K-
MEHT

Tunet kommaawii. SWOT-ananu3 KoMIaHuu: MpaBUjia U MPUMEPhI COCTABIICHUS.
[InanupoBanue u moctaHoBka meneid. KoncrpyupoBanue s¢pdextuBHOrO OH3HEC-
miaHa. YMenue paborars B komanjae. JluaepctBo u motuBanud. [loptper ycnenrHoro
MEHEeI>)Kepa: HeO0X0IUMbIe Ka4eCTBAa U YMEHHSI.

Tema 5. DddexTBHAST KOMMYHUKAIMS BHYTPH OPraHU3alun

O6mienue ¢ kouteraMu. KoHcTpyrpoBaHue KOMaH Ibl, MOJAEPKKA U HACTAaBHU-
4yecTBO. JlenernpoBanne MOJTHOMOYUN U KOHTPOJIUpPOBaHue. TakTKa aKTUBHOTO CITy-
manusa. Pabora ¢ «rpyaHbIMU» KoJuleraMu. MojenupoBaHue COOCTBEHHOTO KOMMY-
HUKATUBHOTO NoBe/eHus. [1yTu npeononaeHnsi KOHPIUKTHBIX CUTyalluid BHYTPU KOM-
nanuu. OlleHKa KauecTBa paboThl U MOOUIPEHUS COTPYIHUKOB. KopropaTuBHast KyJib-
Typa.

Tema 6. YcTaHoB/IeHHE 1€JI0BbIX KOHTAKTOB

KopoTkas nenoBas npe3eHTanus KOMIAHUM C YKa3aHUEM OCHOBHBIX MapaMer-
poB paboThl. KoHCTpyupoBaHue pe3ynbTaTUBHON KOPOTKOM caMONPE3EHTAIINH CIICIIH-
anucrta. KoHcTpynpoBaHue pe3yabTaTUBHOW KOPOTKOW IMPE3EHTAMU UIEH, YCIYTH,
komnann. Couuann3anvsi: TPUHITUE U OTKIIOHEHHE MPEMIOKECHUN O COTpyIAHUYE-
CTBE, OTIIPABJIICHUE 3aIIPOCOB U JEIOBBIX MPEIIOKEHHM, BEIPAXKECHHUE COTJIACHS U He-
coryacus. YMEHUE CIyllaTh, BUAbI OJIE3HOTIO CIYIIAHUS JJIsl YCTAHOBJICHUS KOHTAK-
TOB. KOHCTpynpoBaHue BO3MOXKHBIX KOMMYHUKATUBHBIX CUTYallUl C LIEIbI0 YCTAHOB-
JICHHS JETOBBIX KOHTAKTOB.

Tema 7. UckyccTBO BeJleHUS NEPEroBOpoOB

JenoBblie BcTpeur. CTpaTernu M TAKTHKH BBIPAXXEHUS MHEHHS, YTOUYHEHUS,
pPa3bsICHEHUSI, BHECEHUS MNPEMJIOKECHUM, PEarnpoOBaHUs, NMPUHATHS WIM OTKIOHCHUS

MPEJI0KEHNN. DTaIbl IPOBEIECHUS ITIEPETOBOPOB: YCTAHOBICHUE OTHOILLICHUH, HAYaIb-
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HBIC ITO3HMIIMK CTOPOH, BCACHUC IICPCTOBOPOB, 3aKIOYCHUC CACIIKH. YMeHue 3aKiro-
4aThb CACIIKKM B XOJ€ BCACHUA IICPCTOBOPOB. MOI[GJ'H/IpOBaHI/Ie COOCTBEHHOTO KOMMY-

HHUKATHUBHOI'O IIOBCACHHA B IICPCTOBOPHOM IIPOLCCCE.
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YYEBHO-METOIUYECKAS

KAPTA 110 YYEBHOH JUCIHUAILIMHE

Hazsanwue paznena,

KomnuecTBo ayaurop-
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7 cemecTp
I Crparernu KOMMYHHKa-
THBHOI'O OBEAeHUsI
1. O¢ddexTuBHAST KOMMYHU- 6 2 KontponbHbiii
KaIusi: OTBETCTBEHHBIN OIIpoC
BBIOOD
2. Tunsl U XapakTepUCTUKU 6 4 KoHTponbHbIi
LIEJIEBBIX AYAUTOPHUN OIIpocC
3. [IpaBuna sppexTrBHOM 10 6 [Ipesenrarus
OpraHu3aIuy MPE3EHTaLNN
4, O¢ddextuBnas nadopma- 10 6 [Ipesenrarus
IIUOHHAS TPE3CHTAIUS
S. Crpareruu yoexaeHust 10 6 KontposnbHbiii
oIpoc
6. D¢ddexTuBHAS IEpCYaA3UB- 10 6 [Ipesenrarus
Hasl PEe3eHTAIHS
1. [TocTpoenne TMIHOTO 8 4 VYyacrtue B quc-
Openna KyCCUH
8. [TpomexxyToUHas aTTecTa- 36 OK3aMeH
st
Bcero 3a 7-o0ii cemecTp 60 70
1 2 3 4 5 6 7 8
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8 cemecTp

I IIpodeccuonanbHoe 00-
HeHHne

1. [IpodeccuonanbHass KoM- 4 4 KonTtponbHbIii
MyHHKanus B 21 Beke oIpoc

2. Mup OusHeca: cTaHOBIE- 8 6 VYyactue B nguc-
HUE U Pa3BUTHE COBPEMEH- KyCCHH
HBIX KOMIIaHUU

3. D¢ddexTuBHOE CObEcenoBa- 12 6 PoneBast urpa
HUE IpU IIpueMe Ha paboTy

4. HckyccTtBO  ympaBiieHMs 12 6 [Ipe3enTanus
KoMmanued u 3PQexTus-
HBIM MEHEHKMEHT

S. O¢ddexTuBHAST KOMMYHHKA- 12 6 KontponbHbiii
IIUsl BHYTPH OpraHu3alun OIpoc

6. VcTaHoBlIEHHE — JIEJIOBBIX 12 6 Ponesas urpa
KOHTAaKTOB

7. HckyccTBO BeneHus nepe- 12 6 Ponesas urpa
TOBOPOB

8. [IpomexxyTouHass arrecta- 36 OK3aMeH
st
Bcero 3a 8-oii cemecTp 72 76

BCEI'O: 278 yacos 132 146
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Loewy. — South-Western, Cengage Learning, 2012. — 592 p.

6. Means, T. L. Business Communication / T. L. Means. — South-Western,
Cengage Learning, 2010. — 672 p.

7. Stephens, B. Meetings in English. Be effective in international meetings
/ B. Stephens. — Macmillan Publishers Limited, 2011. — 126 p.

3K3aMeHaIII/IOHHLIe BOIIPOCHI IO JTUCHUIIJIHHE

Pa3ngen (<CTpaTeFI/II/I KOMMYHUKATUBHOTI'O INTOBEACHU SI»

The speech communication process
Public speaking in a multicultural world
The psychology of audiences
Demographic audience analysis
Situational audience analysis

Getting information about the audience
Adapting to the audience

Organizing the body of the speech

© ©o N o g~ w b E

Beginning and ending the speech
10.Connectives and supporting materials
11.Using visual aids

12.Informative speeches

13.Methods of persuasion

14.Persuasive speeches

15.Personal branding

Paznen «IIpodeccuonanbHoe o0meHue»

1. Global issues for the 21 century
2. Globalization and economic policy

3. Industries and companies
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Setting up and growing a business
Job interview

CV (resume) and cover letter
Management styles and qualities

Planning and setting objectives

© ©o N o a &

Organizing time and work

10. SWOT analysis

11. Leading and motivating

12. Corporate strategy and structure
13. Managing people

14. Networking

15. Meetings and negotiations

Oo0pa3oBaTesibHbIC TEXHOJIOTHH

JucunnnmHa «CTpaTterusi KOMMYHUKATUBHOTO TTOBEACHUA» MPEAYCMATPUBACT
MCIIOIb30BAHUE CIIEAYIONINX WHHOBAIIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTUI: poJie-
BBI€ UTPBI, IPE3CHTALINH, aHAIN3 KOHKPETHBIX CUTYallUul, TUCKyccuu, aedaTsl. B xoze

0o0y4eHUsl aKTUBHO UCIOJIb3YyETCs MapHas U rpymnmnoBas padbora.
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TpeﬁOBaHI/Iﬂ K BBINIOJIHEHHI0 CAMOCTOSITEJIbHOM paﬁoTbl CTYACHTOB

Ne Ha3zBanue pa3zneaa, Koa- 3aganue ®opMma BbI- eab uam 3agava
n/n TeMbI BO 4a- MOJIHEHHU S CPC
COB HA
CPC
| | Crpaternu KOMMYHHU- 38
KATHBHOIO MoOBe/e-
HHUS
1 | DddexkruBHas kommy- 2 [TonroroBka k npak-| Iloaroroska | YrimyOnenue u pac-
HUKAllUs. OTBETCTBEH- TUYECKUM 3aHS- JIOKJIaJ1a 10 mupeHue npodeccu-
HBII BBIOOP THSIM. TeMeE OHAJIbHBIX 3HAHUHI
PaGora c anexTpon- 0 U3y4aeMoil 1uc-
HBIMH 00pa3oBa- LUATIJINHE
TEJIbHBIMU PECYP-
cami.
N3yuenne nonou-
HUTEJIbHOMN JIUTE-
paTypsl
2 |Tunsl W XxapakTepu- 4 ITonroroBka k npak-| CocraBienue | YriayOneHue u pac-
CTUKU LEJEBBIX ayIu- TUYECKUM 3aHS- AHKETBI mupenue npodeccu-
TOpUI THSIM. OHAJIbHBIX 3HAHUHI
Pabota c a5ekTpoH- 0 U3y4aemMoil 1uc-
HBIMH 00pa3oBa- LUATIJINHE
TEJIbHBIMU PECYP-
cami.
N3yuenne nonoi-
HUTEJIbHOMN JIUTE-
paTypsl
3 | [IpaBuna >¢ppexTuBHON 6 ITonroroBka k npak-| [lonroroska | @opMupoBanue
OpraHu3aluy Npe3eH- TUYECKUM 3aHS- NIPE3EHTAlMN | HAaBBIKOB U Pa3BUTHE
Tanun THSM. YMEHUH, CBSI3aHHBIX
Pabota c a5ekTpoH- C pa3paboTKoOi cTpa-
HBIMU 00pa3oBa- TErnuu COOCTBEHHOTO
TEJIbHBIMU PECYP- KOMMYHHUKaTUBHOT'O
cami. MOBEACHMUS
N3yuenne nonoi-
HUTEJIbHOMN JIUTE-
paTypsl
4 | DpdextuBHas uHPOP- 6 ITonroroBka k npak-| Ilonroroska | @opmupoBanue
MallMOHHAsl IpPEe3eHTa- TUYECKUM 3aHS- NIPE3EHTAMN | HAaBBIKOB U Pa3BUTHE

U

THSIM.
PabGora c anexTpon-
HbIMU 00pa3oBa-
TEJIBHBIMH PeCyp-
CaMH.

YMEHUH, CBSI3aHHBIX
¢ nuddepennua-
yel cnocoooB 00-
HIEHUS
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N3yuenue nomnon-
HUTEIBbHOU JIUTE-

paTypsl

5 | Crparerun yoexneHus 6 [TonroroBka k npak-| Iloaroroska k | OBnasenue npue-
TUYECKUM 3aHS- JTUCKYCCUU MaMU MEXJINYHOCT-
THUSIM. HOW KOMMYHUKALIUU
PaGora c anexTpon-
HbIMU 00pa3oBa-
TEJIbHBIMU PECYP-
cami.
N3yuenne nonoi-
HUTEJIbHOMN JIUTE-
paTypsl
6 | OdpdexTuBHAs Tepcya- 6 ITonroroBka k npak-| Ilonroroska | @opmupoBanue
3MBHAs IPE3EHTALINA TUYECKUM 3aHS- NIPE3EHTAMN | HAaBBIKOB U Pa3BUTHE
THUSIM. YMEHUH, CBSA3aHHBIX
Pabota c a5ekTpoH- C pa3paboTKoOi cTpa-
HBIMU 00pa3oBa- TErnu COOCTBEHHOTO
TEJIbHBIMU PECYP- KOMMYHHUKaTUBHOT'O
cami. MOBEACHMUS
N3yuenne nonou-
HUTEJIbHOMN JIUTE-
paTypsl
7 | IlocTpoeHne JUYHOIO 4 ITogroroska k npaxk-| [lonroroska | @opMupoBanue
OpeHnna TUYECKUM 3aHS- IIPOEKTa HaBBIKOB U Pa3BUTHE
THUSIM. YMEHUH, CBA3aHHBIX
Pabota c a5ekTpoH- C pa3paboTKoOi cTpa-
HBIMU 00pa3oBa- TErny COOCTBEHHOTO
TEJIbHBIMU PECYP- KOMMYHHUKaTUBHOT'O
cami. MOBEACHMUS
N3yuenne nonoi-
HUTEJIbHOMN JIUTE-
paTypsl
8 | [IpomexxyTounas arre- 36 [ToaroroBka K k- DK3aMeH
CTalus 3aMEHy
Il | IIpodeccuonanbHoe 36
o01ieHne
1 | Ilpodeccuonanpuas 4 ITonroroBka k npak-| Iloaroroska k | YrinyOnenue u pac-
KOMMyHHKaruss B 21 THYECKHUM 3aHS- nebaram mpenue mpodeccu-
BEKE THUSIM. OHAJIbHBIX 3HaHUU
W3ydenne nonoyHu- 10 U3y4aeMOu THuC-
TEIbHOU TUTEpPA- LUIUIMHE
TYpHI
2 | Mup OusHeca: CTaHOB- 6 ITonroroBka k npak-| Iloaroroska k | YrinyOnenue u pac-

JICHHE W Pa3BUTHE CO-
BPEMEHHBIX KOMIIAHUM

THUYCCKHM 3aHs-
THUAM.

TUCKYCCUU

mmpenue npodeccu-
OHAJIbHBIX 3HAHUM
10 U3y4aeMOM Jauc-
LUILTAHE
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PaGora c anexTpon-
HbIMU 00pa3oBa-
TEIbHBIMU PECYP-
CaMH.

N3yuenue nomnon-
HUTEJILHOMN JIUTEpa-

Typbl

D¢ dexkTuBHOE CObece-
JOBaHWE TIpU TpHUEMe
Ha paboty

[ToaroroBka K npak-
TUYECKUM 3aHS-
THUSIM.

PaGora c anexTpon-
HbIMU 00pa3oBa-
TEJIbHBIMU PECYP-
cami.

W3ydenne nonoyHu-
TEJIbHOM JINTEpa-

Typbl

Ilogroroska k
pOJIEBOU UTpe

dopmMupoBaHHE
HaBBIKOB U Pa3BUTHE
YMEHHH, CBSA3aHHBIX
C pa3paboTKoOi cTpa-
TErnuu COOCTBEHHOTO
KOMMYHHUKaTUBHOTO
MOBEACHUS

UckycctBo  ympasie-
HUS KOMIIAHUEH U -
(GEeKTUBHBIA  MEHEIK-
MEHT

[ToaroroBka K npak-
TUYECKUM 3aHsI-
THUSIM.

PaGora c anexTpon-
HbIMU 00pa3oBa-
TEIbHBIMU PECYP-
CaMH.

N3yuenue nomnon-
HUTEJIBHOM JIUTE-

paTypsl

ITonroroska
npe3eHTanuu/
MIPOEKTa

OBnanenue npue-
MaMU MEXJINYHOCT-
HOM KOMMYHHUKaIUU

O¢ddexTuBHAT KOMMY-
HUKAIUs BHYTPH Opra-
HU3aIUU

[ToaroroBka K npak-
TUYECKUM 3aHsI-
THUSIM.

PaGora c anexTpon-
HbIMU 00pa3oBa-
TEIbHBIMU PECYP-
CaMH.

N3yuenue nomnon-
HUTEJIBHOM JIUTE-

paTypsl

IToaroroBka K
TUCKYCCUU

OBnanenue npue-
MaMU MEXJINYHOCT-
HOM KOMMYHHUKaIUU

YcraHoBJieHUE
BBIX KOHTAKTOB

JACJ10-

[ToaroroBka K npak-
TUYECKUM 3aHsI-
THUSIM.

Pabora c anexTpon-
HbIMU 00pa3oBa-
TEIbHBIMU PECYP-
CaMH.

N3yuenue nomnon-
HUTEJBHOM JIUTE-

paTypsl

IlogroroBska k
pOJIEBOU UTpe

dopmMupoBaHHE
HaBBIKOB U Pa3BUTHE
YMEHHH, CBSA3aHHBIX
C pa3paboTKoOi cTpa-
TErny COOCTBEHHOTO
KOMMYHHUKaTUBHOTO
MOBEACHUS
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HckyccTBo
IEPErOBOPOB

BEJICHUS

IToaroroBka K mpax-
TUYECKUM 3aHS-
THUSIM.

PaGora c anexTpon-
HbIMU 00pa3oBa-

Ilogroroska k
pOJIEBOU UTIpe

dopmMupoBaHHE

HABBIKOB U Pa3BUTHE
YMEHHH, CBSA3aHHBIX
C pa3paboTKoOM cTpa-
TErnu COOCTBEHHOTO

TEIBHBIMH PeCyp- KOMMYHHUKaTUBHOT'O
cami. MOBEACHMUS
N3yuenne nonou-
HUTEJIbHOMN JIUTE-
paTypsl

[TpomexyTouHas arre- 36 [ToaroroBka K k- DK3aMeH

cTanus

3aMeHy
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ITPOTOKOJI COI'TACOBAHMS YUEBHOM ITPOI' PAMMEBI YBO

Ha3Banue yue6-
HOU IUCIU-
IUTMHBI, C KOTO-
poit TpeOyertcs
COTJIaCOBaHUE

Haspanue |Ilpennoxenus o6 usme-
Kageapel |HEHUSX B COJCPKAHHUH
y4eOHOM pOrpaMMBbl
VAPEXKIACHUS  BBICIIETO
oOpa3oBaHusl MO y4eOHOM
TVCTTUTUTHHE

Pemenne, npunaTOoe Ka-
dbenpoit, pazpaboTaBiIe
yueOHyt0 mporpammy (c
yKa3aHUeM JaThl 1 HOMepa
MPOTOKOJIA)

JIOTTOJTHEHU AL U UBSMEHEHU S K VUEBHOM ITPOTPAMME YBO

Ha 201 /201 y4eOH®bIi rox

NoNe
I

HOHOJ’IHCHI/IH 1 U3MCHCHUA

OcHoBaHUE

VYyebHast nporpamMma nepecMOTpeHa U 0Jl00peHa Ha 3aceJaHuu Kadeapbl MEXKKYJb-
TYypHOW KOMMYHHKAITUH (ITPOTOKOJ Ne oT
3aBenyromuii kadenpoit

201 r1.)

(yueHast crenens, yuaeHoe 3BaHue) (TroITHCE)

YTBEPX/IAIO

JlexaH (akynpTeTa

(W.0.Damums)

(y4eHast CTeIIeHb, YIeHOe 3BaHHUE) (TroITHCh)
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3.2. Y4eOHO-MEeTOAUYECKOe

U MHGoOpMaMOHHOE o0ecriedeHue JUCHUIITUHBI

Oo0pa3oBaTe/ibHbIE TEXHOJIOTHH

JucunnnmHa «CTpaTernd KOMMYHUKATUBHOTO MOBEAEHUS» MPEAYCMaTPUBAECT
MCIIOIb30BaHUE CIIEAYIONMINX WHHOBAIIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTUI: poJie-
BBIC UTPBI, IPE3CHTAIIMU, TUCKYCCUH, 1e0aThl, MPOEKTh. B X01e 00yueHus akTUBHO

HCIIOJIB3YCTCA pa60Ta B I1apax 1 MaJiblX I'PpYIINax, ayJJnOBU3YyaJIbHBIC CPCACTBA.

IlepeyeHb OCHOBHOII JIUTEPATYPHI

1. IMomnaBckas, T. B. Anrnuiickuil s3bik. [IpoOiaembl koMMyHHKanuu : y4eo.
noco6wue s By3oB / T. B. Ilomnasckas, T. A. CeicoeBa. — M. : FOpaiit, 2018 — 175 c.

2. IIpodeccuonanpuas kommynukarus = Professional Communication : mo-
cobue 171 CTYy/IEHTOB BBICIIMX YU4€OHBIX 3aBEJICHUM, 00yUYaromuxcs N0 Cleuuaib-
HocTu 1-23 01 02 «JIuHrBUCTHUYECKOE OOECIeYeHHEe MEXKKYIbTYpHBIX KOMMYHHKA-
uii» / M. A. Tnanko, O. A. lllymanckas, E. I1. Matok, E. B. Ilwrei#i, B. H. ITokman,
M. 1O. KpbutoBuu. — Munck : MI'J1Y, 2016. — 292 c.

3. Emmerson, P. Business English Handbook. Advanced. The whole of
business in one book / P. Emmerson. — Macmillan Publishers Limited, 2011. —
128 p.

4. Lucas, S. E. The Art of Public Speaking / S. E. Lucas, P. Stob. — 13th ed.
— New York : McGraw-Hill Education, 2019. — 449 p.

IlepeyeHb TONOTHUTEIBLHOM JHTEPATYPbI
1. CtpaTerun KoMMyHUKaTUBHOTO moBenenus = Strategies of Communica-
tive Behaviour : mocoOue Ui CTyJACHTOB YYpEXKJICHUN BBICIIEro 00Opa3oBaHUS,

obyuaromuxcs o crernuanbHocTH 1-23 01 02-05 «JIMHTBHCTHYECKOE OOeCTIeUeHIE
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MEKKYJIBTYPHBIX KOMMYHUKaIMi (BHeITHe3KOHOMUYeckue cBsizn)» / H. B. Anemke-
Bu4, T. H. Kaprmnosud. — Munck : MI'JTY, 2017. — 152 c.

2. DnBapac, H. M. Strategies for Communicative Behaviours = Ctpareruu
KOMMYHHKATHBHOTO MOBEJCHUS | yueO.-MeToA. mocodue Ha aHri. si13. / H. M. Ox-
Bapjc. — Munck : bI'DY, 2018. - 96 c.

3. Barrett, B. Networking in English. Informal communication in business /
B. Barrett, P. Sharma. — Macmillan Publishers Limited, 2015. — 112 p.

4. Dignen, B. Communicating Across Cultures / B. Dignen. — Cambridge
University Press, 2011. — 96 p.

5. Emmerson, P. Business VVocabulary Builder. Intermediate to Upper Inter-
mediate. The words and phrases you need to succeed / P. Emmerson. — Macmillan
Publishers Limited, 2013. — 176 p.

6. Guffey, M. E. Essentials of Business Communication / M. E. Guffey,
D. Loewy. — South-Western, Cengage Learning, 2012. — 592 p.

7. Means, T. L. Business Communication / T. L. Means. — South-Western,
Cengage Learning, 2010. — 672 p.

8. Stephens, B. Meetings in English. Be effective in international meetings /
B. Stephens. — Macmillan Publishers Limited, 2011. — 126 p.

61



COJIEP’KAHME

| 33150 () 217 (=TT 3
1. TIPAKTUUECKIUI PA3IIETL ..ottt ettt 5
1.1. ConepKaHNE YUCOHOTO MATEPHATIA ... .veeeuvrreassreeassreessresasresassresassseeassseeassreeassneesssneesssneeans 5}
1.2. TeMaTHKa MPAKTHUCCKUX 3AHITHH .....vvviiiriiiiiieiiiiieaisie sttt 7
2. PABJIEJT KOHTPOJISL BHAHII ..ottt 32
2.1. Meroanyeckre peKOMEHIaIiK 110 OPTraHU3alUHU 1 BBITIOJIHEHUIO
CaAMOCTOSITEIIBHOM PAOOTBL CTYICHTOB ....eeuvvvieutrtesstriesstreesstetestseestseeasseeaabneeabn e e s nbneessnneeenns 32
2.2. 3aganus ISl CAMOCTOSITEITBHON PAOOTBI CTYIIEHTOB .....vceeeuerreeesanrrrraesanreneessansnnassansnneeeaans 32
2.3. KoHTpOIbHBIE BOIIPOCHI 10 TEMAM MPAKTHUECKIX 3AHATHH . .....vvveivviieiiriie e e e 36
2.4. ITpuMepHBIA MTEPEUCHD BOTIPOCOB K IKZAMEHY ...vceuvvieisrriessrriessreeassnseesssseessneesneeessneesssneas 38
2.5. [lepedyeHb PEKOMEHTYEMBIX CPEICTB AUATHOCTHKH ......vvvreutreessrriesiriessneesssneessineessineesnns 39
3. BCTIOMOT ATEJIBHBIM PABIIETL.......oouiuiieicecieteeeee ettt as s 40
3.1. YueOHas MIPOTPAMMA JHCIIHTIITIHBL . ...ccuvtreeesuttreeesasteeeesassseessassssaesanssseessansnsessanssseeeaans 40
3.2. YuebHo-MeToan4ecKkoe 1 HHPOPMAITMOHHOE 00ECTICUCHNUE TUCTIUTIITIHBI ......vvvveeniveensns 60

62



VY4eOHoe 7IeKTPOHHOE U3JaHNE

CocraButenb
Kousecauk TaTtpsina BuktopoBHa

CTPATEI'UsI KOMMYHUKATHUBHOI'O
IHHOBEJAEHUA

DnekmpouHblll yueOHO-MemoOUdecKull KOMNJIEKC
onst cmyoenmog cneyuanvrocmu 1-23 01 02 Jluneeucmuueckoe obecneuenue
MENCKYIbMYPHBIX KOMMYHUKayuil (no Hanpaenenusm)

[DnexTpoHHbIN pecypc]
Penaxrop /. I1. Cepeauesa

Texauueckuit penaktop FO. B. Xaovkos

[Toxmucano B meyars 28.08.2023.
["apuutypa Times Roman. O6wvem 0,4 M6

YacTHoe yupexaeHnue 00pa3oBaHus
«MHCTUTYT cCOBpeMeHHbIX 3HaHni umeHn A. M. [IIupokoBa»
CBuIeTensCTBO 0 peructparuu m3aareias Nel/29 or 19.08.2013
220114, r. Munck, yn. dunumonoBa, 69.

ISBN 978-985-547-429-7

9ll7898551474297



	Введение
	1. ПРАКТИЧЕСКИЙ РАЗДЕЛ
	1.1. Содержание учебного материала
	1.2. Тематика практических занятий

	2. РАЗДЕЛ КОНТРОЛЯ ЗНАНИЙ
	2.1. Методические рекомендации по организации и выполнению самостоятельной работы студентов
	2.2. Задания для самостоятельной работы студентов
	2.3. Контрольные вопросы по темам практических занятий
	2.4. Примерный перечень вопросов к экзамену
	2.5. Перечень рекомендуемых средств диагностики

	3. ВСПОМОГАТЕЛЬНЫЙ РАЗДЕЛ
	3.1. Учебная программа дисциплины
	3.2. Учебно-методическое и информационное обеспечение дисциплины


